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Leading Publication 
in the World of 
Offset-Letterpress 


Printing 


Craftsmen Convene in Philadelphia 
The Pickering Press of John Anderson 
The 1954 Album of Craftsmen Presidents 
How to Plan Makeup and Lockup Procedure 


A Tribute to Achievement— District Representatives 





Another Linotype First .. . 


re Hydraquadder 


this first truly 

hydraulic quadder brings 
you unsurpassed economy 
in setting quadded lines. 


Linotype’s entirely new and entirely different 
Hydraquadder increases production and re 


duces the cost of quadded ( omposition, 


Constantly circulating hydraulic fluid powers 

the Hydraquadder and gives you dependable 

economical setting of display heads and clas 
sified, o1 cops that calls for centered, flush left 
or flush right lines 

Hydraquadder superiorities include: 

1. Perfect accuracy of centering and margin. 

2. Smooth, sure, gentle jaw action by hydrau- 
lic pressure prevents “slap’—there is no me- 
chanical linkage. 

3. Uniform vise jaw pressure regardless of 
quadding function or line length. 

Automatic “wipe” action keeps jaws free 


of metal accumulation. 
5. No adjustments — no maintenance. 


Hydraquadders may be specified for installa 
tion on new machines at the factory, or they 
can be applied to Linoty pes now mm your plant 
Write or call your Linotype agency now for the 
booklet describing this revolutionary produc 


tion aid that cuts composing-room costs 





LINOTYPE EXCLUSIVE 


e LINOTYPE s Only Linotvpe makes tape-operated 


quadders. The Hydraquadder will be 





available for manual or tape operation. 
MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn 5, New York 











L EA DER TH &€ Oo oo % ce £A Re CO 


Agencies: New York, Boston, Chicago, Dallas, Atlanta, Cleveland, San Francisco, Los Angeles. In Canada: Canadian Linotype, Limited, Toronto, Ontario 

















Some Reasons WHY 


Printers Prefer 





LUDLOW 
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Ludlow “Gathering” 


helps reduce composition costs 


Ludlow Typograph Company 








Motion is Lost Profit 











Ludlow Typograph Company 











That's the title of the big, new 32-page booklet 
we have just completed. It outlines in detail some 
outstanding Ludlow advantages and operating 


economies which you should know about 


This new booklet graphically illustrates and 
describes the way in which the Ludlow helps to 
solve such printing plant problems as type short- 
ages, type breakage, scarcity of spacing material, 
excessive press make-ready, press work-ups, con 
gested floor space, multiple forms, and ruleform 


composition—to mention just a few 


w Tempo family 


Ludlow Fy pugraph Company 











‘Some Reasons Why 


Printers Prefer Ludlow’ 


As you go through this booklet you will realize 
some of the reasons why so many progressive 
printing and publishing firms, specialty printers 
and others have discarded the old, time-honored 
typesetting methods and have changed to the 
improved Ludlow system of all-slug display and 


job composition 


Send for your free copy of this new 32-page 
booklet—it will give you a better understanding 
of Ludlow’s contribution to efficient composing 
room production. It is real information for you 


LUDLOW TYPOGRAPH COMPANY 


2032 Clybourn Avenue, Chicago 14, Illinois 





OF a FU holes elt... FO THIS... 


Put the job on 


WESTON BOND 


25% RAG CONTENT 


Pay 


I 


headache ? 


er shouldn't be you problem why let it be a 


You can quickly change brickbats to bouquets by 
recommending new WESTON BOND Its backed by 
one of the greatest names in fine paper — a guarantee 
of customer acceptance, troublefree performance and 


genuine satisfaction all the way down the line 





Weston Bond offers you a complete selection of 
sizes, weights and colors, plus Weston Opaque Bond, 
Weston Bond-Litho Finish and envelopes to match with 
instant sealing flap gum 

[ry it. Stock it. Recommend it. Pass the good word 
along. “Weston, a great name in fine paper, makes a fine 


25% rag content bond!” 


BYRON WESTON COMPANY 


. ‘s Makers of Papers for Business Records since 1863 
v 
“Your © DALTON, MASSACHUSETTS 
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FIRST PUBLICATION OF ALL THE PRINTING INDUSTRY 


In this issue 


@it’s convention time again and, as in the 
past, we're proud to dedicate this issue to 
Craftsmen and to their International organ- 
ization. Special convention features begin 
on page 45 with a story and pictures about 
convention activities and the host city, Phil. 
adelphia. @ On page 53 you'll find pictures 
and brief biographical sketches of the in- 
dustry leaders who have been nominated os 
Outstanding Craftsmen. The Inland Printer’s 
Benjamin Franklin bronze plaque will be 
awarded at the Philadelphia convention to 
the Outstanding International Craftsman of 
the Year. @ Further tribute is paid to Crafts- 
men leaders on pages 56 and 57, where 
you'll find stories about the fourteen District 
Representatives. And, beginning on page 
61, there’s our annual Album of Craftsmen 
Club Presidents, this year bringing you pic- 
tures of 92 club leaders as well as notes 
about the other officers of Craftsmen’s clubs 
in this country and abroad. @ In addition to 
news about the convention and Craftsmen, 
you'll find on page 50 another in our series 
of articles on private presses by P. K. Thoma- 
jan, and on page 54 Robert T. Rice continues 
his discussion of premakeready techniques. 
@ And our regular department editors round 
out the issue with discussions of practical 
problems in shop techniques, graphic arts 
design, and management problems. 


Next month 

In the September issue, G. Harvey Petty will 
resume his interesting series of articles on 
“Basic Design in Printing’ with an analysis 
of advertising blotters and how to design 
them. Illustrations will show four different 
ways of setting a blotter. Coincidentally, 
P. R. Russell will present an article on how 
insurance men can use blotters. In observ- 
ance of “| Am an American” Day in Septem- 
ber, a special insert designed and printed in 
three colors by Richard J. Hoffman of the Los 
Angeles City College Press will appear as the 
frontispiece. 


LEADING ARTICLES 


Benjamin Franklin Frontispiece 
Craftsmen Meet in Philadelphia for 35th Convention 


International Printing Week Plans Under Way, 

Larson Reports 

Philadelphia Printers Combine Forces and Start 

Building Plant 

The Pickering Press of John Anderson—By P. K. Thomajan 
Outstanding District Leaders Named 

How to Plan Makeup and Lockup—By Robert T. Rice 


A Tribute to Achievement—Craftsmen District 
Representatives 


Philadelphia Craftsmen’s Club, Founded in 1911, 
One of Oldest 


1954 Album of Craftsmen Presidents 
Inland Printer Letterhead-Envelope Contest 


Craftsmen Poster and Stamp Contest 
Winners Announced 


REGULAR FEATURES 
Composing Room 70 


Do You Know 99 

Graphic Arts in Washington 94 
It's a Quiz 80 

Month’s News 87 

New Equipment 78 


Scanning the Scene 58 
Slug-Casting Problems 71 
Specimen Review 73 


Cover Design by LeRoy Barfuss, Rochester, New York 





Manuscripts 

The Iniand Printer will accord manuscripts, 
photographs, drawings, etc., courteous at- 
tention ond normal care, but cannot be held 
responsible for unsolicited contributions. 
Contributors should keep duplicate copies of 
oli moteric! sent in. Address all contri- 
butions to The Inland Printer, 309 West 
Jackson Boulevard, Chicago 6, Iilinois. 


Subscription Rates 

For the United States: one year, $5; two 
years, $8. three yeors, $10. single copy, 
50 cents. For Canada: one yeor, $5.50; 
two years, $9; three yeers, $11; single 
copy, 55 cents. (Cenedien funds should 
be sent to the iniond Printer, Terminal 
A, P.O. Box 100, Teronte.) Pen-Ameri- 
con: one yeer, $6; two yeors, $10; three 
yeers, $15. Foreign: one yeer, $10; three 
yeers, $20. Meke checks or money orders 
(fer foreign) peyeble te Mecieen-Hunter 
Corperetion. Foreign pestege 
ecceptebie. 


Publishing 
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PLANTS 


» PROCESS COLOR 
PLATE COMPANY 


531 S. JEFFERSON ST. 
CHICAGO 7, ILLINOIS 
PHONE WEbster 9-0522 





* PLATE MAKING 











Last Longer 
Last Longer 
Last Longer 


ACCURATE DIES 
Z 


Last Longer... 


.»»NO WONDER! because all 
ACCURATE DIES are made 
entirely of hardest steel. 


c 
tee Ru e C JTT 


» sing STEEL RULE DIE MANUFACTURERS 
22-24 West 21st Street, New York 10, N. Y., CHelsea 2-0860-1 


Intelligent Service to the Printing Industry for Over 23 Years 


se 








BRANDTJEN & KLUGE, INC. 
SAINT PAUL 3, MINNESOTA 


Thousands Of Printers Get 
Highest Accuracy Of Register 


By Using... 


the CRAFTSMAN 
Standard Line-Up 
and 
Register Table 


HE Craftsman Standard Line-Up and 

Register Table is the versatile table you 
need to secure highest accuracy for making 
layouts, strike-sheets, stick-up sheets, lin- 
ing up press sheets, registering color work, 
etc. 


Every form is keyed to one strike sheet, 
and feeds to the same points of contact on 
the Craftsman Table as on the press. Guides 
and clamps will take any sheet from a post- 
card to the full limit of the working surface. 


Basic design consists of two straight- 


Craftsman Standard Line-Up And Register Table 
Available in five sizes, with working surface 
or teble 26°39", 39° x31", 46° x 66", 
Si” «76, and 62° x 62’. 


edges, positioned at perfect right angles to 
each other, and operating in machine cut 
geared tracks. Fluorescent lighting, stain- 
less steel scales, and other valuable features 
make the Craftsman Standard Table the 
accuracy choice of thousands of printing 
plants all over the world. 


Yes, it will pay you to investigate the Craftsman Standard Line-Up 
And Register Table. Five efficient table sizes. Write for big free 
catalog ... that holds the answers. Fill out coupon and mail today! 


CRAFTSMAN LINE-UP TABLE CORP., WALTHAM, MASS. 


AY) em 


raftsman 


Catalog today 


Craftsman Line-up Table Corp. 

57-J River Street, Waltham 54, Mass. 
Please send free Craftsman Catalog. 
Name 

Company 

Address 
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new revised edition of 


C lar} helptul booklet How 
raph coated oftset paper 


| by a nationally 


KIMBERLY CL 


cially for you 


thority on otset 


printing it 
| 


pricing papel step 


he enure lithograph 


Dy 


time the 


paper arrives 
unt the ink dries on the 
It tells you how to handle 
offset paper in the pressroom and 
pore how to make ink adjust 
if¢ between 

Dest reproduc 

fest Coated paper for weight 
re balance, pick strength 
bor your free COP) write 
praph rate 1 Olfset paper 


¥-( larh Corporanuon Neenah, 


| | f ! 
ppl » are limited, so write now: 
i 


This FREE, 48-page booklet contains all sorts of helpful hints and 


valuable information that can save you time and money! 


8 
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Kimberly-Clark invites you 


to match your printing ideas with 


these—and win a %50 Bond! 


Slick fix for broken fin 


When the channel entrance fin for the 
em quad matrice channel on one of our 
Linotypes broke, our Operator came up 
with a pretty slick temporary fix. Not 
having a spare part on hand, he took the 
channel entrance fin off of the pi channel 
entrance, and plac ed it where the broken 
tin had been. Then taking a piece of two 
point brass rule, he cut out a temporary 
replacement fin and put it in place 
Although not a perfect fit by any means, 
it served the purpose and enabled us to 
yet production from the machine until 


the ordered replacement fin arrived 


Jos n Blan 
Advocate 


Hot idea for sticky ink tube caps 


We have all tussled with a stuck cap on 
a tube of ink at one time or another, and 
in many cases twisted the tube out of 
shape or burst the side while the cap 
remains secure s| his cap Can Very easily 
be removed by holding it over the flame 
of a lighted match until the cap is very 
hot to the touch. Then place a rag over 
Cap (SO as not tO burn fingers and turn 
The cap removes easily, and the tube ts 


not twisted out of shape 


1. Barker 
City, Utal 


Uses colored pencils for typesetting 
instructions 


The use of colored pencils for marking 
structions to line-casting Operators can 
prevent a great deal of contusion and 
save considerable time. Indications of 
size, type face and line length are 
listinguish and seldom misread 

hen a brilliant red pencil is used. The 
color scheme can be extended to simplify 
separation Of type sizes where the large 
ass Of COpy 1S to be set in one size witl 
ddings ina larger size, and explanatory 
and similar material in smaller size 

By using red for marking body type 


yreen tor the larger size and blue for the 


smaller the Operator can quickly select 
the copy to be set in the size with which 
heis working. Indications for caps, italics 
bold tace, etc., are seldom overlooked 


when marked with color 


uw Ves Supt 
Co., Ottawa, Ill 


It’s easy to cut small labels 


The problern of cutting labels that are 
too small for the cutter can be solved 
Set your form four or more times depend 
ing on the size and quantity wanted 
Insert a type-high cutting rule (2 picas 
longer than the length of the finished 
label) for each label in the form. Cut 
stock large enough for easy handling on 
the press. To finish, place a piece of chip 
board, the same size as the stock, on top 
and bottom to make handling easier 
while cutting; then cut back edge tirst 
guide edye last. For a more exacting job 
run type first, then cutting rules. With 
this system, other similar problems can 
also be solved 

Herold, Propriet 

Wo: . 


sie 


Cash in your printing idea— 
win a $50 Bond 


Each month we mail out four to eight 
$50 bonds for new ideas. More than 
$43,000 in bonds has already been awarded 
tor ideas used in Our mayazine Swap 
Ideas’ advertisements ! 

It youridea has helped you and will help 
- 


other printers eserves a try tor a SSO 


It ) €C wWotl Once 


Just se nd your idea to ‘Let Ss Swap Ideas Pa 
Dept. I-84, Kimberly-Clark, Neenah, 
Wisconsin. For each idea used in out 
magazine advertising, we will give the 
sender name credit and a $50 United 
States Savings Bond 

All ideas contributed become the prop 
erty of Kimberly-Clark for use in any 
printed torm. In case of duplicate ideas 
only the tirse received is eligible for che 
award. This otter supersedes any offer 
published in) previous advertisements 


and continues for two months only 

Ce inl ’ yr . 1 
There’s a Kimberly-Clark 

Coated Printing Paper 
For You! 

Now, a coated paper to meet every offset 
and letterpress need—trom the highest 
quality paper tor the very finest in repro 
duction, to the thrittiest, biggest-value 
paper tor volume runs. There are eight 
Kimberly-Clark grades in all, and they 
are all available in cases or handy carton 


pack ;. If you'd like sample s of any one 
or all esght, your Kimberly-Clark dis 


tributor is the man to see 


For Offset: 
Prentice Offset Enamel 
Lithofect Offset Enamel 
Shorewood Coated Offset 
Fontana Dull Coated Offset 


For Letterpress: 
Hifect Enamel 
Crandon Enamel 
Trufect Coated Book 
Multifect Coated Book 


Products of 
Kimberly- 
Clark 





You'll print Better .. . 
Dayco Rollers 





Ihe tirst svnthet first eeve-type printin re 

, , , \ 
the 1 ne swell or shrink never become 
brittle. Daycos are the smoothest, softest syntheti 


made They re perfect for modern high speed press 
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ell More with 
in every press position 





For the truest fidelity you've ever known, reproduced sheet 
after sheet in full-count for full-profit and waste-tree runs, 
ise softer, longer lasting, synthetic Dayco Rollers. In every 
press position — form, distributor, angle or ductor — they Il 
out-perform all others. They'll turn out more saleable sheets 
per day regardless of the length or speed of run because 
Dayco Rollers have maximum efficiency at highest speed 

That's because Daycos are the result ot years of scientific 
research that have produced high-speed rollers which re 
tain their consistency always. They keep their same diam 
eter without regard to changing seasons, temperature or 
seldom 


humidity. Daycos never swell, shrink or change 


need resetting during runs. 


More than that, Dayco Rollers pick up and deposit inks 
with unerring accuracy that results in sparkling impres 
sions of dot, halftone, fine line or type, imparting to every 
sheet a greater sales appeal 

Versatile Daycos work perfectly in every press position 
on every type of stock and then wash up with ease at 
end of run or change of ink 

Daycos give you longer service, too, for they are built 
to last and last. And, when finally Daycos do need recon 
ditioning, they can be re-Daycoed for a fraction of the 
original cost for double and triple service life 

Learn how you can improve your printing and sell more 
of what you print with Dayco Rollers on your presses. Mail 


the coupon below for all the money saving facts today! 








Add to your profits with these two Dayco Products 


The Dayco Fountain Divider 


Ideal for split color ¢ 

fountain uses. Gives com 
plete control at the foun 
tain without strain on the 
ratchet. Easily adjusted, 
easy to clean, completely 
leakproof. Holds its shape 
at all times. Fully guaran 


teed. 


D. R. 1954 


Daytom hulabexc 


Since 1/905 
Dayco Rollers . 
Dayco Fountain Dividers. Dayco Color Separators. 


West Coast Distributor, 
Tillicum Rubber Co., Lacey, Washington 


. for Offset, Letterpress, Gravure, Analin, 
Coating, Graining, Steel Mills. Dayco Offset Blankets. 


The Dayco Color Separator 


Imagine! Several colors one time 
throuch the press and with 
ul utting your rollers. Gives 
splits as narrow as 114” with no 
COIOr MIxXink The Dayco Color 
Separator is the only mechanical 


separator made, 


Dayton Rubber Company 
Dayco Division, Dept. 153, Daytos Ohio 
Send complete information on how an step up print 
: quality, lower costs and improve my profit margin with 
o Product I want to know 
Dayco Rollers 
Dayco Color Separators 


Dayco Fountain Divid 


eee ee ee ee 
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In quality printing houses, Cottrell 36” x 48” 

5 Color Rotary Letterpresses consistently show 
the highest “net production’”’. From two to five 
colors in breathtaking reproduction, Cottrell 
presses prove the outstanding value of 
“‘no-sheet-transfer”’ 


The common impression cylinder method was 
designed by C. B. Cottrell & Sons Company to 
retain close register at high speed. 

It is a proven feature. 


Over 7,000 Impressions Per Hour have been 
regularly attained on this press. Write or 
call for details . . . Figures like these belong 
in your future operation. 








“Every molding press in our plant is an ACRAPLATE" 


say$ THE STANDARD REGISTER COMPANY 


Che Standard Register Company of Dayton, Ohto purchased ics first 
Acraplate in 1940. It has purchased seven more since then. Why? Because 
lcraplates lve (0 


mplete satisfaction for rubber or plastu plate molding. Good 
reason to select Acraplate for your plant 


@ Write for Bullen 350 
illustrating 


and describing 
' oo wean: : ACRAPLATE molding presses. 
[ AKE q a Ei LAKE ERIE ENGINEERING CORP. 
General 


Offices and Plant 
504. Woodward Avenue, Buffalo 17, New York 


District Othces in New YorK e CHICAGO e Derroir e PITTSBURGH 


kK Other { 8. Cit 


es and Foreign Countries 
@ Leading manufacturer of hydraulic presses for all industry 
designs from 5 to 22,000 tons Capacity 
p R c S Ss f <a ing...newspaper mat molding 


ing... laminating metal working 
LAKE ERIE @ b 1 plywood 


3500 
rubber and plastic plate mold 
plastics molding 


forging 


.. rubber vulcaniz 
metal extrusion 
cnqumatetmpannanese 


oarda die casting and spec ial purpose 


wall 


ACRAPLATE ® 


THE INLAND PRINTER for August, 1954 





photo by Edw. C. Wilson, AP. 


High-pressure selling has its place. Sut so does the e 9 
“low-pressure” approach of conservative, quiet persuasion 
on beautiful coated paper. People travel far to bask in 


pastoral scenes. And the let-up pitch wins many COATED 
games in business as well as baseball . . . For punch or PAPER<: 


persuasion, always plan for quality in your printing. 


You can get it with Cantine’s Coated Papers. 


THE MARTIN CANTINE COMPANY, Specialists in Coated Papers Sinee 1888 


SAUGERTIES, N.Y. Branches: NEW YORK and CHICAGO (Jn Los Angeles and San Francisco: Wylie & Davis) 


LETTERPRESS: Hi-Arts, Ashokan, M-C Folding Book and Cover OFFSET-LITHO: Hi-Arts Litho C.1S., Zenagloss Ottset C.28. Book and Cover 
Zena, Catskill, Velvetone, Softone Esopus Tints Esopus Postcard Lithogloss C.1S., Catskill Litho C.1S., Catskill Offset C28 Fsopus Postcard C.2S 





EQUIP:: MAKE 
~ MORE MONEY 


CUT COSTS - BOOST OUTPUT 


Compare your present per-hour output against the produc- 
tion of these machines. The difference will amaze you! These 
N-D Units are famous volume boosters. They cut costs .. . 
save time . . . build up your daily profit figures. Send for 
specific literature now. 


N-D MULTIPLE SPINDLE DRILL: Drills up to 8 holes at once. Any size 
sheet. Combination gouge, micrometer and adjustments, for ordinary 
drilling or bookkeeping systems. Easily set up. No tools needed. Each 
N-D MU LTIP LE drill has built-in wrench. Automatic table lift; swift return; high pro 


duction 


SPINDLE DRILL 


N-D SINGLE SPINDLE DRILL: Unequolled accuracy. One-finger-shift moves 
table for each hole. Stock not handled during drilling. Highest precision 
controlled. No errors, no waste. Can be fitted for air or hydraulic 


N-D SING LE operation 


SPINDLE DRILL N-D 24” ROTARY PERFORATOR: Popular priced. Handles FULL 25” 
SHEET! Within capacity does everything our large perforators can do 
Uses same shafts. Rugged. Dependable. 


N-D 22’ ROTARY PERFORATOR: Does BOTH slot hole and round hole 


” : 
N se D 2 4 ROTA RY perforating. Excellent for one-time carbon work. Scores. Slits. Quick 
P F R FO ee A TO R change dial governs length of strike-in 


N-D 19° ROTARY PERFORATOR: Bench model or mounted on cabinet. 
Complete perforating ability within capacity. Handles full 19’ sheet. 
Uses same cutter and die heads as our larger perforators 


N-D AUTOMATIC FEEDER-PERFORATOR-JOGGER. A great cost cutter 
for the big volume shop. So simple one operator handles two machines 
Entirely automatic. Handles 7,500 per hour of 17x22 sheets. Other 
sizes proportionately fast 


WRITE FOR LITERATURE 


3-IN-1 COMBINATION 
FEEDER - PERFORATOR 
N-D 22” - JOGGER 


ROTARY 
PERFORATOR 


NYGREN-DAHLY COMPANY 


1422-32 ALTGELD ST. CHICAGO 14, ILL., USA. 
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Number Fifteen in a series of textural studies designed to show the quality of reproduction possible with fine materials 





COATED BOOK 


Satin Proof Enamel 
Hingefold Enamel 

efold Enamel 
Falcon Ename| 
Format Ename| 
Wedgwood Coated Offse; 
Templar Coated Offset 
All Purpose Litho 


CAST COATED PAPER 


Kromekote Enamel! 
Kromekote Labe| 
Kromekote Litho 


Kromekote Cover 
(Cast Coated } Side) 
Kromekote Cover 


rap 


DRUM FINISHED PAPER 


Colorcass Box Wrap 
Colorcast Gift Wrap 
Colorcass Labe| 


COATED COVER 
Hingefold Coated Cover 
Refold Offset Cover 


DULL COATED BOOK 
Dullofold Coated 


UNCOATED BOOK 


Garamond Antique 
Garamond English Finish 
Garamond Text (W M.) 
Wedgwood Offset 
Pasadeng Offset 


UNCOATED COVER 
Ariel Cover 
Cordwain Cover 


ENVELOPE PAPER 
Colored w 


COATED POST CarD 
Campaign Postcard 


BRISTOLS 
Inventor Y Index 
Canton Postcard 


TAG 
Tuf-Teagr Tag 


BOND, MIMEOGR APH 
Ariel Bond 
Scriptic Mimeograph 


PAPETERIE 
Wedgwood Papeterie 


[ramond Papeterie 
(Embossed and Printed) 


PRESSBOARD 
Champion Pressboard 
Imitation Pressboard 


SPECIALS 
Cigarette Cup Stock 
Food Container Stock 
Coffee Bag 

Tablet Papers 
Drawing Papers 

Red Patch Stock 
Stencil Board 

Pattern Board 

End Leaf Paper 


pew ond, oy 


General Office; Hamilton, Ohio 


MILLS AT HAMiy TON, OHIO... ¢ ANTON, N Cc... » PASADENA, 


TRADE. mann 


s d erti ement wa g | 
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the new 


mae 
“se 


@ PULL-OUT 
INK FOUNTAIN 


@ POSITIVE FEEDER 
@ ACCURATE REGISTER 
@ FAST PLATE CHANGE 


® SIMPLIFIED 
CONTROL PANEL 


The Lithoprint is designed to accommodate small short run 
jobs many of which are now being produced in offices on 
duplicating equipment. Letterheads, business forms, price 
lists and catalog sheets, flyers and throw-aways, bulletins, 
house organs, etc., can now be printed in record time. Engi- 
neered and built to produce this kind of work, the Miechle 17 
Lithoprint will turn out clean sharp images in line or half- 
tone, black and white or color. Simplified operating con- 
trols, lightning-fast plate mounting and easy adjustments 
enable the operator to switch from job to job quickly. 








Sheet Size 14 x 20” 
Design Size 13 x 17'4” 
Speeds up to 5000 


THE MIEHLE-FOUNT This revolutionary water control sys- 
tem eliminates dampening rollers. Ink rollers simultaneously 
supply ink and moisture to the plate in correct proportions 


to insure proper printing conditions. 


Don’t delay! Send for the folder which describes this new- 
est member of the Miehle Offset Family. 


MIEHLE PRINTING PRESS AND 
MANUFACTURING COMPANY 


Chicago 8, Illinois 























Got an eye for profit? 
Get a CHALLENGE paper drill !! 


Every Purpose... Every Style — 
To Save You time, Labor and Money! 


At first glance, you might shrug off Challenge as just 
another paper drill. But look again Mr. Printer, only this 
time a little more closely. For the closer you examine a 
Challenge Drill, the more hidden-value features come 
into view... and the more it becomes apparent that this 


is the machine for you! 


There are eight Challenge Paper Drills to choose from 
— in hydraulic, foot or hand power models — with corner 
and slotting attachments optional. Each is designed to 
bring into focus the most talked-about engineering ad- 


vancements in the industry . . . and to increase the scope 

and efficiency of your bindery operation! 

Send for full details, today. 757 
20 








FEATURES LIKE THESE ADD UP TO REAL SAVINGS! 


@ 2% in. back gage @ 2' in. stroke 


@ Power to drill through a 2 in. lift 
@ 2-column head to prevent side play 
@ Right to left handling of stock 

@ Never-miss automatic trip gage 








THE CHALLENGE MACHINERY COMPANY 


Office, GRAND 
Factories and HAVEN, 
Show Room: MICH, 





TRADE-MARK (Q) 


Challenge Owns The Printing Equipment Manufacturing Rights of 
Morgans & Wilcox Manufacturing Co. 


DEALERS IN ALL PRINCIPAL CITIES 
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for better bookkeeping 
use PARSON’S popular 


f ft i AAI 


=e 
_ae 2 


a a F Fy fi 
SF rt 1 we 
LEDGER PAPER AND wn CARD 


TO HELP 
YOU SELL 


Hundreds of thousands of business- 
men all over the world use and like 
Parsons MECHANO FORM Led- 
ger and Index-Bristol. But new 
executives and buyers come into the 
marketplace every year. And even 
the old satisfied customers must be 
reminded again and again of the 
values of what they buy. So adver- 
tisements like the adjoining one are 
appearing in: 


King Cotton says: “Any transaction that’s worth 
recording at allis worth putting on paper that will 
keep the record as well and as long as you need it.” 





made in white and six colors, 13 sizes 
and four weights. MECHANO 
FORM INDEX-BRISTOL comes in 
white and seven colors, five sizes and 
four weights. The colors match for 
“color control” — a time-saver if you 


The smallest item in office, shop or 
field expense is the paper that records 
are kept on. A paper not up to the job 
may mean many costly man-hours of 
copying — an expense more than the 
cost of all the fine paper you could 


BUSINESS WEEK 
FORTUNE 


MANAGEMENT METHODS 


use in years. For efficiency — which 
means saved man-hours — the paper 
and card you use must have a smooth 
no-glare surface so made that ink 
won't run or smudge, erasability, uni- 
formity from piece to piece and a 
toughness that’s obtainable only in 
paper made with new long, strong 


have several departments, branches or 
classes of records. The eight weights 
make it possible for you to get a card 
or sheet as tough or stiff as you need, 
and the many sizes mean you can get 
almost any shape sheet or card you 
need, without waste. MECHANO 
FORM is made to match the require- 


cotton fibers. 


MECHANO FORM LEDGER is 


Over 100 Years in Holyoke, 


VALUABLE 
FRE BOOKLET 


In these days of government supervision 
and control of records and documents, 
many must be kept for years. This new 
booklet tells how long various types of 
records should be kept, and what kind of 
paper is necessary to take the wear, and 
years of storage, each record must stand. 
It tells how to set up a continuing 
system of records control and how to 
save money in buying record-keeping 
paper and card. Every accountant, treas- 
urer, controller, office manager and 
bookkeeper should have one. Send for 
your free copy today. 


ments of either machine or hand 


bookkeeping. 


COMPANY i 


Massachusetts = 
PP CO 1954 f 


PeSeSseeeseeeeeeaee88 a 
PARSONS PAPER COMPANY ff 


DEPARTMENT 8K 
HOLYOKE, MASSACHUSETTS 


Please mail me, without cost or obligation, your 
new booklet on records systems and retention and 
vetting the right paper or card for various kinds 
of records. It’s called “How to Get What You Need 
in Record Keeping Papers and Index Cards,’ 


Name 
(PLEASE PRINT) 
Organization or 
Company 
Street 


City or 
Town State 


Leeeeeeeeeeeeees eee aennunal 


ee ee eee eee 


OFFICE 
OFFICE MANAGEMENT 
JOURNAL OF ACCOUNTANCY 


This means that nearly four million 
such messages are going to business 
executives and professional men 
during 1954, 

Included in this group of buyers of 
record-keeping papers are surely 
thousands of your own customers 
and prospects. 


INTERESTING 


NEW BOOKLET 


The booklet described in the adjoin- 
ing advertisement will give you 
valuable information that will help 
you recommend the right ledger or 
index-bristol for each job. Ask your 
nearby Parsons dealer for one or 
send the coupon direct to Holyoke. 











the obligation of 


leadership 


In the graphic arts, as in every major industry, 
it is the obligation of leadership to set and maintain 


higher standards of quality and service. 





Ever since the first printing rollers were made by 


Sam’! Bingham, more than a century ago, he / (BEX FRANILN 1785 
ie a - - 


and his successors have fulfilled this obligation. | ee 


Bingham’s continual research developed new rollers that made 


possible the use of faster presses, modern inks, and better 


—_s~ 


techniques in the pressroom. Today, leading printers ship their 
rollers to Bingham’s modern factories for the finest workmanship 


and service on composition, rubber and special materials. 





THESE ARE FACTS: 


SIM BINGHAN'S SON MEE, C0. 


MANUFACTURERS OF 


PRINTERS’ ROLLERS 


High-speed presses use up the 
effective mileage on rollers sooner 
than older, slower presses. 

Long continuous runs wear out rollers 


faster than infrequent press runs. 





Replacing rollers as soon as their life Rubber rollers re-ground quickly and 


of efficiency hes been spent accurately in each of our modern factories— 


guarantees lower production costs CSS A Sie 


. . — ATLANTA HOUSTON NASHVILLE 
and increased quality of printing. 
CINCINNATI INDIANAPOLIS OKLAHOMA CITY 
CLEVELAND KALAMAZOO PITTSBURGH 
DALLAS KANSAS CITY ST. LOUIS 
th , R LM RK | DES MOINES MILWAUKEE SPRINGFIELD, O. 
c iq O C l DETROIT MINNEAPOLIS TAMPA, FLA. 





rl ght away 


COMPOSITION... RUBBER... VULCANIZED OIL Rollers 


THE INLAND PRINTER for August, 1954 





to stick 


~~ 


~ 


your 


neck out!” 


How to please cost-conscious customers with- Consolidated’s years of pioneering the modern 
out sticking your neck out on quality is the papermaking method, For this very same 
toughest problem facing printers today. Con- reason, you can depend on Consolidated for 


solidated Enamel Papers offer a happy solution. trouble-free press performance, too! Over two 
Consolidated Enamels cost less than other enamel million tons have been used with sparkling 
papers of equal quality. Your Consolidated mer- results by printers everywhere. 


chant can prove it with actual printing com- Ask your Consolidated merchant to show you 


parison tests against leading competitive papers, convincing Comparison tests today. 


both on-the-machine and old-fashioned 


enamel 


enamels. Regardless of coating method, y) 


give identical 


Consolidated Enamels g 


| printing 
or better quality at a lower cost. 
| papers 
Chis unusual value is made possible 
production gloss + modern gloss - flash gloss - productolith - consolith 
by know-how gained through CONSOLIDATED WATER POWER & PAPER CO. - Sales Offices. 135 S. La Salle St., Chicago 3, Il 
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ALWAYS 
BETTER 
REPRODUCTION 
WITH... 


TROJAN GUMMED PAPERS 


Go after the profitable seal and label business. Printers and lithog- 
I g 





A Complete Line of raphers need never hesitate to take on label, seal or sticker work 
Gummed Printing Papers that requires fine reproduction. TROJAN Gummed Printing Papers 
in Sheets and Rolls print like any fine paper. They are the very best grades of name 


printing and lithographic papers, gummed and processed by an 


LABEL PAPERS a . 
exclusive method that makes the finished sheets lie as flat and 


STAMP PAPERS 


LAMINATED FOILS handle as easily as ungummed paper. You can build a good business 
LAMINATED PAPERS in gummed paper specialties. It will pay you to investigate their 
LAMINATED FABRICS possibilities. 


HEAT SEAL PAPERS 
HEAT SEAL FOILS 











Send for Sample Book 


You need the Trojan Gummed 
Printing Paper Sample Book in 
your files as an aid in estimating, 
selling and ordering. 

Write Topay. 








The 
GUMMED PRODUCTS 
Company 


... Specialists in the gumming of 





printing papers and sealing tapes 





Main Offices and Mills: TROY, OHIO—Sales Offices: Atlanta, Chicago, Cincinnati, Cleveland, Los Angeles, New York, 


Philadelphia, St. Louis, San Francisco — Distributors from coast to coast. 
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ELE &s Maw. 


He is your Heidelberg Sales 
Representative, waiting to 
tell you the full story of 
Heidelberg’s 33 profit-making 
“Future Features.” Letus <j 
set up an appointment oe 
for him to see you soon. 
Just drop us a card, today. 


FIRST SHOWING 


of the Original Heidelberg 
13 NEW “Future Features” 


ORIGINAL HEIDELBERG 


THE BEST THING NEXT TO A PRINTER 


HEIDELBERG | HEIDELBERG WESTERN SALES CO. HEIDELBERG EASTERN INC. HEIDELBERG SOUTHERN SALES CO. 
DISTRIBUTORS | 118 E. 12th St. 45-45 Thirty-Ninth St. 120 N. Sampson St. 
Long Island City 4, N.Y. Houston 3, Texas 
HEIDELBERG SALES AND SERVICE 
Columbus 15, Ohio; Chicago 16, III 


Los Angeles 15, Calif. 





.; Atlanta 5, Ga.; Kansas City 6, Mo.; Minneapolis 15, Minn.; 
Denver 2, Colo.; Salt Lake City, Utah; San Francisco 3, Calif.; Seattle, Wash.; Portland, Ore 
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Prominent Users of Strathmore Letterhead Papers: No. 111 of a Series 


The helhurne, Atlantic City, N. J.. whose 
tower and spire form a familiar landmark 


{merica popula eashore resort 





QUALITY 


is a permanent guest! 


This is a year of more than usual festivity in Atlantic City. While 
the popular resort celebrates its own Centennial and the Electric 
Industry’s Diamond Jubilee of Light, the renowned Shelburne cele- 
brates its own 85th year of hospitality and service. Ideally located 
in the very heart of the famous boardwalk, The Shelburne is one 
of the most distinguished resort hotels, noted for the luxury of its 
appointments, Cuisine, and service. 

Indicative of its belief that only the finest will do. The Shelburne 


provides the same quality Strathmore stationery for its guests as 


that which ithas long used for its own impressive business letterhead. 


Your own letterhead, on a Strathmore Paper, will convey a similar 
message of prestige through your correspondence. Ask your sup- 
plier to show you samples of your letterhead design on Strathmore 
papers, and see for yourself the improved appearance achieved 


through Strathmore craftsmanship and quality, 


STRATHMORE LETTERHEAD PAPERS: Strathmore Parchment, Strathmore Script, Thistle- 
mark Bond, Alexandra Brilliant, Bay Path Bond, Strathmore Writing. Strathmore Bond. 
Envelopes to match converted by the Old Colony Envelope Company Westfield, Mass. 


NEW STRATHMORE THIN PAPERS: Strathmore Parchment Onion Skin, Strathmore Bond 
Onion Skin, Strathmore Bond Aur Mail, Strathmore Bond Transmaster. 


STRATHMORE 


MAKERS OF FINE PAPERS 


Strathmore Paper Company, West Springfield, Massachusetts 
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Shralhmeo ve 
ADVERTISEMENTS 


in national magazines te! 
your customers about the 
letterheads of famous Ameri- 
can companies on Strathmore 
papers. This makes it easier 
for you to sell these papers, 
which you know will produce 


quality results. 


x «x * 


This series appears in: 


TIME 
ra TIME 


sweek 


NEWSWEEK 





BUSINESS WEEK 


PRINTERS’ INK 


SALES MANAGEMENT 





PURCHASING 


ADVERTISING 
REQUIREMENTS 
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what kind of tone do you want? 


If vou are particular and want highest 
quality lithography with tones that are 


make these last two rollers over the SO di a 
form” MASTERLITH vulcanized oil . & MEO Ge | ha 


rollers. Youll keep yeur plates clean, 


eliminate “halos” and get deep, velvety q Le Pla 
solids and tints —and theysare so 
EASY TO CLEAN with your regular 
washup machine right on the press, 


For all other positions, 


—_you can 


/ \ 
see when | 
they are 
clean?! 

Pa 


IDEAL ROLLER & MANUFACTURING COMPANY 


6069-6073 Maywood Avenue 2512 West 24th Street 21-24 Thirty Ninth Avenue 
Huntington Park, Calif. Chicago 8, Illinois Long Islond City 1, N.Y 








Start lalking |°! aaaend up 






i 


highlights yh? - 
of ss 


Selling 
Printing 


Give Your Customers 
and prospects these FREE 
striking 17” x 22” Record Sheets 
of the Greatest Moments in Golf, 
as picked by Grantland Rice 


f nt meUANTIC BOND GS Here’s the latest Record Sheet in Eastern’s 
— popular series: the pick of the greatest thrills 











in golf history, chosen by Grant Rice to help 
you sell printing. It’s dramatic and interest- 
ing to everyone . . . a great door-opener and 
conversation starter when you’re calling on 
customers and prospects. 


How to use them 
When you go out to make a call, take some of 
these sheets along. Give them to your pros- 
pects and customers. They'll want them to 
read and to keep. While they’ve got the sheets 
in their hands, it’s a natural to start in talk- 
ing golf and end up selling your printing. 


How to get them 
Just call your Eastern merchant, or write to 
Eastern Corporation, Bangor, Maine, for 
your free copies of these golf record sheets, 
illustrated by a top artist and handsomely 
printed letterpress in two colors. 


And don't forget... 

The consistently fine performance that is the 
mark of champions is the mark of Eastern’s 
papers .. . as fine sulphite papers as you can 
put on your presses. That’s why 8 of the 9 
largest steel mills in America, 12 of the 15 
largest automobile makers and 7 of the 10 
leading fountain pen manufacturers specify 
Atlantic Bond for business forms or letter- 
heads. 


Atlantic Bond 
Gaunt Paper 


MADE BY EASTERN CORPORATION, BANGOR, MAINE 





Watch for The Atlantic Bond “Highlights of Golf" ad in the July issues of 
U. S. News & World Report, Business Week and Printers’ Ink. 
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A sectional view of the printing department in the air-conditioned Up Table Corp.—Hammond Machinery Builders, Inc.—Mergenthaler 
Vandercook Research Laboratory at their new plant in Chicago... Linotype Company— Miehle Printing Press & Mfg. Company— Miller 
showing some of the equipment loaned for lett rpress research by American Printing Machinery Company—The Morrison Company— Paasche Air- 







Type Founders, Inc.— Caine Manufacturing Company— Craftsman Line- brush Company—The Printing Machinery Co.— Taylor Machine Co, 















Pre-Press vs. Pre-Makeready .. . 


We adopted the term “Pre-Press” rather than “Pre-Makeready” because our program to 
help letterpress is based on makeread y reduction—not the transfer of makeready to another 


department. 


With the Vandercook Pre-Press System, the work of proper form preparation is performed 
before going to press—in less time than it can be done in an unscientific manner on the 
press. This results in a double saving—the greatest of which is in the pressroom where it 


counts most. 


You are invited to visit our laboratory at 3601 West Touhy Avenue, Chicago 45, Illinois, 


by appointment, for a practical demonstration. Our phone number is ROgers Park 1-2100. 


E. O. Vandercook 
President and Research Director 


VANDERCOOK & SONS, INC. 







N\A 91 CHICAGO = =NEW YORK ~—_ LOS ANGELES ~— LONDON 


," 
~ ~~ 


~~ 


Use American Airlines 


The Right Space at the Right Place assures Prompt Deliveries 


When printers are pressed for time, they ship airfreight, This way, 
they switch days to production which were previously allotted to 
deliveries. Shop schedules are not disrupted and overtime costs AMERICAN AIRFREIGHT ALSO LEADS IN 
avoided COVERAGE— American serves more top retail 
And, when they ship by air—they ship American. Because, it’s markets, more leading industrial centers. 
their best assurance of prompt forwarding, dependable on-time SUED —Amnericen's own tetmlnals, apeciat 
deliveries. With the greatest cargo capacity and service to more handling techniques provide prompt for- 
leading industrial and retail areas than any other airline, American warding, on-time deliveries. 

is better able to expedite their shipments. American Airlines, Cargo EXPERIENCE—pioncer in Airfreight, Ameri- 
Sales Division, 100 Park Avenue, New York 17, New York. can assures expert handling. 


teow tates 4 AMERICAN AIRLINES 
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you can depend on 


KOOSA 
BOND 


for faster, smoother runs... 





Hold press stops down to a minimum—and 


you'll keep profits up at the maximum. That’s why 












Nekoosa Bond is such a favorite with printers 
and lithographers all over America. They know 
that Nekoosa Bond won’t curl or wrinkle—will go 
through the presses fast and smooth. If you 
haven’t used Nekoosa Bond lately—if you aren't 
familiar with its wide selection of colors— 


ask your paper merchant to show you samples. 


America does business on 


BYONIP) 


O"NGE 


MADE IN U.S.A. 





NEKOOSA-EDWARDS PAPER COMPANY e PORT EDWARDS, WISCONSIN 
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“a 12 Point 
wy Micrometer 


Adjustment in Catch 


Two Blatchford Features that 
Speed Rough make-up 


1. Squaring lines, 18 points ( 14” ) apart, 
in both directions. They help you 
pot and align plates quickly 


2. Point set-off of holes. Whenever you 
move a catch from one hole to another 
you move the plate a definite number 
of points (see above). A “‘micrometer” 
feature in the catch itself gives the 
fine adjustment needed for exact final 


register 











Here’s a New Blatchford 
Time- and Money-Saver! 


Plat Backing Sheet. Use it to 
original plates base-high” for 
runs that don’t require making 

tre Plate Backing Sheet is regu 

lar Blatchford electrotype metal rolled 
to standard back-up thicknesses, It is 
applied easily right in your own shop, 
No need to send plates out 

Send today for information on this 


new Blatchford time- and money-saver. 








... Tiny as it is, you can anchor it with 3 catches, 


...you can quickly spot plates 
wherever you like on 


Blatchford “Honeycomb” Base 
...and 
Save Make-up Time and Money 





You may never have to use a dime Anchoring holes are right where they 
sized plate should be. 

But you can see the proof that For final register there is a tiny 
spotting and locking even the smallest “micrometer” built into every catch. By 
plates on Blatchford “Honeycomb” is — turning the locking key yy turn. you 
easy. shift the plate one point. Three full 

The Blatchford pattern makes it turns, 12 points of micrometer adjust- 
easy . whether plates are tiny... or ment, are available before you have to 
large... or odd-shaped. Youcan anchor move the catch to another hole, 
small, unbeveled plate S, for example, These are the features of Blatchford 
on all four sides, yet hold margins as “#{oneycomb” Base that are saving 
tight as 9 points. When it comes to make up time and money in hundreds 
rules, you get perfect alignment...even of shops, They'll save time and money 
at an angle. Plates that are difficult to in your shop, too... not only in form 
mount on any other base are easily make-up but in long, steady press runs 
anchored on Blatchford. as well. To get the whole story, write 

Preliminary lock-up moves fast, too. our nearest office for free Blatchford 
In every square foot of the “Honey Base booklet. Write your address 


comb” you have 864 anchor holes plainly. 


BLATCHFORD DIVISION + NarionaL LEAD COMPANY 
Chicago, Cincinnati, Cleveland, Dallas, St. Louis; Eastern 
U. S. and New England: E. W. Blatchford Co., New York 
City; Pacific Coast: Morris P. Kirk & Son, Inc., Los Angeles, 
Emeryville (Calit.), Portland, Seattle, Phoenix, Salt Lake City. 


Blatchford Base 


Magnesium or Standard Metal 


*Reg. U.S. Pat. Off 
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THE MEAD CORP 
“Paper M 


IRATION 


akers to America” 


Sales Ofhes 


*: The Mead Sales Co 
New York o ( hica 


118 W. Y 


rat st 
* Boston « Philade 


Da ton @ 
Iphia e Atlanta 





SNOWLAND Oo 


ae A paper that printers put to press 


as frequently as bond, in the average plant 


and a stock as capable of building long 

range repeat business, certainly warrants 

considered choice! Snowland Bond has all the 

features printers demand from this essential 

grade.. andmore... its family tree stems 

from 5,500 square miles of Fraser forests, 

scientifically controlled to provide an 

endless supply of raw material for fine paper 

today and tomorrow. Result: consistent quality 
PACKAGED FOR PROTECTION in our strong you can count on in your search for factors 


flexible, moisture-resistant laminated wrapper 


that build permanent volume business 


and sold by leading merchants 


FRASER PAPER , Limited 


SALES OFFICES NEW YORK, Cleveland, Chicago 


MILI i teleleh Zeki. cee ate lial 
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AQUA-TROL ON ATF CHIEF 29 


EXCLUSIVE... 
American Type Founders announces a world-wide exclu- 
sive sales agreement for Aqua-Trol (patent pending) 
with Interstate Offset Products Co. of Houston, Texas. 
Aqua-Trol is considered by ATF to be an answer to 
problems of ink and moisture balance on offset presses 
and a major advancement toward consistent color and 
quality control, which is the current theme of all litho- 
graphic developments. 
Units are available with brackets for simple instal- 
lation on all offset presses from 10” duplicator to 
76” multi-color. 


When using Aqua-Trol, an automatic equilibrium 


e 


moves 
Aquat 
help give 
quality g d 
production, @ 


Better, more profitable printing from the widest line of proce se 


AMERICAN TYPE FOUNDERS — 200 ELMORA AVENUE, ELIZABETH, W. J. 
A Subsidiary of Daystrom, Inc. 





GRAVURE.. . LETTEREI 


ag 


W 


See AQUA-TROL proof on next page 


Be %, 


A 

































When ink rollers contact a properly moistened 
plate, there is a transfer of water into the inking 
system. The amount of water so 


transferred is dependent upon 


My NOUATROL vordc/ 








Aqua-Trol. In other words, when a_ skilled 
pressman has achieved an ink-water balance to 
the best of his ability, he can 


use Aqua-Trol to remove over 


MOISTURE CONTENT 


several variables, such as: 1) 
kind and condition of plate, 
2) kind and size of paper, 3) 
type of ink, 1) condition of 
dampening rollers and 5) driers 
or wetting agents in fountain 
solution. 

Aqua-Trol continuously re- 
moves this moisture from the 
ink by controlled evaporation, thus preventing 
emulsification. As the chart shows, Aqua-Trol 
removes over half the moisture present in the 


ink, even when the best balance exists without 





50% of the. still-present mois- 
ture! Of course, if more than a 
minimum amount of moisture is 
present, the Aqua-Trol unit 
automatically evaporates more 
-always keeping the ink free 
of moisture and in a more per- 
fect printing condition than is 
possible without Aqua-Trol. See 
your ATF salesman about the many produc- 
tion and quality advantages that are yours 
with Aqua-Trol —or mail the coupon below 


for complete information. 


wheal UF can do goe you 


SPOILAGE REDUCED Since ink color is brought up with fewer 


run-in sheets and there are less waste sheets during run, spoilage 
is often reduced 75% .. . the loss being as few as two or three 
sheets on many jobs 


FASTER INK DRYING ink made moisture-tree by Aqua-Trol 


dries faster on paper. As jobs can be backed up or trimmed much 
sooner than without Aqua-Trol, production is increased 


BETTER INK CONTROL Black ink prints jet black . . . colors 


print strong, bright and consistent throughout press run, saving 
ink and producing better quality 


200 ELMORA AVE., ELIZABETH, N.J. 
PLEASE SEND AQUA-TROL LITERATURE AT ONCE TO 


PRE . eciaieinineieeeneeen 


PRINTED ON ATF CHIEF WITH AQUA-TROL 


AMERIC( ABP fou NDERS 


PLATE LIFE INCREASED Through reduction in the water con- 


tent of the ink, plate life is increased two to three times. 


A UNIT FOR ANY PRESS Units are available for all sizes 


and types of offset presses—from duplicators to large multi-colors. 


EASY INSTALLATION Standard bracket assemblies enable you 


to mount unit on any press—without drilling—in a few minutes. 


QUICK AVAILABILITY Stocks of units for all presses are now 


available for immediate delivery from all ATF branches. Act now! 


LOW COSTS Aqua-Trols are priced at $181.50 up—depending 
on the size of unit needed. 





Dont Delay - 
Nail Today / y 










MAKE AND MODEL OF PRESS 








COMPANY 












ADDRESS 
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PRINTED INU SA 





ATF-1-1P 













y/ On One 
/ New Era Press 


“ Every Type of Label 


Completed in One Run 


HEAT SEAL—PRESSURE SENSITIVE 
Gummed— Ungummed —Silk— Cotton 


Every type of label, using any type of label material, 
can be completed in a single run on one New Era Press 
at speeds to 7,500 impressions per hour. 


Your free copy of the New Era Bulletin shows you how 
the New Era Press is set up to print on any type of 
label material with flat electros, type or rubber plates— 
how it die-cuts any square, rectangular, or odd-shape 
label . . . slits, perforates, and numbers .. . delivering the 
finished labels in rolls, zig-zag folded or individually cut 
off—all in a single run. Write for your copy of the New 
Era Bulletin today. 





Bag Headers, Merchandise Tags, Etc. 
The products shown are only a few 


of the many types of printing that ? 
can be done on a New Era Press. Manufacturing Company 


376 Eleventh Ave., Paterson, New Jersey 





Selling is only half the job 


Any mechanical product can un-sell itself if not 
used properly. Graphic, detailed instruction and 
maintenance manuals assure repeat sales and 
reduce costly service calls. Oxford offers you many 
grades, suitable for each service book require- 
ment. Ask your Oxford Merchant to show you 
successful examples. 


®S 
x 


ms 


s 


~ 
-~ — 

~ 

ie, 


Get your copy of the new Oxford Paper Selector Chart— 
a time-saving master guide to the right grade for each pur- 
pose. Ask your nearby Oxford Merchant or write us direct. 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N.Y.* OXFORD MIAMI PAPER COMPANY, 35 ast Wacker Drive, Chicago 1, Il. 


Mills at Rumford, Maine, and West Carrollton, Ohio 
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IF IT'S A MERCURY. | me A Peer 
MERCURY ROLLERS AND BLANKETS 


Each Mercury Roller and Blanket is individually built by craftsmen who 
are artists in their field. Their skilled touch makes the difference which has 
become famous as ‘‘Mercury Quality”. See for yourself how much 

finer your work turns out when you use the masterpiece 

rollers and blankets—MERCURY Products. 


RAPID ROLLER Co. 


FEDERAL AT 26TH ST. » CHICAGO 16, ILLINOIS 
































IPI Ink experts use this extra safeguard 


to prevent ink “fill-in” 


This precision gage measures the fineness of pigment grinds. With it, IPI ink men can be 
sure that each batch of ink is free of oversize pigment particles. With it, we can produce 


smoother inks for sharper, cleaner printing. 


This gage is an added IPI safeguard to prevent ink fill-in of fine-screen halftones for best 
results from your engravings. It detects immediately any coarse, oversize pigment 


particles which might clog a halftone screen or fine type matter. 


Quality control is the watchword in all [PI ink-making operations. The fineness of grind 
gage is just one of the many precise instruments used by IPI to give you the right ink for 
each job... ink that will print best on a particular stock with a given make and style of 
press. It is an important check on all types of ink whether for letterpress, offset lithography 
or flexography ... for package and fibre board printing as well as for the most delicate 


line and halftone work. 


IPI service at work for you 


IPI complete ink service facilities are at your disposal in printing centers from coast to 
coast. Local IPI service stations and branches are staffed by local people who know your 
special printing problems intimately and are ready to help you solve them. That’s why 
you can always rely on IPI for ink service that will help make your printing better. Don’t 


fail to call on us! 


IPI and IC are trademarks of Interchemical Corporation 


Interchemical Corporation an 


PRINTING INKS 
PRINTING INK DIVISION © 67 W. 44th ST., NEW YORK 36, N. Y. 


RELY ON IPI FOR LEADERSHIP IN INK RESEARCH 
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no floor drilling... easier installation 


Presses, folders, cutters . . . virtually all machines in a printing plant 
.. Operate better when they are mounted on UNISORB pads. 


No bolts, no screws, no holes in the floors. Transmitted machine noise 
and vibration are reduced by 60% to 85%. Just cement pad to the 
floor and the machine to the pad. Let it set overnight and the job is done. 


Those are just a few of the advantages you get with UNISORB 
mounting pads, made in several grades for various types of printing 
plant equipment. Get the compiete story about the modern 
UNISORB way to mount machines. Return the coupon today. 





Look for the red center and 
UNISORB brand mark 




















Return to: The Felters Co., 209 South St., Boston 


i ———— A A A SS SS A 
| 
SEND COUPON TODAY. At no obligation to me, please T h e 
send a copy of the UNISORB book specially prepared for 
the graphic arts industry. I e 7 LT a K 4 
Name Title I 
(Please Print) | * ompany 
Company I 209 South Street, Boston 11, Mass. 
! Offices: New York, Philadelphia, Chicago, Detroit, St. Louis 
Address | Sales Representative: San Francisco 
" Mills: Johnson City, N. Y.; Millbury, Mass.; Jackson, Mich.; New York City 
City Zone State 
| 
i 
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PRINTS WELL 





proof wrapped at the mill. 


out a trace of linting or fuzziness. 





IS UNIFORM IN QUALITY... 


as the water it’s made with. 









HAMILTON BUSINESS PAPERS include 
Hamilton Bond, Hamilton Bond Script, 
Hamilton Ledger, Hamilton Mimeo Bond, 
Hamilton Duplicator, Hamilton Vellum, 
Hamilton Offset. 


Ww. cC. 


.. . because it has a beautifully smooth surface, is 
genuinely watermarked, and is precision cut. 


HAMILTON BUN 


LIES FLAT, FEEDS WELL... because it is pre-conditioned and moisture- 


CRISP, TRUE BOND SURFACE... prints cleanly, clearly, evenly, with- 


. because its pulps are blended right from 


the start, and constant testing keeps every sheet up to snuff. 


IS MADE WITH PURE SPRING WATER .. 


White in 4 weights—11 colors in 3 weights 


FREE! IDEAS YOU CAN USE TO SELL MORE LETTERHEADS... 
Hamilton’s Letterhead Style Book is filled with ideas about how to create distinguished 
letterheads with everyday type faces and common type ornaments. Write for free copy. 


HAMILTON & SONS ° 
Offices in New York, Chicago, Los Angeles 
















. and a paper is only as good 













HAMILTON TEXT AND COVER PAPERS 
offer interesting, colorful backgrounds for 





distinctive advertising literature. Unusual 





surfaces and exciting colors galore! See gay 





new Carousel—a beautiful paper. 












Miquon, Pa. 
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Among the many interesting places of historic interest in Philadelphia is Independence Hall and the Liberty Bell, just inside the building's main entrance 


Craftsmen Meet in Philadelphia for 35th Convention 


* Some 1,000 members of the Interna 
tional Association of Printing House 
Craftsmen, their friends and wives were 
expected to be in attendance at the 35th 
anniversary convention of the Organiza 
tion in Philadelphia, Aug. 8-11, accord 
ing to an estimate by Ray Miller, Sr., the 
general convention chairman 


Saturday, August 7 


The preliminary activities of the con 
vention were scheduled to get under way 
on Saturday, August 7, with registration 
and a meeting of the International associ 


ation’s officers and board members. A hos 
pitality hour for International ofhcers was 
to be sponsored by Fourth District mem 
bers at 6 p.m. Saturday 

Registration was to continue all day 
Sunday and delegates and their wives 
were to take a tour of many of Philadel 
phia’s historic spots and shrines Sunday 
afternoon 

The official opening session was sched 
uled to begin at 8 o’clock Sunday evening 
with Ray Miller, Sr., convention chair 
man, presiding. Posting of colors by a 
military color guard and the singing of 
the “Star Spangled Banner” and “God 
Save the Queen” ( for the Canadian clubs) 
were first events on the program. Mr. Mil 
ler and Harry Seeburger, president of the 
Philadelphia Club, were to present short 
welcome talks and Ray Blattenburger, U 
S. Public Printer in Washington and for 
many years a resident of Philadelphia, 
was to present the main address of wel 
come. Scheduled for the response was 
Thomas P. Mahoney, Chicago, first Intes 
national vice-president, while the 
duction of International President How 
ard N. King of York, Pa., 
by Ray Miller, Sr. Preliminary business 
memorial service for departed Craftsmen 
honoring of charter members and conven 


intro 


was to be made 


> 
> 





King of the Graphic Arts is Howard N. King, one 
of the most active presidents the International 
has had in many a year. He traveled 75,000 miles 


during his year in office and made 125 speeches 





= 


Ray H. Miller, Sr., long active in the Philadel 


phia Club, is general chairman of convention 


He was instrumental in founding International 


tion announcements were the final events 
on the opening session agenda. A hospi 
tality hour, sponsored by the Philadelphia 
Sunday 


Club, was to conclude evening 


activities 


Monday, August 9 


After a preliminary business session 
from 9 to 10:30 a.m., the Monday morn 
ing session scheduled two talks. John §$ 
Williams, president of Williams & Mar 


cus and a past-president of the Printing 



















The genial smiling Irishman, who is about to be 
come president of International Craftsmen, is 
none other than Thomas Mahoney, first vice-pres 


ident, who makes speeches to Craftsmen, too 


Industries Of Philadelphia, was to speak 
on Today's Leadership.” Following him, 
Morgan Greenwood, general advertising 
manager of the Philco Corporation, was 
to present a talk entitled, “So You Guys 
Are Printers.” Mr. Greenwood was to tell 
what a large buyer of printing expects in 
service and quality from the printer 

A special Printing Week luncheon was 
on the program for 12:30 p.m. Floyd ¢ 
Larson, chairman of International Print 
ing Week, who has just retired as presi 
dent of the Chicago Club, was to be in 
charge 

Concurrent clinics were to occupy the 
attention of delegates Monday afternoon 
The Photocomposition Clinic, with Hen 
ry A. Schneider, New York City, second 
International vice-president, presiding, 
was to include four experts on the subject 
Frank Sherman, executive secretary of the 
International Trade Composition Associ 
ation, with headquarters in Philadelphia, 
was in charge of arrangements. The Let 
terpress Presswork Clinic, with Albert L 
Kolb of Buftalo, International treasurer, 
presiding, was to consider a general 
theme, Lhe Correct Tool for the Job, 
arranged by G. W. Bassett, sales research 
manager of the Michle Printing Press and 
Manufacturing Company, Chicago 

The Club Management dinner was on 
the program for 6 p.m., Thursday, and 
was to be supervised by A. R. Tommasini 
Berkeley, Calif., third International vice 
president, presiding. Three talks and two 
contest awards were to be presented 

Club Management Clinics,” by Lec 
Augustine, Cincinnati, International rep 
resentative-at-larg 

The Role of Local ¢ lub Ofhcers. by 
Floyd ¢ 
president and International Printing 


! 


Week Chairman 


Larson, retiring Chicago Club 





HENRY A. SCHNEIDER 
Second Vice-President 


GORDON J. HOLMQUIST 


Immediate Past President 


chairman of International Club Bulletin 
Service, while the membership contest 
awards were to be handled by George 
Wise, chairman of the International 
Membership Commission, and a member 
of the Cleveland Club 


How Effective Is Your Club’s Public 
ity?” by Sol Malkoft, Atlanta, chairman of 
the International Association Public Re 
lations Commission 

Ihe club bulletin contest awards were 


to be presented by Tom Tierney, Boston, 
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Sol Malkoft 





George E. Hogan G. Stuart Braznell 


George Wise 
The appointed officers serve as right-hand men to the International officers. George Wise, Cleveland, 
is chairman of the Membership Commission with Elmer Tess, Duluth, Minn., and George Mitchell, 
Hamilton, Ont., as assistants. George E. Hogan, Baltimore, is chairman of the Publications Commission. 
G. Stuart Braznell, St. Louis, is chairman of the Technical Commission. Sol Malkoff, Atlanta, is chair 
man of the Public Relations Commission. Lee Augustine, Cincinnati, whose picture and story appear 
elsewhere in this issue, is Representative-at-Large, and Harry R. Christopher, Baltimore, is his assistant 


Pearl E. Oldt, Cincinnati, executive secretary of the International Assn., is also an appointed officer 


Here's the general convention committee for the 35th Craftsmen’s convention in Philadelphia. From 
left to right, seated: Raymond Phyle, Innes & Sons; Al Davenport, Globe Ticket Company; Robert B 
Harrison, Bingham Brothers Company; Ed Wallace, Garrett-Buchanan Company; Ralph DeKalb, Alfred 
F. Jordan Company; Walter Morawski, North American Composition Company (co-chairman); Raymond 
H. Miller, Sr., (general chairman); Samuel J. Mink, W. B. Saunders Company; William Hicks, Miller 
Printing Machinery Company; Matt Colfer, American Type Founders; Walter Scarborough, Cuneo 
Press; Harold Lyle, Allen, Lane & Scott; David H. Siegfried, David Siegfried Company, and Harry See 
burger, Arndt, Preston, Chapin, Lamb & Keen. Standing, left to right, are Lew Breswick, Periodical 
Press; Alfred T. Snowden, D. L. Ward Company; George Stiteler, Ideal Roller Company; Eugene Davis, 
International Printing Ink. Mr. Miller, the general chairman, has been a Craftsman for many years 



























A. R. TOMMASINI 
Third Vice-President 


Tuesday, August 10 


International business again was on the 
agenda to start the Tuesday morning ses 
sion while a talk and a clinic were sched 
uled to follow 

With G. Stuart Braznell, St. Louis, 
chairman of the International Technical 
Commission, presiding, delegates were to 
hear Fred Lewis, electronic engineer with 
the Radio Corporation of America, dis 
cuss “The New RCA Color Scanner.” The 
Silk Screen Process Clinic, arranged by 
Jack Simmons, president of Chromart Co., 
was to run concurrently with the color 
scanner talk. Past-President Gordon J. 
Holmquist, San Francisco, was in charge. 

Delegates were programmed to enjoy 
an afternoon and evening of fun at At- 
lantic City Tuesday afternoon and eve 
ning. Buses were to be used and a box 
lunch was ready to be served en route. 

Tuesday’s activities were to end with a 
meeting of the International’s nominat 
ing committee at 11 p.m. 


Wednesday, August II 

International business was to take all 
morning Wednesday. The Supplymen’s 
Guild noon luncheon consumers were to 
hear Edward McFaul talk on “You Better 
Come Quickly 

Two more clinics were on the afternoon 
program. First Vice-President Thomas P 


The Craftsmen’s ladies’ program was planned by (left to right) Mrs. William Crayder, reception; 


ALBERT L. KOLB 


Treasurer 


Mahoney was to preside over the Offset 
and Dry-Oftset Clinic with Kenneth R 
Burchard, assistant dean of the School of 
Printing Management, Carnegie Institut 
of Technology, Pittsburgh, as moderator 
Mr. Burchard was elected president of the 


PEARL E. OLDT 


Executive Secretary 


International Graphic Arts Education As 
sociation at the 29th Annual Conterence 
on Printing Education which was held on 
the University of Colorado campus in 
Boulder, July 4-9. Atthe same time Gradic 
Oakes, Chicago, past International presi 


Craftsmen appointed committee chairmen also do yeoman duty for their organization. From left to 
right are Harry B. Friedenberg, Detroit, Participating Membership; Gradie Oakes, Chicago, Advisory 
Council; Ferd Voiland, Jr., Topeka, 1954 Printing Week Chairman; Thomas J. Tierney, Boston, Club 
Bulletin Service; Harold G. Gale, Fort Worth, Programs and Instruction Literature; Howard Keefe, 
Cincinnati, Historian. Not pictured are: Alfred T. Peters, Utica, N. Y., Constitution and By-Laws; Peter 
Bernard, New York City, Safety; Byron C. Culver, Rochester, N.Y., Graphic Arts Educotion, and 


William Gutwein of Louisville, Ky., who is in charge of Supervisory Training for International Assn. 


Mrs. Robert B. Harrison, publicity; Mrs. Joseph O'Neill, gifts and prizes, Mrs. Samuel J. Mink, vice 


chairman; Mrs. Frank Barras, reception; Mrs. Harold Lyle, gifts and prizes; Eugene H. Davis, liaison; 


Mrs. Eugene H. Davis, chairman; Mrs. David H. Hopkins, menus; Mrs. Donald Robinson, transpor 


tation; Mrs. Harry C. Link, program, and Mrs. Alfred Rexford, who was in charge of entertainment 


dent, was to be in charge of the Flexo 
graphic Printing Clinic, arranged by | 
Henry Wittel, director of production, re 
search and development for the Package 
Products Co., Inc 

A cocktail party at 6 p.m. and the an 
nual banquet and dance were to conclude 
Wednesday activities 


Thursday, August 12 


Plant visitations and golf were to 
occupy delegates all day Thursday. Plants 
which had arranged special tours and in 
spections are 

Lanston Monotype, Philadelphia En 
quirer, Moreland Roller Corp., Hamilton 
Paper Co., Beck Engraving, Typographic 
Service, Crescent Ink, Paper Mfgrs. Corp., 
Allen, Lane & Scott, Cuneo Eastern Press, 
Bingham Bros. Roller, Godfrey Roller, 
Chromart Co. and Crown Can Co 








'55 International Printing Week 
Plans Under Way, Larson Reports 


Plans for International Printing Weck 
to be celebrated Jan. 16-22, gained addi 
tional impetus in July with announce 
ment of the winners (see p. 72) of the In 
ternational Printing Week stamp and 
poster contests. Millions of Printing Weck 
stamps and thousands of posters will be 
in use beginning in September 

International sponsorship of the indus 
try-wide movement is again being as 
sumed by the International Association of 
Printing House Craftsmen with literally 
hundreds of national and local graphic 
arts Organizations cooperating and sup 
porting the program in every conceivable 
way. Many local celebrations have plans 
already well under way by a single Print 
ing Week Committee made up of repre 
sentatives of all local trade groups 

Local Printing Week committees are 
receiving constant aid from the Interna 
uonal Printing Week Committee whose 
chairman is Floyd C. Larson, director of 
the U.S. Navy Printing Office at Great 
Lakes, Ill. Committee members are avail- 
able throughout the nation for firsthand 
assistance where required. The chairman 
also issues the Printing Week Bulletin, a 
bi-weekly publication available free to 
anyone who requests it. The Bulletin sup- 
plies news of local Printing Week activi 
ties throughout the country and includes 
planning advice and “Printing Week 
Helps” for local Printing Week commit- 
tee personnel 

An entirely new Printing Week Ob 
jectives poster has been designed for the 
1955 observance by Martin J. Weber of 
New York City and a supply of these pos 
ters along with a supply of the poster con 
test winner will be shipped to all local 
Printing Week Committees in the Print- 
ing Week kit. The kits distributed this 
year will go as usual to the local Crafts 
men's Club Printing Week chairman 
Cities desiring to sponsor a local 1955 
Printing Week celebration where no 
Craftsmen’s Club is located will be sup 
plied kits upon request as long as the sup 
piy lasts 

Radio, televisioh, and newspaper spot 
announcements and news releases will be 
distributed to local Printing Week com 
mittees along with copies of Printing 
Week talks which may be used by speak 
ers in Organizing their own addresses 
Samples of city Printing Week proclama 
tions were distributed recently with the 
Printing Week Bulletin 

Current local activity is centered on 
naming the Printing Week chairman and 
his committee members and selecting those 
activities which the local groups will ac 
complish in their 1955 Printing Week 
effort. The 1955 International Printing 
Week Activity Check List distributed in 
mid-July will serve as a planning guide 
for the use of these local groups. Copies ot 
the check list and additional material are 
available from the International Printing 
Week Committee chairman upon request 
by local Printing Week chairmen. 
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Completion of appointments to the 
1955 International Printing Week Com 
mittee have been announced by Floyd (¢ 
Larson, Printing Week chairman of the 
International Association 

Personnel of the committee are respon 
sible for promoting local Craftsman Club 
activity in the various districts of the na 
tion as follows 

First District, Philip Hallgren, Conn. 
General Life Ins. Co., 55 Elm St., Hart 
ford, Conn.; Second District, Charles V 
Morris, Henry Lindenmeyr & Sons, 480 
Canal St, New York 13, N.Y.; Third 
District, Henri B. Lecomte, 71 Filmore 
Street, Rochester 11, N.Y 

Fourth District, Robert Fowler, P. O 
Box 510, Easton, Pa.; Fifth District, Clin- 
ton C. Barnes, Fort Wayne Engraving Co., 
120 W. Superior St., Fort Wayne, Ind.; 
Ray B. Keller, Hammermill Paper Co., 
Erie 6, Pa.; Sixth District, Earl S. Ellis, 
Western States Envelope Co., 1616 W 
Pierce St., Milwaukee, Wis 

Seventh District, A. H. Weathers, At 
lantic National Bank, Jacksonville 1, Fla.; 
Eighth District, Milton C. Voertman, Con 
cordia Publishing House, 3558 S. Jef- 





FLOYD C. LARSON 


International Printing Week Chairman 


ferson Ave., St. Louis 18, Mo.; Ninth Dis 
trict, Doyle Johnson, Western Bank & 
Office Supply Co., 205 NW First St., Ok 
lahoma City 1, Okla.; Tenth District, Paul 
O. Giesey, 120 NW Ninth Ave., Port 
land 2, Ore. 

Eleventh District, Peter D. Nielsen, 
5750 Hollis St, Emeryville, Calif.; 
Twelfth District, Robert Ritterband, Lin 
coln Printing Co., 12212 Wilshire Blvd., 
West Los Angeles 25, Calif.; Fourteenth 
District, Henry Paulson, Brown & Bige- 
low Co., 1286 University Ave., St. Paul. 


Lee Augustine, Craftsmen’s Representative- 
At-Large, Addresses British Printing Groups 


Lee Augustine in his position as rep- 
resentative-at-large for the International 
Association of Printing House Craftsmen 
has been busy this year working closely 
with the district representatives. 

During the past summer, Lee has been 
doing considerable traveling in the Bri- 
tish Isles where he spoke to the London, 
Bristol, Manchester and Edinburg Centers 
of the Printers, Managers and Overseers 
Association of Great Britain. He also ad- 
dressed the annual conference of the Mid- 
land Master Printers Association in Bir 
mingham, England, and the London Cen 





LEE AUGUSTINE 
Craftsmen Representative-at-Large 


ter meeting of the British Master Printers 
Association, and the annual conference of 
the Young Master Printers Northeast Al- 
liance at Rottebury, Northumberland. 

Lee prepared a manual for Club Man- 
agement Clinics during the past year, and 
in October, 1953 he was chairman of the 
Second Premakeready and Makeready 
Conference in Cincinnati. He is now a 
member of the Educational Council of the 
Graphic Arts Education Association. 

Lee has just been appointed general 
chairman for the 1955 International con 
vention of Craftsmen which will be held 
in Cincinnati. 

Another job done in Lee’s department 
was to make available a Craftsmen’s File 
Kit for use of the representatives and dep 
utes. It’s a metal kit, which can be car- 
ried as a case, and has in it a complete col 
lection of Craftsmanship literature. 

Lee was chosen Outstanding Craftsman 
of the Fifth District in 1951. Later that 
year he was appointed chairman of the 
Publications Commission. 

Lee gets his interest in Craftsmanship 
honestly, having had a toy press and rub 
ber type at the age of eight. At the age of 
15, he began as errand boy for the Print- 
ing Machinery Co., Cincinnati, O., and 
has been with the same company ever 
since. He held various positions in the 
plant and office until he was made a vice- 
president in 1939. 

Lee originated the annual Bulletin Con- 
test for Craftsmen Clubs. He is a member 
of the executive committee of the Research 
and Engineering Council. 
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To Be Erected on This Site 
MODERN PRINTING PLANT & OFFICES 


FOR 


FRANKLIN PRINTING CO. 


te bi 


Breaking ground for the new printing plant of the combined Franklin Printing and Williams & Marcus Companies at Primos, near Philadelphia, are John S. 


Williams (left) and Ben James, Franklin board chairman, while Ray Blattenberger, U.S. Public Printer, and Benjamin Franklin (W. H. McFarland) look on 


Philadelphia Printers Combine Forces and Start Building Plant 


A ground-breaking ceremony staged 
July 8 and attended by Delaware County 
business and civic leaders started con- 
struction of a $500,000 printing plant at 
Primos, just outside Philadelphia, for o¢ 
cupation within about a year by the com 
bined Franklin Printing and Williams 
and Marcus companies. 

Principal speakers were Public Printer 
Raymond Blattenberger and John S. Wil- 
liams, president of the two houses. Mr. 
Blattenberger said the construction project 
indicated ‘the great things coming in this 
area as business and industry realize the 
advantages of locating where there is a 
good labor market, splendid transporta 
tion, and access to all the markets of the 
world.” Mr. Williams also expressed op 
timism for Delaware County's future as 
a rapidly expanding section. 

The new plant will be of modern de- 
sign and equipped for high-speed letter 
press, offset and silk screen printing. Me 
chanical facilities will include $200,000 
worth of new equipment. Mr. Williams 
hoped construction progress would allow 
installing some equipment by January 

Franklin Printing Co. traces its origin 
to young Benjamin Franklin in 1728 


226 years ago. Today the company does 
quality color printing and has a direct ad 
vertising service. Benjamin F. James, chair 
man of the board, is now serving his third 
term as a member of Congress from the 
Seventh Pennsylvania Congressional Dis 
trict. He was an organizer and first presi 
dent of Printing Industries of Philadel 
phia, and a former president of the Poor 
Richard Club. Franklin’s president is Ger 
ald G. Walker, at one time president of 
Allied Printing Employees Association 
Williams and Marcus Co., established 
in 1892 by John S. Williams and Felix 
Marcus, was originally a paper bag dis 
tributor. Soon after they got started they 
were forced to take over the equipment of 
a printer customer to settle a debt, and 
found themselves in the printing business 
Under the leadership of John S. Williams, 
son of the founder, the company has won 
national recognition for its specialized 
and fine commercial printing. John Wil 
John S. Williams, president of combined print liams is a past president of Printing In 
ers, Williams & Marcus and Franklin Printing dustries of Philadelphia, active in national 
Company, will be one of the major speakers at and local trade organizations, civic and 
Craftsmen’s convention. He is past president of industry aftairs, and serves ON SCVE ral low al 
Printing Industries of Philadelphia and is now its government committees and educational 


treasurer. He is active in PIA Master Printers boards 


Architect's sketch of new plant being built at Primos, outside Philadelphia, for the combined companies. In line with modern methods, it’s all on one floor 
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“The Pickering Pree 


Another in the Series on America’s Private Presses 


By P. K. Thomajan 





& On the outskirts of Camden, New Jer 
sey, is a litthe town called Maple Shade 
which is distinguished by the presence of 
John Anderson's Pickering Press. The aus 
picious title of the press is taken from a 
famous predecessor, William Pickering, 
who published in London over a century 
ago. Pickering made a reputation for him 
self re-issuing and popularizing obscure 
but worthwhile books. His volumes wer« 
also distinctive for their fine format, and 
today they are collector's items 
Following modestly in Pickering’s foot 
steps, John Anderson has hit a stride all 
his own. The quality of his productions 
at Pickering Press has attracted wide at 
tention. In fact, it was instrumental in 
his being appointed director of typo 
graphic development at Lanston Mono 
type Corporation, succeeding the late Sol 


Hess. Anderson at present devotes week 


ends and evenings to his preoccupying 


John Anderson, who succeeded Sol Hess as Lanston 
Monotype’s director of Typographic Development, 
operates his private press in Maple Shade, N.J., 


just across the Delaware River from Philadelphia 


project, which involves the printing of 
exquisite ephemera for regional activi 
tics. The Press is housed in a one-story 
structure of his own construction. It con 
tains a splendid selection of types, and a 
brand new 10x15 Heidelberg press along 
with a Vandercock No. 4 proof press. 

In this rustic shop, close to earth and 
amidst the outdoors, a breath of nature 
seems to infiltrate Anderson's creations, 
giving a certain air and a wholesome lift 
to his efforts. Here vagrant graphic inspi 
rations find a hospitable sanctuary and 
they emerge clothed in grace and beauty 

There is nothing too minute for Ander 
son to turn his attention to, for he will 
lavish just as much time on a minor job 
as On a major one. For instance, he often 
experiences a bit of exhilaration in fash 
ioning a birth announcement and endow 
ing it with refreshing whimsy. On occa 
sion, he will even compose words for these 
























NOT PROPERLY 
can you classify Pickering 
Press as a Design Studio, 
Typographic Workshop 


ot Printing Office... 
frequently, though, it performe (to 
the eatiefaction of ite several 
cliente) in one ot another, or all, 
of these various categories. 
COULD BE... you might find 
{te services dDeofrable for the 
occasional project oohich seems 
to require the uee of interesting & 
unusual typefaces... uncommon 
papere and off-the-beaten-path 
care in ite printing. 


x John Andereon, Printer: 
THE PICKERING PRESS 
543 Suneet, Maple Shade, N. J. 
Merchantoille 8-6012 











Direct mail piece by John Anderson. First five 
lines, COULD BE, and star were in red-brown ink. 
Type is Rudolph Koch’s Jessen, one of three types 
for which “Der Schreiber’ himself cut punches 


that virtually sing. Still in his thirties, An- 
derson is a person of studious bent, com- 
municating his thoughts with rather def 
erent reluctance. All about him on shelves 
and racks are books on the graphic arts 
which he regards as mental tools enabling 
him to think with happier precision. For 
assistants, Anderson has his cooperative 
wife Ruth and 15-year-old son Rick, who 
lend a hand whenever necessary, doing 
such odd chores as hand-stitching, wash 
ing up the presses, and restoring types to 
their cases 

It is interesting to note that Anderson's 
earliest desire was to become an aeronau- 
tical engineer. One day while reading 
about the Wright brothers, young Ander 
son discovered that as youngsters they had 
a little hand press. Proceeding with the 
direct logic of a junior hero-worshipper, 
Master John proceeded to acquire a small 
hand press of his own, feeling that this 
might have something to do with the re- 
alization of his dream. As things worked 
out, it certainly did, and that little press 
was instrumental in lifting him to the 
heights in the realm of the graphic arts. 

Another episode that served to clinch 
Anderson's career as a printer was the ex- 
perience of seeing the motion picture, 
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In this rustic shop, close to earth, amidst the 
outdoors, a breath of nature seems to infiltrate 
John Anderson's unusual typographic creations 








‘The Animal Kingdom,” featuring the 
late Leslie Howard in the role of a printer 
devoted to the task of turning out fine 
editions. The locale of this film was Rich- 
ard Ellis’ shop, the Georgian Press, which 
was situated in an old barn at Westport, 
Connecticut, during the early '30s. (Years 
later, Ellis and Anderson became fast 
friends and Ellis’ encouragement and be- 
lief in Anderson stiffened the latter's re- 
solve to pursue a course of trying to do 
work basically and honestly conceived.) 

Anderson’s contact with type and paper 
proved so Overpowecring that he soon for- 
got all about his desire to become an aero- 
nautical engineer. In printing, he found 
his true love. He set up shop in his home 
town of Atlantic City and called himself 
the Bantam Press, but his meager knowl- 
edge of presswork and the mediocre re 
sults he achieved left him keenly dissat- 
isfied. Feeling the urge to serve under 
some master of the craft, he resolutely 
closed shop and journeyed up to New 
York in quest of that pearl of great price, 
press skill. 

Arriving in the big city, he wandered 
around from shop to shop, receiving kind 
words and being referred from one place 
to another. Just when he was on the verge 
of giving up, someone suggested that he 
take a trip to Mount Vernon and see Peter 
Beilenson at his Peter Pauper Press. Here 
his search was rewarded and he entered 
the employ of this craftsman in the capac- 
ity of a general factotum. Here Anderson 
was exposed to high standards and was 
severely left alone to develop his own ap- 
titudes. He found in Beilenson a gracious 
tolerance and the creative attitude of ig- 
noring his bad work and encouraging 
what was meritorious. It was while work- 
ing in this shop that Anderson chanced 
across an old cut of the Pickering Press 
which set the seal for his own enterprise. 

Anderson labored in the Beilenson 
vineyard for several years, gathering a rich 
harvest of graphic arts proficiency. In the 
years that followed, he collected more ex- 
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Here’s a four-page French-fold piece wi 
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th deckle edge at right end, John Anderson did for the Uni 
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versity of Pennsylvania. Type is black on blue stock with fancy box in a bright shade of blue ink 


perience working for various firms as a 
typographic designer, and his style ac- 
quired form and character. Gradually, his 
work gained notice, and he found himself 
securing Commissions to execute assign- 
ments for such clients as Lanston Mono- 
type Corporation. 

By this time, he had reéstablished his 
press in Philadelphia and, of course, it 
was called Pickering Press. Almost from 
the start, it took hold. Backed by his accu- 
mulated versatility as a printer and de- 
signer, there was all kinds of work for 
him to set his hands to. Anderson has a 
passion for decent presswork. Design, to 
him, is an integral part of good crafts 
manship. With a steady hand and an exact 
eye, he sees to it that there is always a just 
distribution of white space. Composing 
serene type harmonies is his delight. He 
prefers soft papers which give texture to 
a job. He likes ragged margins that form 
a pleasant relief from square and abso 
lutely perfect pages. 


TYPOGRAPHIC DESIGN 
HAND COMPOSITION 
OCCASIONAL PRINTING 






J. Anderson em 


Sed The Pickering Press 


543 Sunset Road, Maple Shade, NJ - Merchantville 8-6012 





The business card of the proprietor of 
this modest establishment proclaims his 
handiwork, which consists of: Typo 
graphic Design, Hand Composition and 
Occasional Printing. Oftentimes, he will 
create the typographic design fora prece 
and hand-set it to be printed elsewhere on 
a larger press, or by some other process. 
As a steadfast and true devotee of the pri 
vate press, John Anderson proceeds with 
the approach of the born craftsman in his 
undertakings. His whole concept of print 
ing is founded on the need for crisp, firm 
impressions of type into paper, not laid 
on its surface or “kissed.” Gentility and 
discreet taste are visible on his pages 
There are no artificial accentuations of 
effect to mar or distort the beauty of his 
compositions. They stand forth with a 
disarming freshness and charm. 

Anderson is a person of few theories 
and few set rules. He imposes no heavy 
weight ideology on his jobs. Rather, he 
prefers to do most of his thinking at the 
type case. He feels that each job dictates 
a specific kind of treatment and it is up 
to his sensitivity to respond rightly to a 
given problem. This working pattern may 
sound haphazard but it generally leads to 
pleasant effects. It is Anderson's creed to 
do the very best he can on each job. He 
prefers to have a workman's approach to 
a task and refrains from indulging in illu 
sions about the preciousness of his work, 
illusions that would give it a dilettante 
pallor in his eyes 

In his presswork, Anderson prefers to 
over-lead rather than under-lead, which 
tends to give type a better break, adding 
to its legibility and its sense of pattern. He 
likes types that reflect the use of the pen 





Something out of the ordinary is this business 
card, shown here same size, used by John Ander- 
son. Second type line and circle ornament are 
in a green-blue ink; other lines in slate blue 


51 





B eC BID +e ca Y 


Ue Philadelphia Graphic Arts Lerum 


cordially invites you to a Pane! Discussion on this provocative 
subjed on Tuesday, January 12, 195 3, at the Robert Morris 
Hotel, 6:30 P.M. Sharp’ A group of experts from the fields of 
publishing, printing, typesetting, and graphic arts education has 
been invited to participate and, could be, the discussion will get 


very lively indeed. Come .. . and bring an interested friend! 


the vole ct the Sraphie arts 


in the world of the future 


The Philadelphia Graphic Arts Forum didn’t want 
for something different in invitations when John 
Anderson came up with this one in olive-green 


on yellow stock with horizontal fold in the center 


id which therefore relieve the stiffness 
mposition. To Anderson, letterpress 


is the supreme printing me lium the One 


with which he ma make mncisive im 
pressions of character 
that august institution, the Univer 
of Pennsylvania, Anderson designs 
ind prints announcements and brochures 
for anniversaries, lecture courses, exhi 
bitions and other special occasions. Printed 
on fine papers, couched in genteel Eng 
lish, designed with fastidious taste, thes 
items earmark occasions of distinction and 
make attendance virtually a privilege 
For meetings of graphic arts groups in 


Philadelphia, John 


volunteers his willing 


and around nearby 
An lerson Usui 
hand and contributes announcements that 
take on the color of the occasion. Many of 
well done that they are re 
lokens 
frequently produced for 


these are s 
tain 1 as keepsakes of the event 
fr esteem are 
worthy causes without thought of fee 
These are spiritual offerings that reward 
their producer a thousand-fold. Anderson 
labors with the fervor and acumen of Eric 
Gill in this re lo the surrounding 


1 schools, irrespective of creed, 


it) 

a regional responsibility to sa 

occasions and honor personages de 

homage The Various creeds 

ls he has produced have almost a 
f ilumination 

rson parucularly delights in turn 

innouncements and brochures for 


cratts shops, for here he finds it 


ippropriate to introduce bi 
ind quaint effects, using old-tash 
ned ornaments Of yesteryear 

At Christmas, he surprises his intimate 
circle of triends with Christmas cards for 
their use. These are personally tatlored to 
fit the individuals with a typograph 
nicety. Ornaments are worked into overt 
besques that give the cards an elit 

lecor. The Christmas greetings of the 


Andersons usually take the form of asmall 
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special care at 


Pickering Press. Soft handmade papers 


brochure These receive 


employed for this purpos« 


ir¢ USUdl1i } 


and on them are printed choice literar 


fragments unearthed from olden times 
Phe greeting for 1953 was a particularly 
ha Blessing of St 
embellished a wood engraving by John 
De Pol 


Ever now an 


one: the Francis 


r’) 


Anderson 1s al 


roached print a very, very 


Sign ana | 


limited edition ranging from just one 
n. Man 


monuments to a treasurcd mem 


ot these are 


and their words are cast in letters that 
have endured through the years 

Inks are an important item to Ander 
son. He finds that most of them are on the 


(} 


thin side (being made for high-speed 


Presses ) of tackiness 


| and lack the qualit 


necessary for slow, fine press printing. So 
he hunts around among different lines 
and manages to locate one in each that 
has what he secks. With a stiff ink, he can 
print crisply and secure rich impressions 

In his type cases, Anderson has a su 
perb collection of types and ornaments 
His favorite face is Weiss Antiqua, which 
he regards as one of the few types pro 
duced during the twentieth century that 


W hat 


he likes is its legibility and subtlety of 


has a permanent right to existence 


draftsmanship. It has a natural dignity 
and is almost completely without affecta 
Hammer Amer 
ican Uncial, Libra, Goudy Medieval, Gar 
amond and Deepdene 


tion. Other favorites are 


Anderson uses of 
naments frequently but sparingly. He feels 
that they give comfort, humanity, and 
warmth to a type composition and take 
away from what might be cold, calculated 
functionalism 

Anderson, with his muted manner of 
doing things, keeps his color schemes on 


the gray side. His dual harmonies are 














Two colophons are used by John Anderson. Top, 
one used by English publisher, William Picker 
ing, for whom Anderson named press. Smaller 


colophon is used frequently on the finer pieces 


quietly orchestrated to merge with the 
tone of the paper 

Among the great of the graphic arts 
craftsmen for whom he bears admiration 
and respect are two names: Rudolf Koch 
and Frederic W. Goudy. It is in the spirit 
of their work that Anderson finds a source 
of perennial inspiration 


A choice Goudy item is the folder 


printed in tribute to him by Anderson at 
his press in 1952. It is set in Goudy’s Me- 
dieval type, which clearly mirrors the de 
signer’s stout and forthright personality 
Penned by Arthur Rushmore, here is a 


Turn to page 103 


John Anderson does some of the finer pieces sent out by the University of Pennsylvania. This one was 


in black ink for type and ornament in red-brown on ivory, deckle edge, French-fold, special stock 





UNIVERSITY OF PENNSYLVANIA 


Golden Jubilee Dinner Commemorating the Fiftieth Anniversary of the 
Founding of The Henry Phipps InStitute for the Study, Treatment and 
Prevention of Tuberculosis . Egyptian Gallery, the University Museum 


Friday, the sixth of February, nineteen hundred and fifty-three 
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*® Ten districts of the International Asso 
ciation of Printing House Craftsmen have 
elected Outstanding Craftsmen, a survey 
by THE INLAND PRINTER indicates. Only 
tour districts, Second, Ninth, Thirteenth 
and Fourteenth, did not name an Out 
standing Crattsman 

FIRST DISTRICT named Frank Light 
bown, president of the Cecil H. Wright 
son, Inc., 74 India Street, Boston, Mass 
The company does typesetting for the 
trad¢ 

As a member of various graphic arts 
Organizations, he has been active in the 
trade. Joining the Society of Printers in 
Boston in 1935, he served as its presi 
dent in 1949-50. He has played an active 
role in the Graphic Arts Institute of New 
England, the Bookbuilders of Boston and 
the Boston Club of Printing House Crafts 
men. He has also served as regional vice 
president of the International Typographic 
Composition Association. 





u 


Frank M. Eichorn 


Frank Lightbown 


THIRD DISTRICT honored Frank M 
Eichorn of Eichorn and Birmingham, Ro 
chester, N.Y., printers. Mr. Eichorn was 
one of the organizers of the Rochester 
Club in November 1920, and served as 
president for two years. He attended the 
second International convention in 1921 
in Chicago. He has been constantly active 
in the Rochester Club, having been on the 
board of governors or some committec 
every year, and was chairman of its mem 
bership committee for many years. He is 
now president, for a second year, of the 
Rochester section of Printing Industry of 
America, Inc 

FOURTH DISTRICT had no trouble 
in choosing John L. Osias, district repre 
sentative last year, who has had 47 years 
experience in the printing ink field, and 
since 1930 has been active in local, dis 
trict and International Craftsmen’s affairs 
He was president of the Richmond Club 
in 1940 and deputy district representative 
before becoming district representative last 


year. He was named Richmond ( Va.) man 


ager of International Printing Ink in 1936, 
the position he now holds 

FIFTH DISTRICT selected a long-time 
m<¢ mb« r of the Di troit ¢ lub, George 
Glaeser, as its Outstanding Craftsman 
Since 1921, when the club was first organ 
ized and he was named vice-president, Mr 
Glaeser has been active in the organiza 
tion’s affairs. When permanent officers 
were clected, he was named secretary, a 
post he held for 21 years. During World 
War II years, he was elected Detroit Club 


president and now serves as a member of 


Outstanding District Men Named 








the executive board. Altogether, he has 
served his club 33 consecutive years. He is 
one of five life members of the Detrout 
Club. George has attended every District 
Conference for the past 33 years and was 
District Representative tor three terms 
He has been elected delegate to 30 Inter 
national conventions and International 
presidents have honored him with = the 
chairmanship of five International com 
mittees. He is trade representative and a 
direct agency contact for the Michigan 
Electrotype and Stereotype Co., a position 
he has held for 30 of his 55 years in the 
graphic arts 

SIXTH DISTRICT picked a charter 
member of the Rock River Valley Club, 
Edward H. Dumpert, for its Outstanding 
Craftsman. He has served the club as first 
and second vice-president and president 
during the first three years of its existence 
He has also served on many important 
committees within the club and Sixth Dis 





Edward H. Dumpert C. Mark Wilson 


trict. He was bowling chairman for many 
years. He was superintendent of the press 
room and bindery at the Daily News Pub 
lishing Co., Beloit, Wis., from 1918 until 
he suffered a heart attack in May, 1952, 
and has been semi-retired since 

SEVENTH DISTRICT discovered that 
Mark Wilson of the Atlanta Club was its 
Outstanding Craftsman for the year. Mark 
is a charter member of the Atlanta Club, 
and has attended all but two meetings of 
the club since it was organized in 1938 
He was president in 1945, and was chair 
man of the International Instruction Lit 
erature Committee in 1951. His present 
posiuon is production manager for the 
Donaldson-Woods Company 

EIGHTH DISTRICT found its top 
man in William Brisbin who joined the 
Omaha Club in 1922, has 32 years of 
continuous membership, and has served 
two terms as District Representative and 
four years as president of the Omaha Club 
He has been active in reorganizing and 





John L. Osias George H. Glaeser 

























































OUTSTANDING INTERNATIONAL CRAFTSMAN 
of the Year will be awarded The Inland Printer 
Benjamin Franklin plaque at Philadelphia con 
vention. Always a secret until convention time 
winner last year was John Deviny, member of 
Washington Club and former U.S. Public Printer 
The award is presented annually by Wayne V 
Inland Printer, or J. b 


Frazier, consulting editor, who originated award 


Harsha, editor of The 


organizing several 
and recently organized the Cedar Rapids 
Club and served 
rently, he 1s district governor of the Cedar 
Rapids Club and just recently vacated the 
ottice of vice preside nt of the Eighth Dis 
trict board. He has been general chairman 
ot three district conferences 

TENTH DISTRI 
Cain, current president of the Vancouver 
Club, as its Outstanding Craftsman. He 
has also served secretary-treasurer of 
his club for 14 years, and in 1952-54 was 
of the Pacific Society 
Mr. Cain was recently promoted to the 
position of plant superintendent of Clarke 
& Stuart Co. in Vancouver. (See page 68) 
DISTRICT'S four clubs 
Nielsen, their own 


secretary-treasurer 


ELEVENTH 
have named Peter D 
district representative, as top Craftsman of 
the year. Pete is manager of research and 
engineering for Pacific Division of 
Moore Business 
ville, Calif., an assignment he accepted 
His activity in Craftsman 


two years azo 


ship affairs has taken him through all of 
ficial chairs of the San Francisco Club, and 
he has served as an International associa 
tion chairman in his district a number of 
times. (See page 


PWELFTH 


mously chose Cyril ¢ 
Angeles and San Fernando Valley Clubs 
as leading man for the 
a member of the Los Angeles Club sinc 


before World 
president. He 


board of directors of the San Fernando 
Valley Club which he 


ize along with several other clubs in the 


district 





William Brisbin 


clubs in the district, 


as its president. Cur 


Forms, Inc., in Emery 


DISTRICT clubs unani 
Stanley of the Los 


Il and has been its 








named Thomas 


| 


ar. Cyril has been 


member of the 


helped to organ 


C yril C Stanley 
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How to Plan Makeup and Lockup 


Essential steps in planning prepress or premakeready operations are requisites 
to precision form preparation. Use them to cut press down time, increase profit 


%& There are three essential steps in plan 


ning which are requisites to precision 


form | 


preparation 
One 


adequate and correct data on ca 


pacities and limitations of equipment 


two, established standards in precision 


chases with definite reference points for 


com measurements; three, care 
full 
makcu] and lockuy 

One 


of two production workers in the plant 


uting 
planned mechanical standards for 
the 


good planner can save time 


Obviously, there is a “dollars-and-cents 
eason for thorough planning and sub 
mitting intelligently planned specifica 
tions to production workers 


The basic 


cifications are the 


forms for transmitting spe 
makeup standard” and 
the “lockup standard,” both shown in the 
accompanying illustrations. The develop 
ment of both of these has a direct bearing 
on determining press-sheet sizes. There 
fore, we are listing a few things which 
must always be given careful considera 


tion in preparing these standards 


Makeup, Lockup Standards Needed 
Although I 


inch must be considered a 


Trim inch will suffice on 
some work, i 
minimum safe trim for book work. Sad 
dle-stitched or otherwise bulky jobs should 
always have ;',-inch minimum at side and 
tail. Equipment used for trimming will 
be one determining factor. The bulk and 


stock 


lish standards by consultation and prac 


weight of used is another. Estab 


tical t sting 


Gripper Bite: This must always be pro 


vided for according to the press standard 


Heavy stocks running on presses with 


tumbler grippers frequently require ex 
tra gripper margin. Consult your press 
room before departing from the standard 
Since 


, extra stock will have to 


Crossbar only one crossbar is 
used in the chasc 
be provided only where bleed pages are 


The 


undercut bleed plates. (Caution: Balance 


involved alternative would be to 
your cost of extra stock against the cost 
and hazard of undercutting plates.) 

Som 


the combers at the back end of the sheet, 


Comber Margins feeders have 
well within the printing area 
feede rs D« tail d 
should be 


press data charts. Combers striking over 


othe rs are 
Knou 


these 


your notes of 


requirements on your 


printed impressions will mar the work 
risk 


work, allow extra stock, or 


There are three things you can do 
marring the 
have the layout changed 

Drag at Tail End of Sheet: 


stocks will bounce or slap at the tail after 


Heavy 


leaving the cylinder brush, causing slurs 
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Fourth of a Series 


By Robert 7. Rice 


wx double prints. Extra stock may be re 
quired, especially where halftones print 
to the back end of the sheet. 

Bindery Requirements; Standard impo- 


established 


close 


sitions for folding should be 
by consultation. Never send special folds 
through without consulting the bindery. 
The rule should be to fold edge to edge 
Some 
quire a pickup lap, while on other ma 


Caution: gathering machines re 
chines a lap or uneven folding will cause 


trouble. Here again, know your bindery 
equipment.) 

Don't pass problems on to the work 
men in the shop and then “blow your top’ 
Remember, they did 


not plan tne op or DUlik 1 Machines 
plan the job or build ¢ hines! 


because of trouble 
Work with your data charts continually 
and keep them up to date 

The makeup and lockup standards are 
based on the premise that all units will 
be made up to the over-all size of an un 
trimmed page. Since bleed pages have be- 
come the rule rather than the exception, 
this is good procedure. Exceptions may 
provide for a makeup size which omits 
certain marginal material as is illustrated 
in the first example given here. In order 
that calculations for 


specifications and 


lockup may be complete, mechanical lay- 


Detailed specifications for lockup standard lea 


ves 


outs still must be premised on the un- 
trimmed size of the page. 

The example used here is a job for 
which a standard size sheet is used. Paper 
is 32x44 book. Specifications call for a 
monthly publication with a trimmed size 
of 734x10\4 inches. No bleeds are in- 
volved. The job is to be run as eight-page 
forms, work-and-back, imposed to fold 
in sixteen-page signatures. The mechan- 
ical layout would be made as follows 


Mechanical Layout Requirements 


1. Untrimmed Size. First draw the un- 
trimmed size of the page. For this job it 
is 8x11 inches. The top line indicates the 
head fold and the left line indicates the 
center fold or binding edge. 

2. Trimmed Size. Mark the trim. The 
stock size will allow 14-inch top and bot- 
tom and 14-inch at the side. 

3. Face Size of Page. Typographic lay- 
outs usually show what this should be. In 
this instance the face size of the page is 
established at 38 picas wide by 541 picas 
deep to conform to typography required. 
Indicate all detail of spacing. Note how 
the detail of head and folio spacing 1s in- 
dicated on the layout 

4. Margins. Exact margins should be 
shown by specific measurements. In es- 
tablishing margins, avoid using strip ma- 
terial smaller than six-point slugs. Mar- 
gins can usually be adjusted so that few 


nothing to guesswork and makes for precision 
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pieces of material must be handled. For 
this job, the head margin was established 
at four picas. The inside margin was ad- 
justed to four picas 

5. Over-all Makeup. Indicate the exact 
amount of material to be placed around 
the page. Care must always be exercised in 
making allowances for the crossbar in the 
chase as well as space for the quoins. On 
this job we need space for quoins at each 
side of the form. This allowance is greater 
than that required for the crossbar. There- 
fore, this is an instance where makeup can 
be kept at a minimum. 

The over-all makeup is extended to in- 
clude the inside margin material—from 
the side fold and from the head fold— 
then extended to the opposite sides to 
bring the over-all makeup (a) to even 
picas and (b) to allow quoin space, etc. In 
this instance the over-all measurement of 
the makeup can be established at 43x61 
picas. Before making any decision on the 
over-all makeup, always run a trial meas 
urement and check against the chase meas 
urements to be sure that the form will go 
into the chase with ample room for quoins 
Allow 414 picas for quoin space. 

It will be seen that this makeup will 
permit each pair of pages to butt together 
side by side and the two-page units to 
butt at the heads, thus accurately position 
ing each page in relation to the folds 
Note how instructions to the stoneman 
for placing additional material are clearly 
indicated 

6. Measurements. All measurements 
must be clearly indicated on the layout. 
All measurements should be in picas and 
points. Use solid lines to indicate material 
to be included in the makeup and dotted 
lines for folds, trims, etc. Study the ac- 
companying makeup standard and see how 
little was left for the makeup men and 
lockup men to figure out. 


Gauge-Test All Elements of Form 


The theory behind this routine is that 
all elements of the form should be gauge 
tested as pages or other units during orig- 
inal makeup and that all units are per 
fectly justified for size, position, and lift 
before being sent to lockup. 

Behind this theory is the observable 
fact that any other method involves a con- 
siderable amount of duplicated calcula- 
tion on the part of foreman, compositor, 
stoneman, as well as the pressman 

The above example serves to illustrate 
the basic procedure in developing a make- 
up standard. Assuming that the job will 
run on a 37-inch press, there are no prob 
lems involved that require any manipu 
lation in the standard. Because there are 
no bleeds, we don’t have to make special 
stock allowances for gripper bite, cross 
bar, comber margin or binding. 

However, any change in specifications 
will also change the makeup standard. Let 
us assume that this same job will run in 
16-page forms on a larger press 


In a 16-page form, there will be eight 


pages in each section of the chase. The 
crossbar and quoin allowance will be at 
the tails of the pages instead of at the 
side. The over-all makeup size of the 
page is not affected, but the instructions 
for lockup must be changed. The nota- 
tion at the side will have to be, “Stone 
man: insert ten picas between each group 
of four pages.” The notation at the tail 
will have to be, “Stoneman: insert 44 
points at crossbar.” 

Also, in each instance, the notation re 
garding the amount of spacing required to 
position the form properly in relation to 
the paper line must be correctly noted 
according to the chase standard. It will be 
different for each change in form size and 
for each change in chase siz 

The layout for pages to be locked in 
32-page forms still remains the same ex 
cept for the notations for lockup. Pages 
are butted together in groups of four, and 
the stoneman is instructed to add a defi 


nite amount of material between each 





group of four pages, at the crossbar and 
at the gripper to position form in chase 

W here satisfactory instructions for lock 
up can be put on the makeup standard, it 
will not be necessary to make a lockup 
standard such as the one shown. But if 
there can be any doubt as to clarity, make 
the lockup standard also 

Now let us assume that another job, 
trim-size 814x114 inches, calls for bleed 
pages, bleeding to the binding edge and 
all three trim sides. This requires a dif 
ferent approach than that outlined above 
All the considerations for trim, gripper 
bite, crossbar, comber margins, drag, and 
bindery requirements must be carefully 
thought through, because of the effect they 
will have on the press sheet size as well as 
the makeup and lockup standards 

Do some preliminary calculating be 
fore attempting to draw up the standards 
Then proceed as follows 

Start with the trim size and add a mini 
mum trim. Allowing '-inch trim at the 

(Turn to page 106) 


Detailed specifications are also needed for makeup of form, important to lockup standards later on 
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Let's again give credit where credit is due—to 
the District Representatives of the International 
Association of Printing House Craftsmen, who 
spend their own time and effort (and cash) in be 
half of the various Craftsmen’s Clubs, holding 
them together and organizing new groups, keep 
ng clubs alive and alert. The work is plentiful; 


glory and acclaim little. To them we owe thanks 











ROLAND J. LACHAPELLE (First Dis 
trict) has been for the past seven years 
the manager of the New England District 


of the E. P. Lawson Co., Inc., and has been 


issociated with the company for eight 
cars. His headquarters are in Boston 
He is amember of the Boston Litho Club, 
the New England Supply Salesmen’s 


Guild and is a former director of the Bos 
ton Club of Printing House Craftsmen 
He is also a member of the B.P.O. Elks 
BRADLEY S. PETERS (Second District) 
is a charter member of the Uuca Club. He 
preside nt of that club for two 
different terms and went through various 


served as 
offices, including secretary and vice-presi 
lent. He has served as chairman of num 
crous committees and as a member of the 
board of governers. He was Deputy Dis 
trict Representative before becoming Dis 
trict Representative 

Brad has made several visitations around 
the district this year, including the Se 
ond and Fourth District Conferences. He 
is now president of the Second District 
Officers’ Association. During working 
hours, he is secretary and plant superin 
tendent of the Thomas Peters Printing 
Company, Inc. in Utica, N. Y 

HENRI B. LECOMTE (Third District) 
was born in Que bec City and was educated 
and learned the printing trade in Canada 
Atter coming to the United States in 1919, 
he traveled for a couple of years, and then 
settled down in Rochester, N.Y., 
as he puts it, he has been connected with 


where, 


the typesetting machines in the John P 
Well known 


among Craftsmen on both sides of the 


Smith Co. plant ever since 


northern border, Henri has made Crafts 
manship his hobby for the past 14 years 
He served tor seven years as secretary 
treasurer and for two years as president 
of the Rochester Club, one year as District 
Representative, and has been active on 
many committees, particularly those plan 
ning and carrying out Printing Week 
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Ken N. Cramer (5th) 
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Roland J. Lachapelle (1st) 


GENE DAvis (Fourth District) looks 
back on 30 years of experience in the 
printing ink field. His business career be 
gan in 1924, when he became aclerk serv 
ing the Philadelphia branch of the Queen 
City Ink Co., which later became part of 
the Printing Ink Division of Interchemi 
cal Corp. Gene was promoted to the sales 
staff in 1927 and has been manager of the 
Philadelphia branch since 1943. His Phil 
adelphia Club membership runs back 20 
years. During that period he was an active 
member of several committees and Dep 
uty Fourth District Representative tor the 
1951-52 and 1952-54 terms. Now he 
has moved another step higher, taking 
over Fourth District Representative re 
sponsibilities where his predecessor, John 
L. Osias, left off 

KEN N. CRAMER (Fifth District) en 
tered the industry in 1926 with Queen 
City Printing Ink Co. in Michigan terri 
tory, stayed there during formation of In 
ternational Printing Ink Corp., continued 
with the new concern, and served in its 
Ideal Roller sales division from 1929 to 
1941, when he joined Ideal Roller & 
Manufacturing’s own sales organization 
He has been district manager in Cincin 
nati for the past ten years. His Craftsman 
association runs back 26 years, when he 
was a Kalamazoo-Battle Creek Club mem 
ber. That club was dissolved, and his 
membership was transferred first to the 
Detroit and then to the Cincinnati Club, 
where he has served on the board and 
numerous Commiuttecs, and is now first 
vice-president and educational chairman. 





Earl S. Ellis (6th) 


Bradley S. Peters (2nd) 





Henri B. Lecomte (3rd) 


He was Fifth District Deputy Represen 
tative for two years and is rounding out 
his first year as District Representative 
Ken has shared his knowledge in talks at 
sessions of practically every Fifth District 
club and with clubs outside his own baili 
wick. His major hobby is travelling. He’s 
a great lover of the outdoors and likes to 
visit points of historical interest. 

EARL S. ELLIs (Sixth District), sales 
manager of Western States Envelope Co., 
Milwaukec " started there as a stock room 
assistant in 1932, served in various pro 
duction posts before he handled sales in 
Michigan, Indiana, Ohio and Kentucky, 
and was Milwaukee sales representative 
until he became purchasing agent and pro 
duction coédinator in 1945. Earl 1s a Mil 
waukee-Racine Club past-president and 
heads its Past Presidents Club. He’s a 
member of the Sales Executives Associa- 
tion of Milwaukee and has been active in 
the Milwaukee Association of Purchasing 
Agents. Father of four sons, he was a Cub 
Scout chairman for five years and still par 
ticipates in Boy Scout work. On the sports 
side he’s an ardent Milwaukee Braves 
baseball fan, captains Western States En- 
velope’s bowling team, does spare time 
fishing, hunting, gardening, golfing. He 
holds a pair of legs—Cleveland 1948, San 
Francisco 1949—on the golf trophy but 
could not be on hand at Dallas to shoot 
for permanent possession. 

A. FRANK CHEATHAM (Seventh Dis 
trict) is a native of Atlanta, Ga. Finishing 
his formal education when he was gradu 
ated from Tech High in 1928, he entered 
the printing industry on the ground floor 
as an apprentice in the pressroom of Dit 
tler Brothers, Inc. in his home city, and 
worked his way up the ladder to service 
as pressroom foreman and then plant su 
perintendent. He joined International 
Printing Ink in 1950 as sales representa 
tive covering Georgia and South Carolina, 
working out of the Atlanta Branch. Frank 
is a charter member of the Atlanta Club 
and was its president in 1944. He is also 
a member of Printing Industry of Atlanta, 
Georgia Printers Association, Atlanta 
Chamber of Commerce, the Masonic fra- 
ternity, Atlanta Elks Club, and Cascade 
Methodist Church. He's the proud father 
of two sons. His hobbies are Craftsman 
ship and selling printing ink 





THE INLAND PRINTER for August, 1954 














A. Frank Cheatham (7th) 


BEN EDWARDS (Eighth District) 
worked into his present position through 
serving as president and a member of the 
board of directors of the Wichita (Kan 
sas) Club. He has also served as president 
and Deputy District Representative of the 
Righth District. He is president and man 
ager of Bewal, Inc., a litho supply firm 
He is also secretary-treasurer of Edwards 
Typographic Service, Inc., and secretary 
of Kel Litho Artists, Inc., all of Wichita. 
Ben taught printing in Kansas City for 
three years and worked as a Monotype 
operator for several printing plants in 
Kansas. 

FRED R. BAKER (Ninth District) has 
had 24 years of experience as a technician, 
plant superintendent and salesman serv- 
ing the printing ink branch of the indus- 
try. Now associated with the Printing Ink 
Division of Interchemical Corp., he 1s 
vice-president and a charter member of the 
Fort Worth Club of Printing House 
Craftsmen, chairman of the program com- 
mittee and a member of the publicity and 
membership committees. 

GEORGE Y. MARTIN (Tenth District), 
since 1936 superintendent of the College 
Press, Oregon State College, Corvallis, 
has visited all clubs in his district this 
year. He was Printing Week guest speaker 
at the Vancouver, B.C., Club, conducted a 
program for the Southwest Idaho Club, 
prepared the program and presided over 
the Tenth District club management con 
ference in Seattle in May. Joining the 
Portland (Ore.) Club in 1946, he became 
president in 1950. Last year he was elected 
third vice-president of the Pacific Society 
in Pasadena. Two years ago he conducted 
a foreman management training program 
in Portland. George is a graduate of Sioux 
City (lowa) High School and earned his 
Bachelor of Science degree at South Da 
kota State College. Serving his apprentice 
ship in a Sioux City composing room, he 
worked as a hand compositor and Lino 
type operator, joined the International 
Typographical Union, and was printing 
production and instruction superintendent 
at South Dakota State College. 

P. D. NIELSEN (Eleventh District) is 
manager of research and engineering for 
the Pacific Division of Moore Business 
Forms, Inc. in Emeryville, Calif. He took 
over this assignment about two years ago 
He has made large contributions to the 
promotion of the design and production 
of some of the most modern business form 
equipment, and his company often seeks 
his expert advice concerning the relation- 


Ben Edwards (8th) 








Fred R. Baker (9th) 


ship between product specifications and 
manufacturing. His activity in Craftsman 
ship affairs has taken him through all 
othcial chairs of the San Francisco Club, 
and he has served as an International As 
sociation chairman in his district three 
times. Pete’s memberships include the 
Lithographic Technical Foundation and 
the Research and Engineering Council. 
BLAIR LORD (Twelfth District) has for 
the past two years represented a district 
whose clubs range all the way from Albu 
querque, New Mexico, to Honolulu in 
the Hawaiian Islands. Blair was secretary 
of the Citrus Belt Club for six years and 
was president three years ago. He is a past 
secretary of the Pacific Coast Society. After 
serving as a Linotype operator in the Rit 
erside (Calif.) Datly Press plant for six 
years, Blair joined Rubidoux Printing Co., 
Riverside, and was plant superintendent 
for 11 years before he became a partner 
in Artcraft Printers, Riverside. 
HERBERT THRELFALL (Thirteenth 
District). Thirteen was not an unlucky 


George Y. Martin (10th) 





Herbert Threlfall (13th) 





P. D. Nielsen (11th) 


Abel O. Norbeck (14th) 









number tor Herbert Threltall a half cen 
tury back. The Thirteenth District is lucky 
to have as its representative a craftsman 
who was 13 years young when he was a 
bound-out” apprentice in England, the 
land of his birth. One of the outstanding 
features of the Threlfall career was his 
five-year service as Inte rnational secretary) 
He was the last elected official in that of 
fice. He is also known tar and wide as 
editor of Craftsmen’s Crier tor 11 years 
Mr. Threlfall is a charter member of the 
Providence Club, and has served as sec 
retary, educational chairman, vice-presi 
dent and president. He heads the John | 
Greene Co. of Providence, R.1 

ABEL O. NORBECK (Fourteenth Dis 
trict) is upper Midwest distributor for 
Lewis Roberts, Inc., Minneapolis, with 
which he has been associated for six years, 
but he is now in the 35th year of printing 
industry service. As a Minneapolis High 
School graduate, he expanded his formal 
education by taking summer courses in 
industrial relations at the University of 
Wisconsin. He became an apprentice 
pressman in 1919 and during the next 23 
years worked as a platen and cylinder let 
terpressman and foreman. Companies he 
served included Pryor Press, Chicago, and 
Imperial Printing Co., Minneapolis. From 
1941 to 1948, he was business represen 
tative Of Minneapolis Pressmen’s Union, 
and he has served on the Minnesota Stat 
Printing Apprentice Commission. He's a 
Pressmen’s Union man and a Mason as 
well as a Craftsman, and has been ad 
vanced from the vice-presidency to the 
presidency of the Minneapolis Club 
Abel’s hobbies are fishing, hunting, bow! 
ing and, of course, printer's ink 

LEE AUGUSTINE (Representative-at 
Large.) Sketch appears on page 48. 
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Perry, the Perennial Performer 


This year's is the 45th convention 
of the International Association of Print 
ing House Craftsmen, but | believe that 
throughout each year since leaving office 
the first president has spent about as much 
time and effort in the Share-Your-Know] 
edge movement as any but the most active 
officers. Most retiring presidents of this 
ind other trade groups fade out of the 
picture when their term ends. That and 
the added fact that excuses are not neces 
sary for those who thus leave the scene, as 
it were, make the record of one past pres 
ident unique and worthy of a citation 

For those who have attended conven 
tions of the Craftsmen, it isn't necessary 
to name the man, this first president and 
still an energetic, active Craftsman. He's 
so widely known and respected in other 
graphic arts circles, however, and there 
unfortunately are so many who don’t get 
to conventions, he must, of course, be 
named. He is Perry R. Long of Los Ange 
les, and right here it seems apropos to 
say that no one will deny he has attended 
more conventions of the Organization 
than any other man 

Being the first president of the Asso 
ciation (1919-1921) may or may not be 
regarded as an achievement. However, be 
ing one of the small group known as the 
Founding Fathers which set the great 
organization in motion, and one of three 
doing the spadework, surely represents it 
The movement really got under way when 
a local group of shop executives formed 
an organization at New York in 1909 
Similar groups were later organized at 
Philadelphia, Chicago, Boston, Cincin 
nati, Baltimore, the Connecticut Valley, 
and Washington, D.C. These functioned 
independently and largely for social pur 
poses until the end of World War I, when 
Perry, Harry M. Blaetz, and Norman 
Hopkins, all of Philadelphia, acted to 
sound out the existing independent clubs 
on uniting as a national group. Their ef 
forts proved successful, and the union was 
accomplished at Philadelphia in 1919 
Perry R. Long was elected president 
Starting with those eight groups, the new 
association numbered 28 when Perry 
Long finished his second term in 1921 
And, in line with his outstanding service 
since leaving office, Perry Long has offici 
ated at the presentation of charters to a 
number of clubs, the latest being Denver 
during 1952 

Undoubtedly, the most dramatic events 
originated or sponsored by the Interna 
tional have been those exhibits of print 
ing equipment from time to time coinci 
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dental with conventions, the latest and 
greatest in Chicago in 1950. Other trade 
groups have cojlaborated in staging these 
shows, but the International Association 
of Printing House Craftsmen originated 
them and Perry Long was attending phy 
sician at the birth of the idea. He was re 
sponsible for the first exhibit, one of light 
machinery at the Washington convention 
in 1920 

It is interesting to note that the great 
exhibitions of recent years developed 
from this first very small one. A souvenir 
book was published in connection with it 
and the first convention at Washington 
The host club, in planning for the con 
vention and as a means of meeting ex 
penses, decided to issue a souvenir book 
containing technical articles and ad 
vertisements of manufacturers of and 
dealers in equipment and supplies. It was 
a beautiful book, I've heard, but numer 
ous advertisers questioned the value of 
such advertising and some labeled the 
effort a mild form of shakedown. Because 
of these objections and to give the equip 
ment people more for their money, it 
was suggested that if a large room were 
secured in the convention hotel where ad 
vertisers could display light wares, dis 
tribute catalogs, and meet customers, they 
would feel they were getting value re 
ceived. Greater shows were on the way 

An activity fraught with possibilities 
for benefit to industry and individuals 
alike has grown out of a suggestion made 
by Perry during an address before the 
Newark Club in 1944. | refer to the an 
nual observance of Printing Week (about 
the time of Benjamin Franklin's birth 
day) which is increasing in scope and 
participation with each passing year. 

A lesser achievement of Perry Long's 

one, moreover, demonstrating his hu 
man qualities—was his idea of auctioning 
off books about printing owned by de 
ceased printer's families to living print 
ers. Buyers, as a result, are able to obtain 
books and other treasured graphic arts 
items, often unavailable from usual 
sources, while families of the deceased re 
ceive cash. The first such auction, under 
the auspices of the New York Club, was 
held in 1944 when books of Stephen H 
Horgan, pioneer photoengraver and long 
time writer on photomechanical subjects 
for THE INLAND PRINTER, and the lat 
L. M. Augustine, first secretary of the In 
ternational, were sold 

In view of his continued activity “be 
yond the line of duty” in the interest of 
Craftsmen, it was a natural for him t 
receive the first bronze Franklin plaque 
award of THE INLAND PRINTER for out 





standing service, and the citation, ‘“Crafts- 
man of the Year.” That was at the San 
Francisco convention in 1949. The idea 
motivating the award was to provide an 
incentive to members not honored with 
an elected International office (at the 
time) to work for the good and welfare 
of the Association. 

Now, a capsule biography—for the en- 
lightenment of the hundreds who know 
Perry and have a natural curiosity about 
his background and what he has done for 
a living during his public-spirited career. 
Born on a farm near Howard, Pennsy] 
vania, he moved with his family to Har- 
risburg at the age of eight. His exposure 
to the printing business was at a tender 
age. Accompanying his father into a small 
print shop to order some printing for his 
church, Perry was thrilled, he says, at what 
he saw. Shortly afterward he was hired at 
$1 a week to work during the school va- 
cation. He was either lucky or exercised 
judgment beyond his years when, on com 


pleting grammar school, he went to work 





PERRY R. LONG 


aS an apprentice pressman in the plant of 
J. Horace McFarland at $3 for a 59-hour 
weck, with an increase of $1 a week each 
year. “The McFarland plant,” Perry re 
lates, “was a wonderful place for appren 
tices because it operated all departments 
except photoengraving.” 

He spent a vacation week at Philadel- 
phia as a job pressman and, later, worked 
as a journeyman in Pittsburgh and also in 
several Philadelphia plants; then he got 
a job in the pressroom of the Curtis Pub 
lishing Company, owner of the Saturda) 
Evening Post and other national maga 
zines. He characterizes the Curtis press 
After working 
a few years on different kinds of presses 
and serving two terms (1912-13) as presi 
dent of the Philadelphia pressmen’s union 

he was put in charge of the two-color 


room as a “dream world 


pressroom on the night side, later pro 
moted to the day shift, and finally, given 
the important position of superintendent 


of all pressroom operations, involving 
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200 rotary presses and a thousand men. 
That was the top pressroom position in 
the country at the time 

After 20 years with Curtis and two at 
leisure, Perry starred in a version of the 
famous old mousetrap story of Ralph 
Waldo Emerson. He was hired by the 
Hearst newspaper organization, specifi 
cally to improve the process-color printing 
of the American Weekly and the comic 
supplement, Puck, both regularly distrib- 
uted with nine million Hearst Sunday 
newspapers Because six color printing 
plants, located from coast to coast, were 
required to print these millions of maga 
zines and comic sections, Perry’s yen for 
inventing and carrying out ideas for im 
proving color work on newsprint were 
given full opportunity. As production 
manager, he was credited with having 
worked wonders on American Weekly. 

Visits to Hearst plants in California in 
stilled in Perry a desire to live out there. 
So in 1945, after 12 years with Hearst, he 
bought a half interest in the photoengrav 
ing and electrotyping business of Bryan 
Brandenburg Company in Los Angeles 
After several years the business was sold 
to one of Perry’s principal customers, an 
advertising agency. Mr. Brandenburg re 
tired and Perry agreed to remain for a 
time as president and general manager 
Later, in order to be able to spend more 
time with his invalid wife, who passed 
away in January, he assumed his present 
post of vice-president. 

In addition to the International Asso 
ciation of Printing House Craftsmen, he 
belongs to numerous other organizations. 
The term “joiner” cannot, however, be 
applied to him. He is a worker and a 
booster for all of them 

That introduces the angle of hobbies, 
one of which, of course, is knowing folks. 
Materially speaking, his main interest is a 
collection of more than six hundred 
books, largely old ones, about printing in 
general, typography, and wood engraving 
This library requires a full room, and has 
been examined by numerous West Coast 
printers and many from the East. He 
spends most Saturdays among the flowers 
and fruit trees in his beautiful yards 

What kind of man is Perry Long? De 
spite his tremendous responsibilities in 
remunerative work, meanwhile helping 
others in trade groups, he has impressed 
me as never seeming to be under the least 
pressure. That undoubtedly accounts for 
his looking so good and feeling so well 
after all of these strenuous years. I can 
imagine the most tense situation in or 
ganization politics being dissolved by a 
few words from his lips. He’s the diplo 
mat. I’ve been around this industry for 
many, many years, and I have yet to hear 
anyone speak disparagingly of him. That 
statement may be reversed, too. I have 
never heard him speak disparagingly of 
others. He still hungers for knowledge 
and, true to the Craftsmen slogan, he 
seems never so happy as when sharing it 
with others. I know that no one will 
quarrel with me for naming Perry Long 
the Father of the Craftsmen movement 





Craftsmanship 


alaKING 


By J. L. FRAZIER 


aid 


About twenty years ago, I was in an 
Eastern city and learned that the local 
Crattsmen were having their monthly 
meeting that evening. The speaker was 
a young man who had been sending a 
lot of his fine work to THE INLAND 
PRINTER for review, and one I regarded 
as a ‘comer,’ so | went. My interest in 
him was supported not only by his work, 
but by his interest in books and in other 
ways such as taking correspondence 
courses in advertising and art. He not 
only had native ability but the determi 
nation to make the most of it. If that was 
not the young man’s first appearance as 
speaker—at least outside his home town 
of York, Pennsylvania—it was one of 
his earliest 

I helped him set up his big exhibit 
which | am sure numbered four or five 
more items than his audience. I can still 
see the perspiration roll off this fellow 
as he worked feverishly to set up his 
fine show prior to dinner and the educa 
tional session. As a courtesy following 
dessert, the president called on me for a 
few remarks. Up to this point the meet 
ing had dragged and the chairman had 
voiced a desire to get it over and the 
members off to their homes as quickly as 
possible. My remarks were brief and 
twin-pointed—an apology for saying a 
word and a scolding for putting this 
young man, who had so obviously beaten 
himself to do his job, behind the eight 
ball. I told ‘em. To his everlasting credit, 
that chairman didn’t resent my remarks 
He made lemonade of the lemon I 
handed him. He invited me to address 
his club at a later meeting, had a good 
crowd for me, and went on to high office 
in the International 

The foregoing is a bit more than just 

purely incidental.” So many guest 

speakers are slighted in one way or othez 

unintentionally of course I just 
can't resist tossing it in for the good of 
the order 

The young speaker for whom I went 
to bat that evening was Howard N. King, 
now stepping down from the office of 
President of the International Associa 
tion of Printing House Craftsmen after 
a full quarter-century of untiring serv 
ice, one way or another, in the organiza 
tion. He has turned out to be the “speak 
ingest” speaker in graphic arts circles, 
the current human dynamo of the print 
ing industry. He deserves a hand for that 
and other things which in themselves 
have rarely been matched in the history 
of the organization. I've known all his 
predecessors of the past twenty-five 
years, and several of them before that, 
and I'm sure not one would vote ‘nay’ 
fo my motion, nomination ofr endorse 
ment of citation 








































































HOWARD N. KING 


Howard's greatest contribution has 
undoubtedly been in speaking befor 
local clubs, district conferences, and In 
ternational conventions. He has fre 
quently addressed advertising clubs, an 
activity that must have benefited th 
Craftsmen because he has all along been 
known as a leader in the movement. One 
year | made about thirty talks at meet 
ings of printers, mostly Craftsmen, and 
thought | was “going some.” In contrast, 
Howard King addressed almost as many 
groups on a West Coast tour during 
May, of this year. As guest speaker dur 
ing his year as President of the Interna 
tional, his record now is 125 speeches 
and 75,000 miles of travel 

In addition to other work at Interna 
nional conve ntions, and apart from that 
associated with the International organ 
ization’s office, Howard has acted as the 
moderator of many of the Type and De 
sign clinics which he originated. He or 
ganized the York club, of which he is 
a past-president, and he has served as 
International representative-at-lar ge 

On becoming International President, 
he announced a new activity which has 
not only gotten off to a flying start but 
promises to increase in scope and bene 
fic through the years to come. I refer to 
the Workshop sessions in key cities 
where men deeply interested in one sin 
gle branch of the business, like offset or 
typography, for example, have gathered 
to hear specialists, and—more impor 
tantly—to learn by sceing work done, 
sometimes actually doing it themselves 








These are just like hospital or medical 
Concluded on next page 
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Concluded from page 9 


where specialist surgeons 


techniques before internes 
| have attendance figures 


} } of the W orkshoy s already 
maducted. Over 400 attended the Offset 
Workshop in the large platemaking plant 
ot Gradic Oakes 
lent, at Chicago, and registration for the 


in Workshop at St. Louis 


past International Pre: 


¢ ana Desis 
The gospel of Craftsmanship is 

pread cause nonmembers have the same 
rivileges as Craftsmen. The 


rights and | A 
$95.00 at St 


registration fecs are nominal 

us) and collected mainly tor a dinner 
This could easil 
Howard N. King’s many achievements in 


become the greatest of 


Crattsmanshy 

Phe man King is simply terrific, a pro 
ligious worker. His efforts outside st might 
seem to leave him no time for the Inter 
national Association of Printing House 
Craftsmen. His tume and effort in the 
Craftsman's movement might seem so 
great that he could not carry on with 
his personal affairs, his bread-and 
burter business. He is officially vice-presi 
dent and typographic director of the Maple 
Press Company of York, Pennsylvania, 
and partner in a recently formed photo 
composition business Operating, so far, 
two Fotosetters. On the side and to thwart 
ennui, he has produced printers’ hous« 
organs from copy to mail bag and serves 
as typographic consultant and lecturer for 
the Intertype Corporation. He's turned out 
the York Trade Compositor tor Phil Mann 
for over twenty years 

I've made a pest of myself, | suppose, 
urging Howard to stop beating himself, 
but he goes on merrily (1 mean that liter 
ally, his enthusiasm being so great) and 
powerfully 

|] could mention many more activities 
and accomplishments of Howard King 
in the service of the International Associa 
tion of Printing House Craftsmen, but 
this is intended as a tribute and a thank 
you—not a biography. To cite more might 
take attention from the central idea, which 
is tO impress everyone, and especially 
Craftsmen, with the achievements in their 
interest of an intelligent, energetic, likable 
and hard-working organization executive 
In our industry, leaning upon Winston 
Churchill for inspiration in writing this, 
Few have done so much for so many 
Now, double applause, please 


Philadelphia Craftsmen’s Club, 
Founded in I9II, One of Oldest 


The Philade Iphia Club, host to the In 
ternational Association of Printing House 
Craftsmen at its th annual convention, 

f the oldest groups of its kind in 

Int 

Philadelphia Club was founded in 
1911, and its first president was the lat 
John Kyle. Since that time, 
headed by some of the city’s outstanding 


it has bee n 


experts in the field of graphic arts 

This year's president is Harry Sec 
burger, director of production for the 
Philadelphia advertising agency of Arndt, 
Preston, Chapin, Lamb & Keen, Inc. The 
club today has a membership of approxi 
mately 465 members. It is the largest 
graphic arts group in the city and one of 
the largest units of the International 

Other officers of the Philadelphia Club 
are Frank Barras, N. W. Ayer & Son, vice 
president; William Holdsworth, National 
rypesetting Corp., secretary; Dave Hop 
kins, Royal Electrotype Co., treasurer 
Harry C. Link, Link Printing Co., assis 
tant secretary 

A key man in the International conven 
tion is Ray Miller, Sr., general chairman 
He was president of the Philadelphia 
Club of Printing House Craftsmen in 
1918. Mr. Seeburger succeeded Walter G 
Scarborough, Cuneo Eastern Press, as club 
president 

Mr. Scarborough began the planning 
for the annual convention shortly after 
the 1953 meeting in Dallas, and when 
Mr. Seeburger took over the reins of the 
Philadelphia Club this Spring, he con 
tinued the work. 

The Philadelphia Club has been eager 
to be host at this year’s meeting because 
it was in that city in 1919 that the Inter 
national was founded. There were only 
eight clubs then; now the International 
has nearly 100 units in the United States 
and Canada and participating clubs in 


New Zealand, Cuba, Finland, Australia 
and England 

Two big committees have been ap 
Philadelphia Club to 
guarantee smooth operation of the 
International’s meeting at the Bellevuc 
Stratford Hotel. Their names read like 
a “Who's Who” directory of the graphic 
arts field in the Quaker City. (See pages 
16 and 47) 

Traditionally, the Philadelphia Club 
has been known for its social as well as 
its “Share Your Knowledge’ activities. 
For many years, a social highlight of 


pointed by the 


its yearly programs has been the annual 
Ladies’ Night, held in March of each year 

A number of out-of-town visitors have 
been familiar with this event, at which 
some of the nation’s leading entertainers 
have performed. For a number of years, 
Al Rexford has been in charge of the en- 
tertainment committee 

The Philadelphia Club also at this an- 
nual social event gives its famous “Share 
Your Knowledge” awards to outstanding 
Americans in many fields. 

The Philadelphia Club is not only 
proud of its own traditions as a host but 
also keenly aware of the interest out-of 
town visitors will show in one of the 
great graphic arts centers of the world 


Winston-Salem Printers Reorganize 
Printers in the Winston-Salem, N.C., 
area have joined to form the Printing In- 
dustry of Winston-Salem, Inc., as a result 
of reorganization of the Winston-Salem 
Printers Club. A membership drive cur- 
rently under way is aimed at gaining the 
support of all printers and allied firms in 
the area. Officers of the new organization 
are John R. Gordon, president; Pete Kei- 
ger, vice-president; John H. Miller, sec- 
retary; H. T. Hearn, treasurer; and Ro- 
bert Allgood, membership chairman. 


Here are the Philadelphia Club’s officers and committee chairmen appointed to have charge of the 
35th annual convention of the International Association. Standing (left to right) are Raymond G. 
Phyle, Walter B. Morawski, H. David Siegfried, Ray Miller, Sr. (general convention chairmen), Fred 
erick G. Roth, J. Don Robbins, Mitchell Shapiro, Robert B. Harrison. Seated (left to right) are: 


Harry C. Link (assistant secretary), 


David H. Hopkins (treasurer), Frank Barras (vice-president), 


William T. Holdsworth (secretary), and Walter G. Scarborough, a former president of the club 
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ALBUQUERQUE 





WAYNE C. BORING, highest of 
ficer promoting the interests of 
the Albuquerque Club, took over 
where Walter Lee left off. Wayne 
is from Boring Printing. George 


Jackson of New Mexico En 
graving Co. is No. 1 vice-presi 
dent, and Leon Ulrich of Jones 
Graphic Products Co., is No. 2. 
Secretary-treasurer Ernest De 
Valk of Valliant Printing Co. 
rounds out this club’s officers 


BALTIMORE 





WILLIAMS, Balti 
more Club’s leading man, is with 
Pridemark Press of Thomsen-Ellis- 
Hutton Co. Serving under him in 


ROGER B. T. 


vice-presidential positions are 
Nicholas C. Mueller, Modern Lin 
otypers, and Bruno Woernle, Lin 
otype Composition Co. New 
secretary is Jack T. Pluhar of 
White-Rose Paper Co., and the 
lord of the treasury is Albert A. 
Getz, Schneidereith & Sons. 





residents 


International Association of 
Printing House Craftsmen 


* The inland Printer is pleased to present this eleventh 


are arranged alphabetically by clubs. Ten presidents and 
officer lists had not been received by July 16 closing date. 


bum of 
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ub presidents. The portraits 
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ANTHRACITE 





KENNETH J. CRANE, first officer 
of the new Anthracite Club in 
Scranton, Pa., is associated with 
Haddon Craftsmen. His vice-presi 
dents are Edward Bonin of Scran 
ton Engraving Co. and John Cal 
lahan of Eureka Specialty Co., 
whose Robert Hendershot is sec 
retary. Scranton Times man For 
rest Watkins is treasurer. These 
officers and the board are all set 
to make the young club grow fast 


BOSTON 





associated 
with Wild & Stevens, Inc., 
from the Boston Club vice-presi 


WILLIAM J. LEAHY, 


rose 


dential ranks to succeed Harry 
M. Faunce, Rumford Press, in the 
top-of-the-list office. The vice 
presidents are Francis J. Tomi 
ney, New England Printer & Li 
thographer; Morris Greenbaum, 
American Gumming Co. Edward 
Kelly, new secretary-treasurer, 


serves Daniels Printing Co. 

















ADIRONDACK 





THOMAS D. REALI, associated 
with Baronet Litho, Inc., Johns 
town, N. Y., is the Adirondack 
Club‘s new top kick. Donald See 
low and Charles Snyder of Am 
sterdam Printing & Litho are first 
and second vice-presidents, and 
Carl Cramer, also hailing from 
the Amsterdam plant, was 
elected treasurer. Raymond Pas 
tori of Hudson Valley Paper Co., 
Albany, is secretary 
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ATLANTA 


SOL MALKOFF, who promotes 
public relations for the Interna 
tional Association, 
Castleberry Printing craftsman 
Atlanta Club prexy’s aides are 
Bruce Bowers, Superior Printing, 
and John Hutcheson, John H 
Harland Co., vice-presidents; sec 
retary George Russell, another 
Harland man; and treasurer Dil 
lard Pendley, who is associated 
with W. R. Bean and Sons 


is a Tucker 
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BUFFALO 


H. CARROLL JAMERSON, 
ping the Buffalo Club’s elected 
slate, is a craftsman for Alling & 


top 


Cory. His first and second veep 
assistants are Willard H. Herbold 
of Herbold Printing Co. and 
Charles H. Freytag of Erie Coun 
ty Savings Bank. Secretary: Wil 
liam Hodgson, serving Buffalo 
Rod 
A. R 


Treasurer 


the 


Printers Supply 
ney H. Orcutt 
Koehler Electrotype Co 


from 


ALBANY 





HAROLD HALL of the Argus Co 
leads these Albany (N. Y.) Capi 
tal District Club officers 
men, Gerald Wolfgang, Hudson 
Val-Paper Co., and William 
Saver of New York State Labor 
Department; John J 
O’Hagen from Williams Press 


Veep 


treasurer, 


financial secretary Samuel Sim 
mons of Regal Art Press in Troy; 
and recording secretary James 
Handford of W. H. Smith Paper 


AUSTIN 





JOHNNY JONES, who keeps 
busy daytimes at Whitley Print 
ing Co 
dolph Moerke, Von Boeckmann 


plant, succeeded Ran 


Jones Co., as bellwether of the 
Austin Club in the deep-in-the 
heart-of state. Frank Evans, also 
of Von 


Johnny’s place as vice-president 


Boeckmann-Jones, took 


Filling out the club’s trio of of 


ficers for another term is secre 
tary-treasurer Joe Cockrell 


CALGARY 





JAMES MOULDING, manager of 


Proverbs the Printer, again leads 


Canada’s Calgary Club, with help 
from a new assistant officer, vice 
‘Tosh’ 


who is foreman of the job de 


president H. Greenfield, 
partment pressroom at Albertan 
Publishing Co. Secretarial tasks, 
as well as care of the treasury, 
still in the hands of T, W 
Sharp, superintendent of the F 
W. Clark & Co., Ltd., in Calgary 


are 
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CAPE TOWN 





JOHN JAMES TRAINI leads the 
new three-cornered slate of offi 
cers elected by members of Cape 
Town Club in South Africa. John’s 
on-the-plant-job hours are spent 
with Marianna Press, (Pty) Ltd 
His presidenticl predecessor is 
John F. Aiken. Lindsay Barrett of 
National Display Service, (Pty) 
Ltd., is vice-president. Secretary 
treasurer Redvers V. Sweet serves 
Spicers (South Africa), Ltd 
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CHICAGO 


STEVE SLUKA, Vogue-Wright 
Studios man, was moved up to 
Chicago Club presidency, and 
Harold Sanger of Morshall High 
School is new first vice-president 
Then come second veep Lowell 
Dummer, Bruce Offset Co.; treas 
vrer Ed Egan of Twentieth Cen 
tury Press; recording secretary 
Bob McKeighan of Columbia 
Printing Co.; and financial secre 


tary Frank Swanberg of Spiegels 
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COLUMBUS 


OTIS SIMPSON, McBee Co. in 
Athens, succeeded Ailen B. Chil 
ders as Columbus Club president 
Arthur Ballantyne, Rapid Roller 
Co., and Milton Pinsky, Columbus 
Bank Note Co., are first and sec 
ond vice-presidents in that order 
The secretaries are Roy Shirley 
of Watkins Printing Co. and 
Ralph Joyce, Jr., Central Ohio 
Paper Co. Henry Krumm of 
ATF was elected treasurer. 











CEDAR RAPIDS 


GORDON J. EDWARDS is Cedar 
Rapids Club gavel wielder. When 
he’s on his plant job you phone 
Gordon at Burgess & Edwards 
Co. A call to Service Press Co. will 
raise first vice-president Pete 
Todd. Second vice-president Carl 
Prabel, Jr. heads in at the Acme 
Greeting Card Co. Bob LeMont 
of LeMont Printing Co. is secre 
tary. The treasurer is Edward 
Dengler of Carpenter Paper Co 
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CINCINNATI 


* 


KEN N. CRAMER of Ideal Roller 
& Mfg. Co. presides at Cincinnati 
Club sessions. In the first vice 
presidential berth he vacated is 
Robert W. Packard of Standard 
Publishing. Newcomer elected 
second vice-president is Louis A 
Croplis, American Type Founders 
Sales Corp. Luther Engle, Rich 
ardson-Taylor-Globe Corp., was 
chosen to stay on the Cincinnati 
roster as secretary and treasurer 
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CONNECTICUT VALLEY 


JOHN W. FULLER, head officer 
of the Connecticut Valley Club, 
is a craftsman for Home City Elec 
trotype Co. Frank M. Gruen of 
Diamond Match Co. is first vice 
president and Walter B. Dulak 
of Sinclair Carroll Ink Co. was 
the membership’s choice for the 
second vice-presidential office. 
Earl W. Wood of Whiting Paper 
Co. in Holyoke, Mass. was re 
élected secretary-treasurer. 








CENTRAL ILLINOIS 





WALTER M. WALKER, head man 
for the Central Illinois Club, is 
pressroom foreman for Schnepp 
& Barnes, Springfield. His club 
assistants are Robert H. Doddek 
of the A. E. Staley Mfg. Co. print- 
ing department, Decatur, and Ray 
Pierce of Bloomington’s Panta- 
graph Printing & Stationery Co. 
Secretary E. C. Novak, who held 
the same post last year, works 
for Decatur’s High Flyer Kite Co. 
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CITRUS BELT 


JOSEPH HEMSLEY was advanced 
from vice-president to president 
of Citrus Belt Club covering San 
Bernardino and Riverside Coun- 
ties in California. He is asso 
ciated with Inland Printing & 
Engraving Co., whose Elmer D. 
Miller took Joe’s place as vice 
president. Third man on Citrus 
Belt’s totem pole is Robert Chi 
sum of Barnum & Flagg, who 
is secretary-treasurer, 
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DALLAS 





MIKE L. EVANS, now presiding 
at Dallas Club sessions, spends 
his plant hours with the Evans 
Printing & Poster Co. Robert L 
Stovall, Jaggars-Chiles-Stovali, 
was moved up to the vice-presi 
dential slot. Newcomer on this 
club’s three-man official team 
promoting its welfare is John D 
Ellis of John D. Ellis Bindery, 
who took over Bob Stovall's two- 
way job, secretary-treasurer. 











CHARLOTTE 





SIDNEY L. MORGAN is at the 
helm of one of the youngest clubs, 
Charlotte, N.C., during his hours 
away from Washburn Printing Co. 
Assistants include vice-presidents 
W. Alfred McCulloch of Economy 
Printing and Thomas M. Higgins, 
another Washburn man. Secre- 
tary Otto Haas of Old Dominion 
Box Co. and Treasurer J. M. Shep 
herd of Shepherd Bros. Co. round 
out the slate 
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CLEVELAND 


W. DONN BARBER owns Adcraft 
Printing Co. and leads the Cleve 
land Club, whose vice-presidents 
are Arthur Hogling, Edward 
Owen. Art is president of West- 
ern Newspaper Printing & Ma- 
trix Co., and Ed is assistant editor, 
Printing Equipment Engineer. 
Richard Werner, secretary, is Su 
perior Typesetting vice-president 
and manager. Secretary Lee Kor- 
nel is with Nela Park Press. 
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DAYTON 


GORDON R. ROHDE, vice-presi 
dent, the Reynolds and Reynolds 
Co., top-guides the Dayton Club 
Vice-presidents are W. G. Clip- 
pinger, Clippinger Printing Ser- 
vice; Horace J. Stephens, J. W. 
Johnson Co. superintendent; and 
Robert Hull, Jr., Hull Paper Co. 
assistant manager. The secretary 
is Howard Massman, Dayton 
Public Schools. Treasurer Carl H. 
Harner is with Egry Register. 
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DES MOINES 






FLOYD D. REYNOLDS was named 
Des Moines Club chief navigator. 
He hails from Western News 
paper Union and has the assist- 
ance of three vice-presidents 
Peter J. Manno of Tension En- 
velope Co.; Art Beers of A. D. 
Beers Co.; and Howard Swan, 
Meredith Publishing Co. Capitol 
Printing Ink’s Martin K. Riis is 
the secretary. Still treasurer is 
Cliff Bunker of Direct Advertising. 
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ALBERT S. STEINKER, topside of- 
ficer of the Erie Club, works in 
U.S. Printing & Lithographing’s 
Erie Division. His right-hand man 
is vice-president Paul Traut of 
Erie Engraving Co. Erie Direct 
Mail’s craftsman Clinton Zimmer 
serves the club as secretary. The 
man with the official checkbook 
(treasurer to you) is Victor Pierce, 


who earns checks of his own at 
Dispatch Printing. 
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GULF COAST 





JOHN M. BAKER, who owns 
Baker Printing Co., Corpus Chris- 
ti, down in Texas, was elected to 
succeed Gulf Coast Club‘s first 
president, Richard E. Webdell 
Vice-president of this less than 
two-year-old club is W. P. Foris 
ter, who is Kingsville Publishing's 
foreman. Secretary-treasurer 
Clyde E. Rainey, operating a 
printing plant under his name, 
succeeded James Tracy. 


DETROIT 





MARVIN R. LOHR stepped up to 
the top stair of Detroit Club’s 
flight of officers. He’s associated 
with Michigan Litho Graining & 
Supply, Inc. His official assistants 
vice-presidentialwise are A. T. 
Annen of Shelby Photo-Engravers 


Co. and Harold Ingham, Con 
gress Electrotype. Two Bancrofts 
from Detroit Paper Die Cutting 
complete the list—Ken, secretary, 
and Clarence, treasurer. 
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FORT WAYNE 









WESLEY R. JOHNSON of Butler 
Paper Co. is new ladder-top man 
of Fort Wayne Club. On the next 
two rungs below him are the vice 
presidents, Clinton C. Barnes of 
Fort Wayne Engraving Co. and 
James J. Chamberlain, Chamber 
lain-Junk Advertising Agency 
Reélected secretary is Herbert W 
Schabacker of Wm. A. Didier & 
Sons. Leonard G. Schetzsle, Ha 
mer Printing, is treasurer. 
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HAMILTON 





IVAN P. BOX, heading another 
of the groups north of the Cana 
dian border, continues his indus 
try career with Fine Papers Lon 
don, Ltd. Hamilton Club vice 
prexies are Ellwood Miller 
Hamilton Typesetting and Glen 
Gray of Glen Gray Printing Co 
Al Tyldsley of Barnard Stamp & 
Stencil Co. is treasurer again 
Jack Benson, secretary, is with 
the Steel Co. of Canada, Ltd. 


of 





EAST BAY 





WILLIAM KITTO, Pacific Rotaprint 
ing Co., was advanced from vice 
president to succeed Jack Green 
wood, who led the East Bay Club 
last year. Lynn Aldrich of Hazel 
tine Linotyping was raised from 
his job as treasurer to take over 
Bill’s vice-presidential duties. 
William McCarthy of Emeryville 
Calif.) High School, was named 
secretary. Oliver Beckwith, Bank 
ers Printing, is treasurer 
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FORT WORTH 





MILTON HORN, reporting for 
Fort Worth Club, which he heads, 
cites steady increase in member 
ship and good attendance at ses 
sions sharing charcoal-broiled 
steaks as well as knowledge. He 
hails from Marvin D. Evans Co 
Fred Baker, Interchemical Corp., 
does vice-presidential work. Af 
fairs secretarial and moneywise 
are assigned to Alvin Mosley of 
Branch-Smith Co. 
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HARTFORD 





S. PHILIP HALLGREN, Hartford 


Club’s choice to succeed Elmer J 


Grover as president, is associated 
with Connecticut General Life In 
surance Co. The club has only one 
vice-president, Robert E. Ashcraft 
of Travelers Insurance Co. Haige 
J. Garabedian of Graphic Arts 


Trade Association is still secre 
tary, and William E. Newton, 
Connecticut Printers, Inc., was 


elected treasurer 


EDMONTON 





MURRAY GODSON, leader of Ed 
monton Club in Alberta, Canada, 


applies his skills to Metropolitan 
Printing Co. jobs 
dential aide, who works for Hamly 


His vice-presi 


Press, is Larry Frederick. Teamed 
up with Murray and Larry in han 
dling club affairs are secretary 
Jack Jenvrin of La Survinance 
Weekly; treasurer Maurice Gue 
nette of Modern Press. Allen S 
Caskey is past-president 
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GRAND RAPIDS 





} f ‘ 1 
EDWARD KORNOELJE advanced 
to the Grand Rapids Club's up 
per berth. His business place is 
Commercial Printing. His first and 
second you-know-whats are Rob 
ert Bower, Quimby-Walstrom Pa 
per Co., and Herbert Chambery, 
Dean-Hicks Co. Treasurer 
O'George Griffin of Wheeler-Van 
Label Co. Secretary: Arthur Lind 
quist, Jr. of Grand Rapids Elec 
trotype Co 
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HONOLULU 





HARRY T. ROWE is the presiden 
tial entry in the (if he'll pardon 
the expression) hulaswho of the 
Honolulu Club. This group in 
has 


Filling 


only one 


the 


faraway Hawaii 


vice-president post 


now is Russell Quaintance, 


coming to club meetings from 


Honolulu Paper Co. Norman 


Nipp, secretary, serves Tongg 
M 


Publishing Co., and Robert 


Clark was elected treasurer 
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HOUSTON 


H. C. WAUSON of Heavin & Han 
nah trade composition house is 
in the Houston Club top-floor po 
sition filled last year by Leo R 
Anders. Robert Miller, Clampitt 
Paper Co., succeeds him as vice 
president. Robert O. Anderson 
of Art Bookbinders was chosen 
again to take care of secretarial 
work with one hand while keep 
ing the other concentrated on the 


task of counting the shekels 
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LANSING 











MILTON J. GATES, Jr., of Lan 
sing Colorplate Co. is first officer 
of the Lansing Club. John Vitov 
sky, Franklin DeKleine Co., has 
joined the exec utive line up as 
second vice-president. Elmer L 
Courtney, raised from second to 
first veep, is on Technical High 
School staff. Secretary is E. M 
Hassler, Gardner Printing Co 
treasurer, Walter Kipke of 
Speoker Hines Printing Co 
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LOUISVILLE 


EARL H. LINN was Lovisville 
Club's choice for president when 
J. M. Cunningham completed his 
term, The new head officer spends 
his working hours at the Herald 
Printery, and his vice president, 
W. T. Micou, Jr., is with Micou 
Special Paper Products, Anchor 
age. Secretary John M. Krebs of 
Standard Printing, and treasurer 
Andrew Feldman of Fawcett-Dear 


ing complete the list 





INDIANAPOLIS 


CORWIN C. SWIFT, Indianapolis 
Club helmsman, serves the Sam 
vel Bingham’s Son Mfg. Co. Lined 
up on his crew are first vice-pres 
ident Joseph E. Bright, Advance 


Independent Electrotype; second 


vice-president Eural B. Byfield, Eli 
Lilly & Co; secretary Russell H 
Simpson, Crescent Paper Co.; 
treasurer Alvin B. Dorr of Indian 
apolis Blue Print & Litho. Corwin 
succeeded John G. Leach 
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LEHIGH VALLEY 





HENRY W. FRANZREB of Dixie 
Cup Co., Easton, Pa. is Lehigh 


Valley Club leader. First vice 
president Alfred M. Moyer comes 
from Rodale Press, Emmaus. Alan 
S. Holliday, the second vice-pres 
ident, is associated with Crafts 
man, Inc. in Kutztown. Eastoners 
Arthur Lambert of Mack Printing 
Co. and Robert Kirchoffer of In 
dustrial Engraving Co. are secre 


tary and treasurer in that order 
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MICHIANA 


BYRON W. FAUST, president of 
Direct Mail Letter Service in South 
Bend, tops Michiana Club’s roster 


Donald W. Sensow of Sensow 
Printing, La Porte, is first and Rus 
sell Dufendach, owner of Dufen 
dach Printing, South Bend, is sec 
ond vice-president. Then come 
South Bend Engraving and Elec 
trotyping’s Donald B. Lynch, sec 
retary, and Apex Electrotype man 
George Rumpf, Jr., treasurer 





JACKSONVILLE 


RALPH PARK, Stanley Murphy’s 
successor as Jacksonville Club’s 
top-of-the-list man, spends his bus 
iness hours with Ambrose the 
Printer. Ralph’s teammates are 
Dave Wade of Respess Grimes 
Engraving, Cecil Gornto of Newth 
Morris Box Corp., Bill McClurkin 
of Peeples Displays, vice-presi 
dents; Leon Burke of Gaylord 
Bros., treasurer; Jim Hill of Jack 
sonville Letter Shop, secretary. 
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LONDON 
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FRED PARKINSON, Bush Federal 
Ink, Ltd., is London Club’s top 
man. Fred headed Ontario’s first 
Printing Week program in Jan 
vary. Ted Yelf, Jones Box & Label, 
Ltd., moved from second to first 
vice-president. New second is Wil 
liam Banfield of A. Talbot, Ltd 
Russ Piggott, Piggott Printing, was 
renamed secretary and Douglas 
MacLachlan, Jones Box & Label, 
became the new treasurer. 


MILWAUKEE-RACINE 


7 
H. W. (WIN) BROOKS of Wells 
Badger Corp. was renamed presi 
dent of Milwaukee-Racine Club 
Chosen to serve with him again 
were first vice-president Clifford 
Helbert of Marquette University 
Press; second vice-president Ed 
win Bachorz of Western Printing 
& Lithographing Co.; secretary 
Jack W. Miller of the Breithaupt 
Printing Co.; and treasurer Henry 
P. Kutsche, the E. F. Schmidt Co 








KANSAS CITY 





GEORGE P. KIPPLE, taking up the 
Kansas City Club gavel when Les 
Gibbs dropped it, is a Miller- 
Cooper Inkman who was first 
veep last year. The Gibbs regime 
pre-planned programs running till 
next January. New veeps are For 
est Milliken, Walker Publications, 
Ben Saunders, Inter-Collegiate 
Press. Eugene H. McKean, Herald 
Publishing, secretary. Colgan En 
graving’s Frank Todd, treasurer 
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LOS ANGELES 





NORMAN W. SHANKS, who rep- 
resents Globe Metals Co. and 
Linotype Parts Co., Inc., moved 
up one spot to succeed Fred W. 
Lawton as Los Angeles Club 
leader. Rod Freeman of Lid Print 
ers, Inc., is the club’s new first 
vice-president. His vice-presiden 
tial sidekick is William Siverman, 
Loewen Press. Isadore Margolin 
of Raskin Printing Co. takes care 
of secretarial and financial tasks. 
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MINNEAPOLIS 


ABEL O. NORBECK, who took over 
the Minneapolis Club presidential 


responsibilities when A! Barnes 
became a past-president, is Four 
teenth District representative and 
o Lewis Roberts, Inc., man. Fol- 
lowing him as the club’s only vice 
president is Art Stohr, Argus Pub 
lishing Co. Secretary-treasurer 
Robert Truhlar of Colwell Press 
was elected to serve again in that 
two-way office 
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MONTREAL 





ALFRED L. BELLOTTI, highest of 
ficer elected by Montreal Club, 
which is now in its 26th year, ap- 
plies his knowledge to Mclean 
Brothers jobs. His first and sec- 
ond vice-presidents are Henry A. 
Skinner, Lawson Litho & Folding 
Box Co., and Marcel H. Denis of 
Canada Envelope Co. Ernest K. 
Schroder from McLean Brothers 
is man of the minutes and also 
guards the treasury. 
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NEW YORK 





EDWARD BLANK, Rogers-Kellogg- 
Stillson, Inc., is still top man of 
the New York Club. Others re 
élected are first vice-president 
Harry Flowers of Flowers Color 
Photo Composing Laboratory; sec 
ond vice-president Kendal Slade 
of Densen Banner Co.; secretary 
Louis Van Hanswyck of Morris & 
Walsh Typesetting Co.; treasurer 
David R. Perazzo, associated with 
the plant of C. J. O’Brien Co. 


OTTAWA 





in 


ROBERT LINDSAY, 
the Ottawa Club roster, is plant 
super for Nicholds Press. Gordon 
Armstrong of Government Print 


top man 


ing Bureau and Kenneth Nesbitt, 
Nesbitt Engineering Co., are in 
the vice-presidential chairs. Keith 
Lachance of Eddy’s succeeded 
Ken as secretary, and James Dew 
hirst of Mortimers, Ltd., succeeded 
himself as the man who keeps 
track of the pocketbook. 





NASHVILLE 





BEN SHIELDS, steering wheel man 
for the Nashville Club, succeeded 
Alfred D. Cavender and is with 
Ambrose Printing. First and sec 
ond vice-presidents are Garland 
Holderfield, E. T. Lowe Publish 
ing, Charles Nichols, Nicholstone 
Bindery. George F. Jones of Sam‘I 
Bingham’s Son Mfg. is financial 
secretary and treasurer. The re 
cording secretary is Charles Wil 
son Moore of Foster & Parks Co 
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OKLAHOMA CITY 





4 


BYRON SMITH, Oklahoma City 
chief executive, does his daily 
work for Mike Bryan Office Sup 
plies. Educational vice-president 
Jack Rainbow serves Norick Bros 
Membership veep, John McGuire, 
B. G. Wilkes Co. Attendance veep, 
Roland Benson, American-Bond 
Printing Co., whose D. Bruce Price 
is secretary. Clifton Grossman, 
Oklahoma University Press, is 
treasurer. 


PHILADELPHIA 





HARRY SEEBURGER, who is pro 
duction director for Arndt, Pres 
ton, Chapin, Lamb & Keen, Inc., 
was named president of the Phil 


adelphia Club. Frank Barras of 
the N. W. Ayer advertising agency 
succeeded Harry as vice-president 
Continuing in office are Treas 
urer David Hopkins, Royal Elec 
trotype Co., and National Type 
setting’s William Holdsworth, the 
secretary for the group. 





NEWARK 





LOUIS E. 
Newark Club’s list, 
with Wood-Regan Instrument Co 
Vice-presidential work is done 
by George Kedersha of Gaetiens, 
Berger & Wirth, and Charles Saf 
ranek of Prudential Press. John 
C. Dey of Snell Press is record- 
ing secretary. William Hamell, 
Bingham Bros., financial 
tary. John O'Connor, treasurer, 
is with William Patrick, Inc. 


PASQUALE, heading 


six-man is 


secre 
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OMAHA 





R. M. MAUPIN, partner-owner, 
Unionist Printing Co., followed 
M. J. Ingram as Omaha Club 
president and passed the first 
vice-presidency to R. W. Moore, 
Clyde Tryon Typesetters manager 
New second vice-president is Romi 
Baggaini, Paramount Paper Prod 
ucts. Carpenter Paper salesman 
Neal Walker is secretary. Frank 
Spankler, Midwest Typography 
Co., was reélected treasurer. 


PHOENIX 











STEVE SZORADI is still head man 
of the Club. He also 
serves Desert Lithograph, James 
Giragi, Arizona Messenger Print 
ing Co., and C. J. Johnson, West 
Phoenix High School, were chosen 
again as vice-presidents. Cloyd 


Phoenix 


Harper, reélected treasurer, is an 
Andy Chuka Printing craftsman. 
Secretary Albert Meaker of 
Meaker the Printer is a newcomer 
on this club’s list of officers. 





NEW ORLEANS 





JOHN L. NEUMANN of Franklin 
Printing Co., Inc., is the leader 
of the New Orleans Club. He was 
selected to succeed J. E. Johnson, 
Jr. John’s official assistants as the 
1954-1955 year rolls along are 
vice-president James Duffy of 
Printers’ Supply Mart; secretary 
Robert (Bob) Crockett of Press 
Craft Printing; and Al Simeon, Jr., 
whose business association is with 
O'Donnell Bros. 
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WALTER S. PATRICK, Santa Ana 
Register craftsman who succeeded 





Leonard Schwacofer as big chief 
of the Orange County Club, was 
vice-president last year. Alan La 
Mont of LaMont Printing, Ana 
heim, Calif., was voted into the 
vice-presidential position. Ana- 
heim Union High School printing 
instructor Lloyd Ross writes the 
minutes. George Meskell, M & W 
Typographers, counts the money 
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WILLIAM H. JOEL was all set to 


go when Robert M. Edgar gave 
Bill 


works for Service Electrotype Co 


him Pittsburgh Club’s gavel 


Teamed with him for club work 
cre vice-presidents H. Ben Albitz 
of William G. Johnston Co. and 
M. F. McGrew of Ketchum, Mac 
Leod & 


Bernardino, 


secretary Frank 
S. A. Stewart Co.; 
and the watchdog of the treasury, 
H. E. Loughry of the Edwards Co. 


Grove; 


ee ee ee ll 


iI 


oe 


6 


‘ 
‘ 
\ 
‘ 
\ 
‘ 
‘ 
‘ 
‘ 
\ 
‘ 
‘ 
‘ 
' 
‘ 
‘ 
1 
‘ 
‘ 
' 
‘ 
‘ 
1 
‘ 
‘ 
‘ 
‘ 
‘ 
‘ 


ere 


ee ee 


















































PL ad A adh oh hh fh fr fr fe 








PORTLAND 


CHARLES A. BALL, who served as 
vice-president of the Portland 
Club during the past year, is as 
sociated with Agency Lithograph 
Co. and took over the club steer 
ing wheel when Glen R Taylor 
entered the past-president class 
Henry J. Willis of Harry S. Hill Co 
continues to serve this group of 
Oregon Craftsmen by handling 
the details of the secretarial and 


financial jobs 


ROCHESTER 


HARRISON L. CHAPIN, Jr. He 
stands in the gavel spot of the 
Rochester Club vacated by Wil 
liam Biracree, Jr., and he works 
for Davidson Sales and Service 
Agency. Vice-presidents: Irving F 
Steubing, Printing Department, 
Eastman Kodak; William L. Keck 
of Hubbs & Howe Co. Secretary 
treasurer, Albert F. Smith, Alling 
& Cory Co.; chief auditor, Henry 
S. Schmitt, Seneca Book Binding 
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SAN ANTONIO 





known 


ROBERT D. CORBIN, Jr., 
as just plain Bob to his fellow 
Craftsmen and to his on-the-job 
associates at Perry Printing Co., 
stepped into A. F. (Pete) Fahrent 
hold’s shoes as upper berth offi 
cial of the San Antonio Club. Pat 
Cowan, vice-president, does his 
daily work in the Clegg Co. plant 
T. Elmer Crumrine, secretary-treas 
vrer for another term, hails from 
American Printers 

















PROVIDENCE 


RAYMOND H. HALL is in his sec 
ond term as leader of the Provi 
dence Club, serves Narragansett 
Litho, Inc. John M. Cooney of J 
C. Hall Co. moved from the sec 
ond to the first vice-presidency 
Robert Stang of Livermore & 
Knight Co. is the new second vice 
president, while Edward J. Flan 
agan of Oxford Press continues 
as club's combination secretary 


treasurer 
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ROCK RIVER VALLEY 


FRED McCLOSKEY, formerly of 
Franklin Associates, Rockford, IIl., 
rose from secretary-treasurer to 
president of the Rock River Valley 
Club. Secretary-treasurer is James 
Schwebke from Beloit Daily News 
pressroom. Also new on this club's 
roster of executives is vice-presi 
dent Lawrence O'Donnell of W. T 
Raleigh Co., Freeport, Ill. Club 
furnished 6th District Craftsman 


of-Year nominee 
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SAN FERNANDO VALLEY 


ARTHUR B. PAGE, San Fernando 
Valley Club president succeeding 
Jack T. Elliott, hails from Art 
Page Typesetting Co. in Glen 
dale, California. Don McCrea is 
first in the vice-presidential line 
and Chuck Osborne was elected 
second vice-president. Jack T. El 
liott is now secretary-treasurer, 
and Evan J. Mclean was named 
to take care of this Club’s corres 
ponding secretarial affairs 











REGINA 


ELMER J. MORRIS, new leader of 
the Regina Club up in Saskat- 
chewon, was vice-president last 
year. Caxton Press, Ltd., is his on 
the-job place. For occupying the 
vice-presidential chair the mem 
bers chose Gordon Dayman of 
Regina Engraving Co. To Louis A 
Joyal of Trade Ruling & Book 
Binding Co. they allotted secre 
tarial and financial responsibili- 
ties for another year 
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ROCKY MOUNTAIN 


ree 4 : 
a ’ : he 
FREDERIC M. PANNEBAKER, top 
executive of the Rocky Mountain 





Club, was vice-president during 
Harry Thompson’s term as presi 
dent. Fred runs a lithographic 
plant under his own name. Egan 
Printing’s Tom Egan now fills the 
vice-presidential slot and then 
come secretary Anthony J. Stark, 
who's with the Todd Co., and 
Donald Cullen, Kisner Typesetting, 
greenbacks guardian 
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SAN FRANCISCO 





LESTER LLOYD rose to the San 
Francisco Club top spot by climb 
ing the vice-presidential stairs 
He's Mackenzie & Harris super 
intendent. Club vice-presidents are 
Karl Hoffman, Western Lithograph 
Co., Fred Gross, mechanical super, 
San Francisco Chronicle. Secre 
tary: Harry Mann, platemaker, 
California Litho Plate Co. Treas 
urer is Eugene Gallagher, Knight 
Counihan Co. superintendent 





RICHMOND 


J. DAVID HARTMAN, Jr., leads 
Richmond Club‘s four-man across 
the-top team. The president and 
Hugh E. Rees, who was retained 
as secretary-treasurer, are asso 
ciated with L. H. Jenkins, Inc. 
Occupying the vice-presidential 
chairs are Walter G. Sulzer, Jr., 
International Printing Ink, and 
Walter Massengill, the Baughman 
Co. Marion Jones is this club’s 
immediate past president. 
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SALT LAKE 


MARK B. GRAY, plant superin 
tendent at Utah Printing Co., is in 
Salt Lake Club driver’s seat from 
which LeRoy DeKarver graduated. 
Mark's aides in promoting this 
young, lively group, averaging 
85 per cent attendance, are vice 
presidents Philip Sturges of Utah 
University Press, and Phillip Ja 
cobsen, Deseret News Press; and 
the secretary-treasurer, LaMar 
Busath of Printers, Inc 
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SANTA MONICA BAY 


PAUL V. GREENE, Santa Monica 
Bay Club president who served 


as first vice-president for a year, 
owns Greene's Creative Printing 
in Inglewood, Calif. Paul’s as 
sistants, all newcomers on the of 
ficial roster, are vice-presidents 
J. T. Piedimonte of California Ink 
Co., Los Angeles, and Frank 
Moody; treasurer Robert Chand- 
ler; and secretary Jerry Flood, all 
Santa Monicans. 
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SEATTLE 





J. DARREL TAYLOR, Harry Fog 
elberg’s successor as the chief of 
ficer of the Seattle Club, is con 
nected with Frayn Printing 
George A. Bayless, Jr., of Ward’s 
Bindery succeeded him as first 
vice-president and R. W. Hardy 
of Acme Press took George's job 
as second vice-president. Pacific 
Printers Supply's Sherald Braden 
again serves the Seattle Club as 
secretary-treasurer. 


STOCKTON 





HAROLD DEADY, 


last year and now the second man 


vice-president 


to lead the young Stockton Club, 
is associated with Atwood Print 
ing Co. Lawrence Klump of Larry 
E. Klump Co. took over the vice 
tasks. Sergeant-at 
arms Michael Laycock works with 
Muldownie Printing. C. C. Ged 
des, held over as secretary-treas 
urer, comes from Stockton Col 
lege to attend club sessions. 


presidential 


TORONTO 


H. C. (CLIFF) HAWES, Ryerson 
Institute of Technology, stepped 
up to Toronto Club top spot, one 
flight above new first vice-presi 
dent Alf Foote, Canada Binding, 
Ltd. Maclean-Hunter Publishing's 
George H. Harper has succeeded 
Alf as second vice-president. Re- 
named secretary, Gordon Croft is 
serving Robert D. Croft, Ltd. Ed 
Adair of Davis & Henderson con 
tinues to handle financial matters. 
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ST. LOUIS 





EMMETT W. SUDHOFF, following 


Bob Heinrich as St. Lovis Club 
leader, is McCutcheon Bros. Ink 
Co. branch manager, and Michael 
Imperial of Skinner & Kennedy 
Stationery Co., is first vice-presi 
dent. Second is Milton C. Voert 
man, Concordia Publishing House 
Secretary William B. Chase serves 
Plateless Printing Co. Joseph A 
Ottersbach of Buxton & Skinner 


Printing Co., is treasurer 


SYRACUSE 





HERMAN J. SERVATIUS, hailing 
from the H. J. Dick Printing Co., 
is Syracuse Club leader. Herman 
has John E. McCarthy, J. & F. B 
Garrett Co., as first vice-presi 
dent; George J. Ryan, Weber En 
graving Co., as second vice-presi 
dent; Charles A. Smith of Orange 
Publishing Co. as secretary; and 
for taking care of secretarial af 
fairs, Peter Williams, associated 
with Syracuse Herald-Journal 


TULSA 


CURTIS L. CORY is a Western 
Printing Co. man with his sights 
set on captaining the Tulsa Club 
through another successful year 
Curtis is getting strong support 
from his official staff. Service Pipe 
Line’s Louis Huls is first vice-pres 
ident and Al MacLean of Central 
Printing Co. is the second vice 
president. Doubling as secretary 
treasurer is Bill Bailey of Mid 
West Printing Co. 
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ST. PAUL 





A 


RICHARD T. OAKES, topspot of 
ficial of the St. Paul Club, prac 
tices his craftsmanship as pro 
duction manager of the Webb 
Publishing Co. The club elected 
Gordon Berg to the vice-presi 
dential position, and for treas 
urer chose Al T. Murfin, whose 
business title is 
Consolidated Printing Ink. Sec 
retarial duties are still assigned 
to Francis Ruoff 


vice-president, 


TOLEDO 





GEORGE W. THOMPSON, lead 
ing Toledo Club officer, hails 
from Graphic Arts Corp. of Ohio 
Working with him are vice-presi 
dents Al Grau of Seidel & Farris, 
and Len Beach of Blade Printing 
& Paper; secretaries Robert Jan 
kowski, Roberts Printing Co., and 
Robert Woeller, Creative Adver 
tising Agency; and Glen Horton, 
Toledo Scale Co., who handles 
the money, folding or otherwise 


UTICA DISTRICT 





G. STUART SEAMAN, who works 
for New Hartford Printing, took 
over the Utica Club’s leadership 
when Francis R. Brady completed 
his term,. First and second veeps 
are Herman W. Reicker, who 
serves Vicks Brothers 
Carleton Buerger of Utica Type 
setting Co. Gordon L. Kinne of 
Alling & Cory and J. LeRoy Bin 
gel, Curtis Envelope, continue as 
secretary and treasurer. 


Printers, 
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SOUTHWEST IDAHO 





we 
MARSHALL R. SMITHMAN, chief 
official of the Southwest Idaho 
Club, spends his time with Idaho 
Artcraft Engraving Co. in Boise 
Marshall's right and left bowers 
are vice-presidents Ward Wil 
liamson, Joslyn & Associates, and 
F. B. Johnson of the Caxton Print 
ers in Caldwell. Last but by no 


means least, secretary-treasurer 
Walter York, whose place of 


business is Syms-York Co 


TOPEKA 





C. A. SEVERIN, Jr., advanced one 
step to the uppermost office of the 
Topeka Club when Andre P 
Hugues ungaveled himself, serves 
Hall Lithographing Co 


ing the chair Clarence left is first 


Occupy 


vice-president Knott Samuels of 
Adams Bros. Salesbook Co. Duane 
Moore, H. M. Ives & Sons, is next 
in the vice-presidential line and 
minutes and money man L. L 


Bond is with Midwestern Paper 


VSSSLSSASSAAASAADASSALAAAAA VSSAAAAAPASAAPABDADAA AA Dr 


VANCOUVER 


THOMAS CAIN, last year’s vice 
president, is at the top of the list 


of Vancouver Club officers for 
1954. He’s associated with Clarke 
& Stuart Co., Ltd., and his Crafts 
men fellow-officers include vice 
president William Rae; secretary 
treasurer Trevor Price; and re 
cording secretary Hugh Aikens 
Past-president Joe Hayden lends 
an advisory hand on occasion to 
the current officers. 
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WASHINGTON 





ALBERT O. LUTHER, now heading 
Washington Club, is one of three 
Government Printing Office men 


Others 


on the executive roster 
are William Barnes, second vice 
president, and treasurer Vincent 
Walkendifer. Judd & Detweiler’s 
Adrian Gardner is first vice-pres 
ident. Harold Crankshaw of Dis 
trict of Columbia Schools and 
Raymond Via of Via Printing Co 


are the club’s secretaries 
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WORCESTER COUNTY 





ROY F 


DUTCHER, secretary of 
Butler-Dearden Paper Service, is 
leading Worcester County Club 
in Massachusetts. Edward E. Gra 
Typographic 
Sylvie Belisle of 


vel of Worcester 
Service and L 
Stobbs Press are vice-presidents 
Elmer W. Haskell, Worcester 
Girls Trade High School, is hold 
over secretary. Francis W. Lapine, 
Worcester 


chosen again as the treasurer. 


Engraving Co., was 


HARBOR AREA 





BENJAMIN BROWN, Jr., leader 
of the new Harbor Area (Calif 
club, is president of Long Beach 


Litho Inc Club 
are Kenneth G. Relstab of the 
Redondo Daily Breeze and Ed 
ward L. Cullen of Southern Cal 
Stationers. Money matters are the 


vice-presidents 


business of treasurer Milton C 
Darnell of Darnell Negative & En 
graving, and Grimmon McDonald 
is the club's secretary 





WATERLOO 





ie 


at 
ay 


HAROLD KNIGHT, supervisor of 
the Stewart-Simmons Co. compos 





ing room, calls Waterloo (lowa 
Club to order. For 


steering the group’s knowledge 


gatherings 


sharing affairs he enjoys the as 
sistance of first vice-president 
Harold Bills of Matt Parrott & 
Sons; East High School's Ward 
Cowles, second vice-president; 
Wildmond Geissler, secretary; and 


Lowell Thalman, treasurer 


YORK 


D. WALTER WARDROP of York 
towne Advertising Agency leads 
the four-man team that keeps the 
affairs of the York Club moving 
along. His first vice-president is 
Ward S. Yorks, Red Lion School 
District, Red Lion, Pa. Fred W 
Danner, Colhub Printcraft, York, 
is second veep. Roger E. Stabley, 
Everybody's Poultry magazine in 
Hanover, Pa., serves the club as 


both secretary and treasurer 


NEW HAVEN DISTRICT 





CHARLES F 
plies his knowledge to John W 


SCHEMPP, who ap 


Shields typographic jobs, suc 
ceeded David R. Blackie of Yale 
University Press as New Haven 
Club steering-wheeler. Rounding 
out the club's trio of officers are 
vice-president Ray Langlois from 
Boardman Trade School, New 
Haven, and secretary-treasurer 
Harry Kenes of Wilson H. Lee Co 
in Orange, Conn 
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WICHITA 


EUGENE C. DONLEVY of Donlevy 
Lithograph Co. is carrying for 
ward and expanding the presi- 
dential work done last year by 
Leo Bujarski. His assisting officers 
are Lloyd Foltz ef Western Litho- 
graph and C. E. Howell of the 
McCormick-Armstrong Co., Vice- 
presidents; James E. Kinney, West 
ern Lithograph, secretary; and G 
W. Myerley, the Wichita Beacon, 
who continues as treasurer 


CHRISTCHURCH 


T. C. JOHANSON, now head 
man of Christchurch Club in New 
Zealand, extends best wishes to 
all 1954 conventioneers. He’s one 
of two Weeks, Ltd., men who are 
officers of this faraway group. 
The other is R. E. Kirton, secre 
tary The 
third vice-presidents shows D. 
Currie, T. S. Wilson & Co.; E. 
Hyde of Paper Products; and J. 
Kibblewhite of Clarity Press 


line of first, second, 
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WINNIPEG 


L. A. WIMBLE was voted up to 
Winnipeg Club’s presidential 
place when R. F. (Rut) Rutherford 
finished his term. The new presi- 
dent is on the printing depart- 
ment staff of the T. Eaton Co., Ltd. 
J. Rollwagon of Driscoll & Co., 
newcomer on this club’s roster, is 
next in line as vice-president. Mid 
West Paper’s Gordon Hunt is serv- 
ing another year as secretary- 
treasurer 


VICTORIAN 





CECIL GLASSON, now kingpin 
of the Victorian Club, Melbourne, 
Australia, shares his knowledge 
as an instructor in the printing 
department of Melbourne Techni- 
cal College. Victorian’s first vice- 
president is Harold Green, Alex. 


Cowan (Aust.), Pty. Ltd. Frank 
Nelson of B. J. Ball, Ltd., is the 
second vice-president. Secretary 
treasurer John Gartner hails 
from the Hawthorn Press 





pictures of all the Craftsmen Club presidents and lists of 
officers an almost impossible one to fulfill 100 per cent. 
In spite of the fact that four appeals, the last a telegram, 
were sent to the following clubs, no information or pictures 
were received by July 16, the deadline date: Duluth-Superior, 
Memphis, Rio Grande, Sacramento, San Gabriel Valley, San 
Joaquin, Santa Barbara and Victoria, British Columbia. 
Nothing came from the participating club in Havana, Cuba, 
and only a picture, but no list of officers, came from the 


participating club in Helsinki, Finland. 
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A Difficult Task 


Each year The Inland Printer finds the task of obtaining 





The Vulaud Printer 7s Conducting 


A NEW CONTEST 


Matched Letterhead and Envelope 


Here’s an opportunity to ‘No More in ‘54” by designing a letterhead and matching envelope that will 
win money and get nation-wide publicity for you—and influence printers here and in foreign lands. Fol- 


low the simple rules below and mail your entries at the first opportunity. 


Remember, even though the prizes are decidely worth trying for, they are really the least of the benefits 
this contest offers you. The greatest advantage is the opportunity to gain new ideas as to the many attrac- 
tive ways in which a single piece of copy may be set. The many entries that will be shown after the 


contest is over will offer you the privilege of studying and learning. 








Here Are the i 
First Prize: $35 Second Prize: $25 Third Prize: $15 


Craftsmen Printers, Incorporated 
Specializing in Distinctive Printing 
1234 South Royal Boulevard 
Middletown, U.S.A. 

RAndolph 6-4187 











Fourth Prize: Two-Year Subscription to The Inland 
Printer 

Fifth Prize: One-year subscription to The Inland 
Printer 

Next five ranking contestants will be given a six- 
month subscription 

Duplicate Awards in Case of Ties 











Submit 15 proofs in two colors, one of which may be black. Any color stock may be used for letterhead 
and envelope. Also submit five proofs in black ink on white stock (suitable for reproduction purposes) of 


each form separately (letterhead as well as envelope). 


All copy must appear across fop of 8’2x 11-inch letterhead, but copy may appear anywhere on No. 10 
envelope (watch postal regulations). Abbreviations in copy are permitted. 


Type and cast ornaments only may be used. No special drawings or engravings permitted. 


Proofs must be mailed flat. Be sure your name and address appear on the back of only ONE of the two- 
color letterheads and on the back of only ONE of the two-color envelopes. All others MUST remain 
unidentified for purposes of judging. 

CLOSING DATE 


Contest closes September 1, 1954. Address all entries to Contest Editor, The Inland Printer, 309 West 
Jackson Boulevard, Chicago 6, Ill. 


CONTEST CLOSES SEPTEMBER 1 





THE COMPOSING ROOM 












BY ALEXANDER LAWSON QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 


ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST 






Letterspacing Capital and Lower Case Letters in Hand Composition Involves Problems 







rhe h it is not difficult to explais Adding space between letters propor Very few of the principles which apply 
t th tancdar f lures of lett tionately re ices, to the reader's eye, the to letterspacing of lower case can be car 

‘ tr ft r tline the rea word S$] icing in the line Sh« ild this space ried over to the spacing Of caps Here, the 

{ is etween tet {f Standard thickness (equivaient to a t pographer's only probiem 1s to Make the 





r} VET CASe r capitals it three em space) or even less, the word line Of Capitals appear Optically correct t 
/ f sh tates nt that will not have a tenden to run together, becom the readet Nx one argues with the 1m px 
} tvpographer ing unintelligible to the reader. Variations tance otf this arrangement, particularly tr 














' ' t 1 nons which ta i Ving a normal wider spac Ip t Nave the prot lem of lacing In juXxtaposi 

| ' 7 pacing difficult two-thirds of the em tion a number of unrelated shapes in such 

} , e1cor CO | e listed as the mre a i Manner that the will be smoothly in 
, f exe srrow Measures ne No Scientific Formula terpreted in their entirety. Otherwise, the 

: n-a nds, trick composi Ihe necessity to letterspace is reduced will seem to break into little groups and 

-_ tion on low-cost is the measure widens. With 10- to 12 will slow down reading speed. Although 

| - nusual run of bad oint type sizes, the ratio Of letterspaced our modern capital alphabet has remained 
end breaks in requirin leclin harply at a line length of relatively unchanged tor some 2,000 years 

trict adherence to cot ipproximatel Q pica A table could we have become so familiar with the 

Ar th pper end of the scale, wher robably be nstructed to indicate, pet lower case form that reading of caps in 
the ty] raphe vraced with imple um entagewise, the number of letters} aced inything but “short takes” is now a la 

anges get, and perhaps some con lines occurring at various pica measures borious procedure for us 






t the findings would be of littl practi 


t inmight be appropriate to re ' ~ cage 
she ' wale Ihacenee con vary from jot All Caps Difficult to Read 

















te tl ozma No letterspacing of lowe Cd il CCaUst | Can Val 
Most typographers, however, find to job. Good spacing is controlled by the Despite the fact that capital letters have 
thatin practical operations they must strike frequency Of word breaks Occurring 1n Of i beauty far surpassing that of the lower 
i happy medium between the excesses of linary composition. No scientific formula case letters, we are unable to assimilat 
th vspaper column and the requit in be applied with any degree of success them in the mass. Any visitor to Washing 
ts Of the tine book [he operator must use his own judgment ton, D.¢ can put this thesis to the test Dy 
Exponents of the lon't do it’ school going to the Lincoln Memorial and at 
te typographers’ efforts over some five orrect and incorrect methods of letterspacing tempting to read the inscription of the 
yurics to fit the miniscule letter snug! are shown below. (A) A word of caps set “as is Gettysburg Address. It is a task of consid 
itlongside its partners in countless combi (B) The word adjusted to make awkward letters erable magnitude to read the famous 
vation The lecry the production man’s appear correctly spaced. (C) Letters forming ill speech in its entirety, even though the 
lisrevard of aesthetics in his attempt t fitting combinations notched or undercut, with whol mscription isa work of dignity and 
tandardize procedures and thereby kee] no other spacing added, resulting in overcorrec beauty. The printer will be interested to 
vn costs. There 1s room for both view tion. (D) Example C letterspaced to appear op note the liberties taken by the stonecutter 
nts in this diversified industry, the t tically even; letters TAYA are notched. (E) Proper in spacing between words and fitting in 































rapher being required only to exercise method of undercutting. (F) Standard notching the individual letters 
ment in deciding when and In letterspacing of lower case, the com 
vhere to depart from acceptable stand , . : = . ositor 1s concerned primarily with justi y 
f position A SAN | AY ANA fication, while in handling caps the prol 
‘ lem is one of optics. The individuality of 
Rule for Letterspacing the various capital letters interferes with 
| rovide specific information to the B S A N TAYA N A their blending into a readable group. Few 
i notice, a rule might be tormulated 7 4 A f words set in caps do not require some oF 
that letterspacing is employed when it is tical correction 
t \ space mor than an ef : In recognizing this tact, most printers 
| t\ tify a line. In ke Cc SAN [AYANA make some ittempt to letters} ce caps for 
i tl operator must tudge what reasons other than merely stretching a dis 
titut that ticular spac Gener play lin but the careful print ip} lies 
nt }-point, it is un D S AN] ‘AYAN A this consideration to nearly all composi 
10 space ver-case optically, In Yl AE tion in capitals, with the possible exce; 
tead, W pl sort to placing spaces tion of text matter. Without any optical 
at " t the tters Of enoukrh words correcuion, a Word 1 Caps Will tend to di 
{ tify the line. Care must be exercised ra | ' - vide itself into little groups separated by 
t that a word is not partially spaced , | : ; spaces of varying widths, thus slowing ; 
The actual spaces used will vary with th ; ' L cae down the reader's recognition of the word 
t acopper or half-point card should This factor should be a key to determin 
thcient. The most objectionable prac . z —_ ing how much space must be added or 
consists of using a spaceband on a taken out. No definite rules can be fol 
slue-castuing machine, allowing the wedg: E F lowed. The compositor must be respon 
sible for adjusting bad gaps of space 
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However, the does have at 
his command several techniques for pro 
jucing the desired result, depending upon 
the requirements of the job. If there are 
no bad combinations of characters, such 
as AV or TA, space might only be in 
tight” combinations to 
compose a satisfactory word or line 
quickly. If there is a poor arrangement of 
letters, any corrective procedure must be 
governed by whether or not the measure 
will allow fairly wide spacing, and by the 
kind of type used 

In most instances, notching of letters 
must be used to achieve a closer fit. Notch 
ing can be done on a circular saw with 
out much chance of damaging the letters 
The plant equipped with a type-mortising 
machine can pertorm this operation with 
ease. A minor disadvantage to notching 
may be that an individual character can 
not be used again in a different combina 


ty pesetter 


creased between 


tion of letters 


Must Be Shaved at Angle 


Because small sizes of type do not lend 
themselves to notching, they must be 
shaved at an angle in a hand mitering ma 
[his practice is dithcult to handle 
in the line. Spacing out small sizes is eas 
ier because the optical fitting can be more 
readily accomplished with copper or brass 
spaces. With display types that are used 
it might save time and energy 


chine 


frequently, 
to select several of each of the characters 

A, T, V, W, Y, and possibly F, L, and 
R—and undercut them on the saw for us¢ 
only when needed. These letters can be 
stored in a s¢ parate COMpartment in the 
case. However, this is feasible 


only when a specific job calls for the uss 


practice 


of a handset type in quantity, as in the im 
printing of certificates or diplomas 

With this method a single undercut 
letter can be utilized in a triple combina 
tion, such as AWA or ATA, where the 
only sawed letter is the one in the center 
Undercutting the tail of the R allows 
tighter fitting of such combinations as 
RO and RU 

An ever-present danger in notching or 
undercutting type is overcorrecting the 
fitting, creating a combination that is as 
bad as the original. This mistake can be 
observed frequently in cap composition, 
even when the rest of the line has been 
carefully fitted. The final 
with the typographer, who must constant 


decision lies 


ly refine his sense of proportion 

Through the years, many treatises have 
been written on this subject, both for and 
by artists and printers alike, some of them 
practical and informative, others introduc 
ing theories of proportion and the appli 
cation of mathematics. The apprentice who 
wishes to acquire the knack of proper 
spacing of capitals must read everything 
written on the matter, but most important 
of all he must examine the work produced 
by real craftsmen so that he can develoy 
and understanding 
e 


mature judgment 

Typographic Firsts Title pages in 
their present form, containing the nam« 
of the book along with that of the author 
and the publisher's imprint, were first 
following 
advent of 


a short time 1500, some 
sixty years after the 


from movable type 


use d 
printng 


Your Slugcast 


MACHINE PROBLEMS 


Bbrewinator 


Eliminating Poor Slug Face 


Q.—I am getting a poor face on my 
slugs regardless of the line length or size 


ot type What could be w rong? 


A.—Any one of several things could 
cause this. The mouthpiece jets could be 
clogged. Make sure they are open by us 
No. 52 twist drill clamped in a 
This makes a 


ing a 
small, round hand vise¢ 
handy tool to have 
Another cause may be filled cross-vents. If 
the vents are not deep enough, the air in 
when the 


close to a machine 


the mold cell will not escape 
metal is pumped in. The lower end of the 
vents in a mouthpiece should extend to 
the edge of the mouthpiece facing but at 
the same time should be shallow at the 
edge to permit only the air to escape and 
not large enough to let hot metal flow into 
long thin metal spues below the mouth 
piece during casting. A light tap on the 
back edge with a pocket-knife blade will 
suthciently open the vent for air to escape 
Also, use a venting tool and clean the 
full length of the vents 
The foregoing are the 
causes of poor slug face, 
is the proper casting temperature 


most common 
assuming the 
metal 
and the burners are functioning properly 
Other causes are low metal temperature 
cold slugs), throat or mouthpiece burn 
ers not functioning prop rly, oil saturated 
back or front mold wipers, or faulty 
} lunger action 


Proper Stopping Lever Adjustment 


Q.—When the space between the col 
lar and the machine bearing pertaining 


to the driving clutch is inch, what 1s 
the correct space between the forked lever 
and the collar when the machine ts in mo 


) 


tion, and how is this adjustment made 


A.—With the machine in operating 
position allow 4';-inch between the forked 
lever and the collar. The screw for mak 
ing this adjustment is in the upper stop 
ping lever. A slight space here will pre 
vent the forked lever from interfering 
with the action of the spring in the fric 
machine to 


tion clutch and yet cause the 


stop at the correct place 


Function of Two-Piece Mold 
Q.—What is the 


part Of a two-piece 


name of the lower 


mold? 


A The tace of the lower part of the 
mold is known as the “mold kee per, in 
which are located the alignment grooves 
Chis part naturally is subjected to greater 
Should wear be 
with 


wear or possible damage 
interfere 


keeper may be replaced 


come excessive and thus 
alignment, the 
without destroying the 


mold bod 


isefulness of the 


entire 


Salt Stops Mouthpiece Leaks 


Q.—How is the leak of a mouthpiece 
stopped 


A It the leak is a small one 
the escape of an occasional small bead of 
metal, one may try a heavy salt water so 
luuion. Take an ounce or twe 
a small bottle and mix into it all the salt 
Then, with the 


, Meaning 


of water in 
it will dissolve mouth 
piece at normal casting temperature, ap 
ply the salt water with a small pointed 
cotton swab or brush to the small fissure 
where the leak is in evidence. The water 
quickly evaporates, leaving only 
crystal of salt. If the 
will usually stop the leak. If not, then the 
mouthpiece must be replaced 

If the trouble occurs on the old style, 
wedge-shaped and the 
mouthpiece is removed for res (ting, Use 


A gib should 


a solid 


fissure is small, this 


mouthpiece, 


a new gib on reinstallation 


never be used twice 


Dirty Plunger Is Troublesome 


Q.—W hat troubles may result if a port 
plunger becomes too dirty with dross and 
other foreign particles? 


A A binding plunger is the most 
common resuit. After a long period of use 
in this condition the plunger may bind 
hard in one position and refuse to move 
by normal action. A sluggish plunger 
very often causes a hollow slug because 
the plunger does not get the speed, force 
and stroke it should have to fill the mold 
cell properly with metal 
An unreasonable amount of dross on 
the plunger is generally accompanied by 
considerable dross on the surface of the 
metal in the crucible. Plunger 
should be cleaned regularly and al 


When an operator 


metal sur 


and cru 
cible 
ways at the same time 
lets dross accumulate on the 
face in the por, it is certain that the plun 
ger 1s also dirt 

Keep in mind that the linecasting ma 
chine crucible is not a drossing furnace 
If one always places clean and thoroughly 
crucible, the pot 


agitated metal in the 


will never need fluxing. Just use a smal! 
metal Occasion 


of the 


with plunger re 


skimmer and agitate the 
ally, then skim the 


This is generally done 


surface metal 


moved from the pot 


Essential Magazine Screw 
Q W hat is the 
the plated screws found on the side of the 
old style Model & cradles? They are so 
necessary when removing magazines 


number and name of 


cradies 


A [he part is magazine frame cam 
screw No }1008 It can 


from the manufacturer of the machine 


be obtained onl 


TI 





Emil Georg Sahlin Wins Printing Week Poster and Stamp Contests 


Georg Sahlin of Buffalo, N.Y., 1 alo. Emil Georg has for years been known 
Poster Cor al as an Outstanding designer and much of 
al the 
Review department « DHE 
PRINTER. He also won the Poster Contes 
for 19 Printing Week 
Millions of the Printing Week 
ulated throughout the United 
and during Printing Week 
Jan laf ind the posters will be dis 
ed in thousands of printing plant win 
ws anu lobbies 
The Poster Contest judges awarde 
; Of honorable mention to entries 
Emil Georg Sahlin submitted by Harry Roth and Duke S 
nogles 208 Sena Dr., Topeka, Kan 


Steve Sluka, Vogue-Wright Studios, 469 





Emil Georg Sahlin’'s winning poster and stamp entries Original of poster was in black and 


silver (shown in Benday screen here); the stamp may be reproduced in various colors by clubs 














Fast Ohio St., Chicago, and Emil Georg 
Sahlin J6 Delaware Ave., Buffalo 
Judges r the Poster Contest were J 
L. Frazier, consulting editor of THE IN 
LAND PRINTER, chairman; R. Hunter 
Middleton, director of typography for the 
Ludlow Typograph Co., Chicago; an 
David B. Eisenberg, editor of Graphic Art 
Vonthi 
Meeting in Los Angeles, the Stam; 


Contest judges awarded certificates of hon 


yrable mention to entries submitted by ] 
Edward Schwartzer, Everybody's Publish 
ing Co., Hanover, Pa.; John A. Hoermle, 
Warner P. Simpson Co., 8 Williams 
Ave., Columbus, O.; and Edward R 
Abrens, Jr., Manhardt Printing Co., Inc., 
10 Ellicott St., Buftalo, N.Y 

Stamp contest judges were Richard J 
Hoffman, head of the Graphic Arts D« 
partment of Los Angeles City College 
chairman; John L. Sarver, owner of Ad 
vertising Art, Long Beach, Calif., and Paul 
V. Greene, owner of Creative Printing Ce 
of Inglewood, and president of the Santa 
Monica Bay Craftsmen’s Club 

Presentations of the awards were sched 
uled to be made by Floyd C. Larson, In 
ternational Printing Week chairman, at 
the Printing Week luncheon on Monday, 
Aug. 9, at the Bellevue-Stratford Hotel in 
Philadelphia during the convention of the 
International Association of Printing 
House Crattsmen 

The posters will be supplied in the In 
ternational Printing Week kits and the 
clubs will print the stamps in sheets in 


various colors 


Philadelphia Printing Group 
Names Matlack 34th President 


Joseph F. Matlack, vice-president, Ed 
ward Stern & Co., Inc., has become the 
34th man to serve as Printing Industries 
of Philadelphia president since the grouj 
was organized 66 years ago. The first and 
second vice-presidents, respectively, are 
Arthur H. Kinsley of George G. Bucha 
nan Co. and William Crayder of Excelsior 
Bindery. ]. Wallace Scott, Jr , of Allen, 
Lane & Scott is treasurer, and George ] 
Braceland of Braceland Bros., Inc., is re 
cording secretary 

Andrew R. Dick and Edward R. Raupp, 
vraduates of the Murrell-Dobbins Voca 
tional Technical School in June, received 
from PIP four-year scholarships for study 
in the Printing Management Department 
at the Carnegie Institute of Technology 


New Rio Grande Craftsmen’s Club 


Sam Burns was elected president pri 
tem of the newly-formed Rio Grande Val 
ley Club of Printing House Craftsmen at 
an organization meeting held in Harling 
en, Tex. Other temporary officers named 
were Erroll Amberg, vice-president, and 
Maurice Vandermeer, secretary and treas 
urer. A total of 67 charter members were 
enrolled, and about LOO printers and 
craftsmen attended the meeting. Fifteen 
members of the San Antonio Club of 
Printing House Craftsmen, which 

d and helped to organize th 


up, were also present 
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SPECIMEN REVIEW 


BY J. L. FRAZIER ITEMS SUBMITTED FOR CRITICISM MUST BE SENT FLAT, NOT ROLLED OR FOLDED, REPLIES CANNOT BE MADE BY MAIL 


© The announcement or invitation for a ligraphy has a turther advantage, even 
dinner meeting has added effectivene ae Si iat i over ordinary hand lettering, in its hand 
when printed on a decorative paper nap wrought and humanistic qualities. We arc 
kin. We may have seen the idea used be reminded of these facts, which may b 
fore, but if so, memory is at fault, and we REGENT FOOD SHOP extremely important in the case of fine 
must credit the Toronto Club of Printing 4n Individual Sood Serwice printing, by the receipt of specimens ot 
House Craftsmen tor the idea. Many other the work of Egdon H. Margo, Sherman 
readers could employ the stunt on occa Save ae eee Aa93 | RSS Aan Oaks, California, who is not only adept in 
sion. The napkin came folded twice with typographic layout but in the use of the 
the announcement On one quarter-section flat pen of the calligrapher. We regret we 
of it showing a part of the colorful nap can't offer constructive suggestions fot 
kin border at the right and bottom. Even improvement in work which, except for 
though space inside the border is limited personal preference, 1s all it could be. We 
and the type matter printed aslant from do not allow personal preterences to in 
the upper left corner is rather crowded fluence our comment 
the effect is keen. Both type and emblem, Be Pe ert rr eye a ee e "Type should look like it belor on 
specially the latter, are larger than nec thee etch at the page or in the area it occupie Phat 
essary, but the size of the type could not RHiNELANGER 4-34 statement is found on one of the introduc 
be reduced without weakening the impact tory pages of the new type book of th 
It is indeed rare that neatness and punch ARRY A Findlay Printing and Supply Company 
are combined to just the right extent. It’s Findlay, Ohio. The statement ts illustrated 
something to try tor, anyway Morris Reiss, New York City, has read The Inland by a line cut of a girl in a bathing suit 
® Cdlligrat / in {I yinting 18 incre In: de Printer for 40-odd years, all the while doing ex ( netith 1 horizontal shape and print | 
1aé€dl ind seems certain to grow in Use ceptional work in his small shop and having some at right anvles to the sides of the page 
more. \t has the obvious advantage of it reproduced in this department. At the age of Some headings over paragraphs of this in 
ot being more readily adaptable tO Space about 70, his urge to do better printing seems un troductory material constitute advice s« 
than type of fixed size and proportions abated. The one-color card at top was given him sound that we must repeat them Pyp 
It also affords distinction in comparison — as copy. He delivered the smart and effectively de was made to be read,” “All display is no 
with types which are repeatedly seen. Cal signed second one in black and green on white  displa and “Stretch but no squeeze 
| Uncle Sam's mailman won't quite equal the track 
record when he delivers the Cecil H. Wrightsor 
Ir new book of types, but he will see a copy / 
Jelivered to your desk if you send a check for 
$1.00 t ver mailing and handling charges. User 
ay it’s the handiest working tool they have see 





ah ~ 
pee 

x 1 CECIL H. WRIGHTSON, INC. CECIL H. WRIGHTSON., INC. 
o 4 1 Street. Boston, Massachuset eu k M id 








attagattagnttngettngnttagettn gn ttngntte ge ttngnttenettn gate nett nee tte gHttnyetty, 
OL LL LL LDL PL EL DP LD 








tien in diver 
to produce accurately and eco 
nomically 





The government-size mailing cards reproduced above were not intended to be works of typographic art but stunts to command attention and interest 
g p ypograr 


recipients. The old-fashioned pictures of outmoded things in wood-cut technique and reversing usual color break-up in some accomplish the desired result 
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puse magazine 


a genuine 
cation name 


printed 


n colo 


nvention 


first number m the 


odern manner or 


trade 


to create S¢ eral 


compositor 


January Sq 


cover by Howard N. King represents 
Though scattered, words of pub 
are associated through size and being 


r, a brown on dull yellow antique paper 


an 4 ff" 


XO 


The word 


by Sol Malkoff 


plec 


antique 


Seventh 


rRICT CONFERENCI 


using best describes this front of 


of Atlanta 


14 


program 


tolder 


Original is in black and vermilion on 


stock of pale green yellow hue with deckled side edge 


are three worth remembering by all 
who would do good printing. The 
striking cover of this book bears a 


halftone illustration of the com 


t re pl } ld y lez 

pany s plant Dullding, an idca we 
feel others might follow on theirs 
This 


of printing, as other samples of its 


company does a superior brand 
prove 

© Deep-toned stocks and printed 
background hould be avoided 
This is the fault to be 
vith 
of Central School of Arts and Crafts, 
The difficulty ex 


perienced in reading the small type 


work 


only found 


an invitation to an exhibition 


London, England 


printed in black over the deep blue 


gray background is so great in our 
than 50 


receiving the in 


ase that we are ire more 


cent of those 


Vitation also cx] ricnce trouble 


yellow is fine; in fact, that or yellow 
against black are the favored com 
binations for auto license plates 
Black over even normal blue should 
be taboo 

© Odd and unusual geometric shape 
_ and, through du 


} j 
/ Aaping of comple le 


in paneling, cut 
Culling, 


booklets compel attention. The rec 


in the 


most print- 


advertising, book pages, 


tangle characteristic of 


ing and 
sections of advertisements is taken 
for itself 


granted and cannot in 


arouse attention. Circles, triangles 


parallelograms, and other 
mon 
ing contrast with the usual they pr 

command instant attention 


and W einberger-Myers, a 


New York advertising art organiza 


uncom 
forms—because of the strik 
vide 
interest 


tion and designers of the unusual 


NIAGARA FRONTIER CHAPTER 


National Industrial Advertisers Association 


Certificate of \ierit 


AWARDED ITO 


» recognition of MERITORIOUS INDUSTRIAL 


{DVERTIISING 


ntered in the First Annual Industrial Advertising Competition 


Class 


Certificates of merit should be dignified 


for framing 


If the tault occurred in advertising, 
1d } 


it would mh 


equivalent to cutting 
more. Layout 1s 


ecially with re 


returns in half or 


smartly modern, es} 


spect to the massing of whit 


I he 


Pravinye 


Space 

illustration of an en 

tool appearing in black in 
lg 


silhouette 


in Open, irregular panel at the left 
side of the color plate catches the 
effectively stimulates in 


It the type 


cye and 
larger, it 
put 


terest were 


would, of course be more clear, 
to set it larger would require more 
interesting al 
ot the 


There must be contrast (of 


ace and make the 


locauon of white areas 
jucstiion 
tone) between type and what it is 
printed on. No 
printing on white paper with white 
ink or with black ink on black pa 
obviously, better only in 


to print in black on 


one would think of 


It 4S, 
i Slight degree 


ay or any deep color. In nor 


al torm there are differences in 


value of different Dasic or primary 


colors, yellow being lightest and 


lue deepest. Black over normal 


and highly readable—fit 


esthetic, simple 


like this one by Emil Georg Sahlin. Second color on original is brick red 


Book cover shown in 


, understand that prin 


Fidelit Py pe 
our July 
ciple and make the most of it. It 


ISsuc 
cluded in a package of outstanding 
specimens Of printing sent us, there 
is a folder title page on which a 
halftone of triangular shape is used 
Che 
right angle 
the type, 
the horizontal CO} 


sides form a 


that 


corner where the 


is at the top left s 
in black, is parallel with 
Onc of the 


halftone in 


line 
type overprints the 
Because of its shape and 
halftone literally com 
mands attention. There is one fold 
er, ‘Child’s Play for Your Budget 
in the form ot a 
folded up and which, 
unfolded, becomes six chil 


Orange 


color the 


which ts die-cut 
child 


when 


when 
On heavy pi 
is highly appealing 
attention ft 
individual items. If it did, this de 


dren hand in hand nk 
stock, the prec 
doesn't 


Space permit 


partment would b« 
There 


tional item in the lot, and there isn't 


t All 


a recital of vir 


rues isn't a really conven 


a Dizafre Or Unattractive one 


THE INLAND PRINTER for August, 1954 





are characterized by smashing and yet sane 
modern layout like the utle page of a 
folder reproduced on the following page 
© Sparkling and dramatic magazine la) 
out 15 possthle, believe it or not, ona 4 

by 614-inch page. In fact, Sol Malkoff of 
Atlanta, in the publication “Together,” 
demonstrates that the only handicap of 
the small page is the amount it will hold 
Headings are arranged in various free 
and open ways as in the big national mag 
azines, avoiding the time-worn, single- 
line head and by-line across the top of the 
usual house organ page. Heads in this 
bright little magazine for the Atlanta Jew 
ish Community Council aren't in 48-point 
type or larger, but the sizes of type are 
proporuonately as large or larger than 
the big ones in the magazines and have 
an equivalent effect. Romans are com 
bined with sans serif types tor strong ac 

cent and tone contrast. Sol is one of the 
good typographers of Atlanta. He makes 
use of modern devices such as putting the 
accent on the vertical, as demonstrated in 
the announcement shown in this issuc 
Arrangement in connection with a verti 
cal axis and flush left composition are tar 
and away more interesting and exciting 
than any centered composition could pos 
sibly be. Another outstanding item in the 
large collection Sol has submitted is an 
81- by 11-inch leaflet, the front of which 
is filled with a large halftone of a harpist, 
printed in bright red, over which, and 
near lower right-hand corner, the name of 
the artist and the word “Harpist” are 
printed from stylish roman type in black 
In a few instances, lines of display are 
closer together than we like to see them, 
but these particular items are of small 
dimensions and contain relatively much 
copy. An attempt to avoid the crowding 
by using smaller type cou/d backfire, of 
course, in loss of power. The thought is 
worth mentioning becaus« crowding isa 
common fault in typographic work. Its ef 
fect may be as uncomfortable in its way 
as the congestion experienced leaving a 
ball park after a Sunday double-header 

© Caslon type ha been so little used for 
the last generation wt now lends distin 
tion and flavor to an increasing number of 
printed forms. We are seeing much of the 
style lately, particularly in display advertis 
ing. Even in its heyday, Caslon was con 
sidered by many as better display than 
book type, particularly because the smaller 
sizes are tight and cramped. Caslon was 
never the best book face, and there are 
now many better ones. These thoughts 
come to mind on receipt of the Poor Rich 
ard Calendar of the Mayer Press, Pitts 
burgh. No style other than Caslon could 
be as fitting for work reminiscent of Ben 
jamin Franklin or his times. The leaves 
of the calendar—approximately four b 
ten inches in size, by the way—are fea 
tured by sayings of the patron saint of 
printers. The calendar, excellent typo 
graphically, presents numerous degrees of 
emphasis through changes from roman 
caps, caps and small caps, roman lower 
case, italic, et six changes in all with 
out considering change of size. The piece 
reminds us that the average printer or ty 
pographer doesn’t fully realize the poten 
tialities of a single size of a given type 
face. We don't advocate the practice today 


HAYWARD, WISCONSIN 


In a warm, rather deep and soft gray, original of this distinctive letterhead has more “class” than if in 
any color. It was turned out by The Country Print Shop (J. Scott Miller) of Hayward, Wisconsin 


INSURANCE AGENCY 


@ 


Matched letterhead and envelope by the Paragon Printing Company of Salt Lake City. Significance of 


words in extended sans serif compensates for somewhat too strong tone contrast with name and emblem 


j q. SEPIEMBER, 1959 = Neh 
F ~ + « « far @ powse of mental telexaven 


@@ (AFF KORNER @© 


tit k 


te te Buy Defense Bonds Regularly w w 


While no gem of typography—but certainly not bad—this blotter carries a lot of power because the 


uncommon content more than invites reading. The ‘newspaper format is followed through series 


715 





a 
o 


be Old Style Roman Types 


through. The halftone, a picture of one 
of the company’s salesmen, is tied in with 
the front design by a line reading, “Don’t 
let him go without seeing him.” The item 
mentioned is only one of a half-dozen 
submitted—all well thought out and ex 
cellent in every way. We can offer no sug 
gestions for improvement but, for the 
benefit of readers, we must mention some 
other items. One is the “black” title page 
on a folder entitled “Stop.” A dramatic 
halftone illustration bleeds off the page, 
and the word “Stop’—in large sans serif 
extra-bold caps in the upper left corner 

sparkles in red against the black back 
ground. Krisson also sends a blotter, ‘The 
fascination of a lovely face,’ which fea 
tures a halftone portrait of a woman 
printed in red bleeding off at the top, 
right, and bottom. The end of the heading 


AH AHR HN He 


“BARA BARA 


Be WP AP AP AP OP OP OP OP OP OP OP OP Op OP Op OP OP OP 


Pe VP WP WP AP AP AP AP AP 


Page trom remarkable brochure, The Use of 

Type in Offset,’ produced for Central Trade 

Plant, Grand Rapids by William Stone and the 

Sequoia Press of Kalamazoo. Content is largely ALIT ine ualit 
made up of striking typographical designs fea . . q y 
turing types suitable for offset production. See : i 


another of the excellent pages directly opposite 


far trom it but one of the greatest 
An 
ort 
iny difference what the item of printing 


nerican printers during the early years 


his century averred that it didn't make 


might be, he could handle it with Caslon 


The statement has some point even today 


ind hould he particular] remembered ' ‘a TENSION 


| 
those who sometimes use several dif 
ferent types in One piece 
®@ Diecut 1 panels on the cover of a 
nt leaf of a folder have 
lded novelly appe il, There is a Sy 
cial advantage when a booklet has a sey J 
irate cover Of rough stock on which a A sound lesson in design is offered on this 8'2- by 52-inch page from notable brochure, ‘Design With 
halftone cannot be print d satisfactorily Type,’ issued for its own advertising by the New York typographic house of Pellegrini & Cudahy 
On the first inside page, the halftone may 
appear like part of the front design if the don, England, has applied the idea to the in black strikes over onto the upper left 
ver is Cut Out to conform to its size and front of a folder printed with a design corner of the halftone, adding interest and 
In addition, there is often an ad simulating the wall of an art gallery. Sev an effective tie-in. Too many designers 
in letting the white around the eral picture frames are printed in “gold and printers—overly aware that halftones 
show through and add to the color and the largest of them ts die-cut to allow are practically always printed in black or 
Krisson Printing Company, Lon a halftone on the third page to show a deep color—tear a departure from the 


Y4IAG ONIAU!I 


oy 


Folder (closed) demonstrating reverse-color power exemplified by short front fold Title page from sparkling 7- by 5-inch folder by Griffin Brothers, San 
Weinberger-Myers of New York City, had original printed in black on pink stock Francisco ad typographers. The center spread is reproduced at the right 
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eee Sip aeent': 


A Discussion of the Process 


for effectiveness either | I Be 
© The second color represents a waste of t t least one perfect et ef . 
money when too itttle use ts made Of tl , tS ee ‘ye ; H ’ rp : ie ; “ = ; 
° James M. Clarke & Company, New York where t t pract Piadce te 4s chakan d keread uA 
City, has sent quite a number of samples Mer, in the sense it is | ane printing. Change it iene 
of good work. One example, a piece that erg nape rites Palast 
the Clarke firm redesigned, was accom asting thickening shadows, nor can it lay too lightly on the surface 
. panied by the original, done by another SenGINg: to skaletonize the: typ 
company. The original is an 81- by 11 
inch circular with both sides printed in 
black and red. On the front, we find much PGT age ge Lette a es a 
type and a large halftone printed in black, and the plate is develope ' ey 
but only one small line (under the head ; 





ing) and a small initial in the second 
color. The two spots of color are so incon 
spicuous that there is no benefit from the mick aati gm Pie caprguais sits ' wee anor ‘4 
second run through the press. On the back ' ' C4 
of the page, the only use of color ts for Ml , i e ofiset F é ¢ 
some numerals heading a list of advan echar ‘ We fee! that art ‘ £ : 





There is interesting educational copy on some 

atid pages of the Central Trade Plant brochure as 
Press the one above shows Original page size is 10 
by 7 inches and the second color throughout 

ae SONNE text is a bright green. The item has distinction 
through having two covers, one of yellow stock 

inside another of white with a short front fold 

would have been some point if the head 

ing had read “Fifteen Advantages” instead 

of the trite “Advantages.” Of all the items 

the Clarke folks submit, there is only one 

calling tor adverse criticism the dis 

play on the frone of a folder promoting a 

New England pilgrimage. The bold, con 


Smith Jones Fimiled lensed type is letterspaced too widel 





Condensed and bold types cannot be let 

terspaced as much as light-face types of 
: normal proportions. The effect becomes 
increasingly spotty and unpleasant as let 


terspacing is increased. We're glad our 


Another page from notable spiral-bound brochure of Pellegrini & Cudahy exemplifying dramatic lay contributor has discovered the advantages 
out ideas suitable as they appear, or modified, for striking effects on various items of printing of printing one-run work in some color 

other than the customary black. Brown 
tages of the product. In redesigning th bottom edge of the sheet. The back of the which is solid enough even for small type 
piece, the Clarke people made the second sheet is treated similarly, with an upper and yet, though not brilliant, is more 
color count, using it on the first page for band (over the list of advantages) showing colorful than black—is perhaps the best 
two cross bands—the upper one giving the word “Facts” in reverse. The numbers of all hues for one-color work. The brown 
the name of the product in reverse, and preceding the advantages in the old job inks are particularly pleasing on India 
the second, narrower one finishing off the were omitted—properly, we think. There and other warm hues of stock 


as ie: a _# MODERN Roman 
* 


; 4, 
ursivec Wold : | 4 th 0 a 0 pte 


crisp and rich in contrast, Modern 


Roman characterizes the luxuriance of 


jern script of elegant 


A —— att | SPRING 
Ginn 2 


boldface roman and boldtace italics 


IWC 
also available are matching italics 
° 


AVENUE. SAN FRANC! « EXBROOK 





Conventional floral ornament and especially the second color, a delicate green tint, set the stage nicely for a showing of types especially recommended for 


Spring advertising by Griffin Brothers. There is something sprightly, too, about the manner of the composition—and the copy is very interesting indeed 
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HAT’S 
Ew? 


Numbering Machine Washer 


] 
washer tor cleaning and 


Coated Offset Enamel 


to 50 standard numbering 
to 20 rotary heads at one time 


being produced by the Wetter Number 


ing Machine Co., Atlantic and Logan Sts 
Brooklyn, N.Y. Known as the Sol-Dor 
cleaning unit, the washer removes all dust 


lint, ink, and other foreign matter, leav 
ing heads completely cleaned and covered 


with a film of nongumming oil. The unit 


consists Of a small cleaning tank, a tray on 
which dirty numbering heads are placed, 
, , 
Mouthpiece Heat Regulator r which swirls the cleaning 


solution through the numbering heads 


! I AS 7EEe Lol M Pmoutn stowriter performs functions of two older units For ise with the washer S | Dor 
ae MG ing solution has been especially com 
caters 1s V - ‘ 

Combination Justowriter Unit nounded to eliminate any harmful effects 


mouthpiece 
manufacturer Author's alterations and editorial cor on either numbering heads or the 
janufacture! 

t 


D d asily d y hanas 
idve St Lon © made CaSuy ana ine 


f 


Previous] mo th I new combination t pewriter 
machine produced by Com Continuous Humidity Equalizer 


cf M posing 

ner Contre { yg ) / , 
mercial Controls, Inc | Leighton Ave An improved humidity equalizer fot 
L0 ; Y. Called isto t | | 
kochester N.} alled the Justowrit rinting plants has been announced | 


Recorder-Reproducer, the new devic l-H-E Co., 2414 E. Menlo Blvd., Mil 


} 


ombines sing unit t Wo St 1] \ 
combpin In a SINK ! he twe Justo waukec 1. Wis. The unit 


regulating 
Variations and 
tf type metal 
performs threc 


ither the lowest or highest . 
writer machines formerly require: functions: dehumidifying. humidifying. 


Phe Funditrol 
nyune 


ithy ICCC 
IStOV r automat writ 
Justowrit aucomatic typewriter sitive humidistat which is mounted cen 


t w device, unjustified | | 
With the ne vm BPUSNLG | trally in the working area to be treated 


luce co ted tay mi g reprodu | 
: venbiaie van ipe for making reproduc and keeping equalized air in circulation 


t<« rf ‘ , 1 ( 
ew Mrect-ImMage | lates on th All the functions are controlled | a sen 


yt | put dd al ‘ 4 
copy and a punched paper tape at Dehumidifying is accomplished by draw 
auc 1 uall oO wrader-re] ) 1 
f control UCeG MNSUUe n the recorder-r pr ing damp air across a low-cost, expen lable 
lucer. If the proof copy is correct, the chemical absorption bed, and humidify 


‘ serted in the typewrit init and 
edhnas ' nth POWERS UE Os ing is achieved by introducing controlled 


cous when 
of slugs ts 
nm machines prod justihed scp! duction proofs ar amounts Of water Vapor! from either a 
The Funditrol d automatically at 100 words pet steam humidifier or a water atomizer. The 
rporated in all new minute. However, if corrections are Ags u init can be fitted with a fresh air intake 

fitted to on the proof coj th original tape that acts as a ventilator 


i rte | ding u ) 1 
lifficult inserted in the reading unit of se Said to be able to maintain humidity 


ucer, this activates the uni iccurac within two per cent the ¢ jual 
root j 

the . —" -_ izer unit has Capacity sufficient to treat 
wouuaee the original proof copy, room areas from 8,000 to 12,000 square 


a new 


erat stops the machine at points ol 
GPCraer aw] ; ‘ ' feet, depending on load conditions. Oy 


"1 I 
rrection and manually punches the new ; 
til actaghidh “ : spss igs = % crating and maintenance Costs are Said to 


( 


information into the tape. Detailed in Ta Pe 


formation on operation of the Justowrit 


units appeared in the September 19 


suc of THE INLAND PRINTER 





Unitized Platemaker 


An offset platemaker, consisting of ar 
lamp, vacuum printing frame, and 
system, all housed in a metal cabinet, ha: 
been introduced by the nuArc Co., 824 5 
Western Ave., Chicago. Called the Rapid 
Printer, the new unit can produce a pre 
sensitized plate in 20 to 90 seconds, and 

irning time may be held to four minutes 
or longer if necessary. Control may b 
either automatic or manual. The blanket 
trame, | i1x25 inches, can handle all 
pes of presensitized plates, as well as 
conventional | lates 


t\ 
ilter SVS 
eliminates undesiral fumes and 


Device controls mouthpiece heat over wide range Humidity equalizer is accurate within 2 per cent 
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Flat caster features leakproof, nonclogyging valve 


Six-Column Flat Caster 
Nolan Corp., Rome, N. Y., has added 
BP-626—to its SuperCast 
r line of flat casting boxes. The new unit, 


a new model 


signed for forms six columns by 26 


features a spring-loaded 


inches in size, 
bottom pouring valve that is said to b« 
leakproof and nonclogging. Tension pro 
vided by the spring-loading device pro 
vides a lapping action each time the valve 
is turned, keeping the outlet clean and 
tight-fitting. The valve mechanism is sub 
merged in the metal pot to eliminate the 
possibility of ‘freezing 

The new SuperCaster model is equipped 
with a spring counterbalance on its toy 
platen, as well as swivel platen handles 
which facilitate lifting platens into pour 
ing position. A full-length safety lock 

l 


pedal makes for easier Operation trom 


either side of the machine 

Either gas or electric heat may be used 
tor the metal pot. The electric heating 
lement employed is a special Calrod im 
mersion heater that is mounted inside the 
metal pot in such a position that it sup 
plies heat to the valve mechanism at all 


times. Thermostatic heat controls and 


laten preheaters are availabl 


Rust-Resistant Galley 

Foster Mtg. Co., 210 N. Broad St., Phil 
adelphia 2, has introduced a new galley 
guaranteed against rust for ten years 
Called Silver King, the galley is built of 
special rust-resistant metal. Features in 
clude reinforced corners and Foster's 
double-wall” construction that eliminates 
sharp edges. In addition to the standard 
sizes, Silver King galleys are being made 
in five special sizes 14x13, 614x13, 

x2 , 1834x2 and 14x20. Th 


galley is standard thickness tor use on all 





resscs 


Improved Back Mold Wiper 


A redesigned back mold wiper for Lin 
type and Intertype machines has been 
announced by the Linotype Parts Co., In 
South Hackensack, N.J. Like the com 
pan § previous back mold wiper, the new 


wiper body is made of tempered spring 


steel and attaches to the angled crossbar of 
the machine base by means of two U 
clamps. The felt wiper is housed in an 


easily removable metal cup that has four 


holes in its reverse side for feeding lubri 


cants. Standard felts are of the solid type 
but tape-rolled felts are available on order 

As a companion servicing aid, the com 
pany is Offering a new solution called 
Slic. Application of this 35 per cent sili 
cone solution through the front and back 
mold wipers is said to eliminate all ejec 
tion difficulties caused by metal adhesions 
in the mold. The Slic lubricant is available 
in 6-, 8-, and 16-ounce cans 





Harris Presensitized Plate 
Sturdier than previous presensitized 

plates, a new Harris offset plate made of 

heavy-gauge sheet aluminum is said to be 


have like a conventional zinc or alumi 


num plate in mounting on the press, and 
it will not stretch, tear, or kink. The man 
ufacturer, Harris-Seybold Chemical D:vi 
s10n, OS Blanche Ave Cleveland 


says that the thickness of the new plate, 
which resists stretching in the plate 


clamps, makes it easier to hold register ir 
multicolor work. The Harris plate is diy 
coated on both side s, and the smooth, un 
grained surface is said to allow forming 


recise halftone dots without distortion, 


t 
providing high quality halftone repro 
duction. Stock sizes will fit all standard 
presses from 22x34 professional units 
licators 


1own to office dut 


Stable Cold Top Enamel 


A new cold top enamel, available to 
engravers under the name Powerplate, is 
said to be stable and comparatively unaf 
fected by temperature and humidity, ac 
cording to its manufacturer, Chemco Pho 
to} roducts ¢ o., Glen ¢ OV¢ N Y Fi ld test 
information indicates that use of the 
enamel on zinc, magnesium, or copper dé 
velops an acid resist that retains color 
through five bites and that can be reétched 
According to Chemco, Powerplate pro 
duces a harder, more sensitive top with 
out burning in, and it has shown no dete 
rioration after storage for as long as three 
months. It is said to print and develo, 
perfectly in much less time than is ordi 


narily required 
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Clamp holds three static brushes for large work 


Oversized Static Remover 


For eliminating static electricity on 
larger-size photographic negatives, Nu 
cleay Products Co., 101 > E. Rush Sc., El 
Monte, Calif., has introduced a metal chan 
nel especially designed to hold three Stat 
icmaster brushes. The three-inch brushes 


are simply snapped into place in the chan 


nel, providing a nine-inch working length 
A similar channel to hold two 


also available. The channels were pro 


| rushe S18 


duced especially for use by lithographic 
platemakers and engravers working with 
Sx!Q and larger negatives. Staticmastet 
brushes and channels are available trom 


photo suppliers or trom the manufacturer 


Automatic Bronzing Machine 


A high-speed, flat bronzing machine, 
the American Bronzer, has the advantage 
of being the only device of its type now 
being built in this country, with replace 
ment parts readily available, according to 
American Bronzing Works, Inc., 145 Nas 
sau St., New York. Said to meet the re 
quirements of both large and small offset 
and letterpress printers, the new machine 
is designed on a dust-free principle that 
eliminates the need for a special bronzing 
room or an expensive duct system. Pre 
cision powder regulation allows the feed 
ing of minute quantities Of powder or the 
bronzing of large solid forms. Because the 
} 


burnishers are reversible, a dry pad ts al 


Ways available 
















Automatic bronzing machine has precision regulation for covering both minute areas, large solid forms 
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THE PRESSROOM 


BY GEORGE M. HALPERN 
QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 


ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


How to Get Dead Line Figures for Each Press ‘<2 behind all of them is the same. Th 


pressman wants to get the relationship of 


It has been frequen stated that dea iim at precision in cylinders, bearers, the form to the grippers, with full gripper 


ft the editor pers It the old bed 

the publishe hearer ad line markings finally are in The simplest method requires the us¢ 
' 

the stonchand ertect nS with the rest of the press, Of two 50-pica-wide old Linot pe siugs 


too. The tine and dandy. If not, he is perfectly will urn the flyw around (hand or power 


) let the pressman figure them out for inching) until the grippers are sighted 
the pressman must lirectly above the Not allowing for 

i 
play in the cylinder at this point, place th 


gures fora print extreme left side of one slug and extreme 

There ar right side of the other slug under the r« 

methods, depending upon the ty] \ 1 grippers. The balance of each 

' sed sical] ug Vv st under several additional 

ressman ¢{ kt, Complete a bed lockup and 
e smashed if the 


j 


it of black ink o a 1g with 





the tip of the finger. Making certain the 


torm is tightly locked up, get up press 
d and pull an impression on the pack 


Getting up press speed will take the 


out of the cylinder and take the form 


rs lose inspection 


cing the the distance of 


nmdes uz 28} Ip} All the press 


Cr presses is measure this distance 
with ce line mark: then move the slugs closer to the griy 
of the press and o1 pers (if necessary), and pull another im 
ression to check his new move. The 


barely touch the serits of 


bearers. SoOMec New 


the markings, while mos rippers shou 


1. Many chase man By R. Randolph Karch the characters on the slugs. Count the 
cribing ' an umount Of material in back of the form 
points tor satety, and the dead 


is determined. If the Linotype slugs 


1\/ \ | 
on chases revent add two 


} 
Man ( lin ress¢ 


| d battered in the 


, rocess, no harn 
vith 1 line POC no Narm 15S 


I 
made of steel 
onscicntious pressmecn hav 


Stamped with the press 


Otten, the gauges are lost to a They make their own dead 
r some itinerant ising a pica fe glet and 
the gauge t Hed ? 10x20 piece of wood furniture 
nother shoy 1 he . wil nal Measure off the exact amount of the 
ld discourage him lead line on the reglet. Draw a straight 


| line across at this point. Place the reglet 


clonging t t 


another at the marking on the edge of the wood 
xperience that furniture, and tack down into position. B 


ivence obliterate dead linge placing the inside edge of the piece of 


Markings CO lover wher ior ' ind pictures wood against the outside edge of the chas« 


one can determine the satety of the torm 


makes the asc ' P ‘ the fourth? 
lt to eradicate. An accumula he first printed book was Guter It the edge of the reglet just misses the 
ik. faint original lines worn _ Rl Tre form, the form is sately within the dead 
lime 


nsidcrabie use, and rust 

i the hazards of disay 
Comic Book Printing 

ted practice tor loc KU] ‘ ) Q The enclosed process color book 
0 twelve points in the lates currently let appears to have been printed letter 
it pressmen to place ) vail True or press. The size of the booklet is 10x14 
glets in back of the form (to pt inches, trimmed, and it has twelve pages 
chase from resting against the ink I | ing is determined Will you ple let me know what kind 
responsibility of the press d ( type selection and size of flat-bed cylinder press would 
check ever form caretully tor e. True or false be require 1 to produce from one to three 
line clearance. Experienced ston Ottmar Mergenthalet million such booklets per year. It would 
chalk such an omission on the edxx ive today, how old would he be appear to me that the minimum size press 
chase postage stamps printed would have to be about 22x31, and it 


{ markings on rebuilt or ove wh ilternate method is now probabl should be a two-color press t 








quipment are not always accu Suge 4 ) assure trapping of ink. | would prefer to 


mechanic is more inclined 





use a single-color press, however, as the 
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two-color press would be entirely too ex 
pensive an initial capital outlay. Could 
} 
if 


work of this kind be produced at less cost 


and at greater speed by offset? 


A.—When you speak about production 
in terms of millions of copies, you can 
not limit yourself to a ‘small order press 
Most comic books are done on a hig th 
speed four-color rotary , web-fed lett rpress 
machines. This assures rapid delivery, 
maximum production, and minimum cost 
per item. Since comic books are mainly 
purchased by children, the price must nec 
essarily be low. The range of production 
for such high-speed presses reaches about 
30,000 impressions per hour 

Contrast this figure with that of the 
slower single- and two-cclor flatbeds 
which seldom go faster than 3,000 im 
pressions per hour. Use of a single-color 
press means each sheet goes through the 


press at least tour times tor each side 


r 
The two-color cuts this time in half 

To turn out three million booklets per 
year, you would have produce at least 
250,000 twelve-page booklets each 
month. On one 56-inch two-color press 
you could print the entire twelve pages at 
once as a work-and-turn form. Running 
it this way, you would need only 125,000 
sheets put through the press four times 
[his gives you a total of 500,000 impres 
sions to be accounted for. Using two work 
shifts (day and night) and allowing for 
washups, changes, packings, oiling, etc., 
you could get approximately twelve steady 
hours of running time per day. With an 
over-all average of 3,000 impressions per 
hour, all you could achieve is 46,000 im 
pressions per day. Barring serious press 
difficulties, the job would then take ap 
proximately two wecks to complete, @a 
cluding bindery operations. 

The oftset process presents a similar 
problem. A regular sheet-fed two-color 
press will not go faster than 5,000 im 
pressions per hour. However, the plates 
can be made more rapidly than letterpress 
plates. The artist has more flexibility in 
his work. He does not have to rely on 
coarse screens. The combination of half 
tone and line can more readily be achieved 
too, at a very substantial savings. Burt, 
speed and production again fall short of 
desired goals unless the four-color offset 
web-fed press can be utilized 


Grain: Long or Short? 

Q.— Will you kindly inform us wheth 
er the enclosed letterhead samples have 
the grain long or short? 





There are several ways of deter 


A 


mining the direction of the grain. The 





way in which I tested your sample was to 
cut a short piece of the stock, about 2x 
inches, from the bottom of the letterhead, 
and to place this strip in a glass of water 
The way in which the strip curled told m« 
that the grain ran the short way 
Another method of testing the way th 
grain runs 1s tO Cut two narrow strips of 
the same width and length, about 2x6 
inches. Cut one strip the horizontal way 
of the sheet and the other the vertical wa 
Holding both strips vertically, one at < 


time, bend each one slightly. One strij 
} 


should spring back into position much 














more easily than the other. It is less resil 
ient because £rain runs pare illel to length 

A third method, and the one most fre 
quently used, is to cut two strips of th 
stock, as above, and crease each one down 
the center. Now, turning the pieces over, 
note which crease breaks the fibers of the 
stock most. The strip showing the least 
amount of damage, or the one which has 
the sharpest, cleanest crease, is the striy 


with the grain running the long way 


Which Ink Maker Is Oldest? 


Q.—In order to settle a friendly d 


s 


pute, can you give me the names and dates 
of the first three ink houses established in 


the U.S 








A.—Most of the early printing ink 


firms were established by European agents 
who decided to settle in our land 

As was pointed out in the March, 1954, 
issue Of THE INLAND PRINTER, the old 
est ink manufacturing firm in the U.S 
is Charles Eneu Johnson Co. of Philadel 
phia. This firm is now celebrating its 

Oth anniversary. It began operating 
about 1804. Last year the firm joined 
United Carbon Co., and is no longer onc 
of the independents. The next two oldest 
firms by virtue of point of service are 
W. D. Wilson, Ltd., Long Island City 
N.Y. (started by 
B. Palmer, Ltd., 
H. Morrill Co., now a division « 
also of Long Island City 


a tormer salesman of D 
England), and George 
ft Sun 


Chemical Cory 













bell 

































“THE SAW 
































AUGE” 


ALSO 2 OTHER 
TRIMOSAWS; 
THE GLIDER 
AND THE BEN 
FRANKLIN 


Atmos. etcheriry A 





1616 DOUGLAS AVENUE 


KALAMAZOO, MICHIGAN 

























OFFSET 


By Charles F. King 





Dry Offset From Relief Plates Still Has Its Problems 


requests have been received 
! ! ior about the process com 
| ' ry offset.’ Generall 
f ti have been | t in such a 
f that a direct answer was imp le 
I nt omeone has asked tor il 

! I t iValiabl on the proc 
| tl ost part, Our answers have had 
neral. We hope that in thi 
man of these general ques 
c¢ of the more specific ques 

t cleared up at the same time 
, ha written a number of times 
{set not new. Furthermore, the 
tet ry offset’ at umes has led the un 
fort to infer that there 1s some con 
tron between this process and offset 
thography. To clear the last point first 
there have been attempts in the past t 
ike plates in which some of the portions 
treated chemical methods to pre 
ent these portions from ever taking ink 
It ha cen the hope of the inventors of 
these | cesses that there would be ne 
leCessity t ipply the nonprinting por 
tions Of the plate with water in order to 
keep these areas from taking ink. Al 
th vh in many cases these methods al 


ured to have considerable merit in the 


iboratory, th lid not work out as meth 
xis of commercial printing. However, in 
ich case the planographic qualities of the 
itt NOT retained 

Relief printing trom a letterpress-ty pe 
late te i blanket has been said to ant 
late offset lithography and was first used 
n printing on tin. In fact, this method has 


cen standard for printing collapsible 


tubes, such as toothpaste tubes. Likewise 
for cars or More, revenue stamps for 
t co and cigarette packages have been 
rinted im this manner, and printers of 


ifety paper tor checks and other nego 
i truments have used this method 
n printing their all-over design. Other 


idaptations have been made from ume to 


specific printing problems 


tii i OlVe 


it ntered by lithographers 


Appears to Have Advantages 


Ac first glance, it might appear that re 

f-otfset should have all of the advan 
tag t offset lithography and none of 
1Wsadvantares Likewise, the process 
might seem to have all of the advantages 


t letterpress printing and none of the 


} 
tivantages We might « xpect that her 


vould be a simple means to eliminate the 
vantages of flat-bed reproduction and 

take advantage of rotary methods on small 
ment and small jobs. Makeread 


especially the time Consumed 1n regis 
ny cColof;r We sl ¢ yreatly re 1uUced 


With no water on the pres many of the 


' 

register problems encountered in offset 
lithograph noulid be eliminated, to 
vether with the robiems of color contro 
l mn ( I S| ink nich a f 
tected water. Also, it should be pos 

i¢ tO print any Kind Of paper | this 
ret I he paper wou not have t 
nay i S| 1 Vatcr-resistant surface, nor 
Would it Nave t e smootn in order t 


rint good quality halftones 
We would naturally think that any new 
rocess which seemed to solve the most 


troublesome problems of both the trad 
tional processes would have been adopted 


by the industr ears ago. However, th 


rincipal problem appeared to be plates 


The U.S. Government's Bureau of Print 


ing and Engraving had been etching zine 


to make the plates for revenue stamps 


ind had developed i process that worked 


very satisfactorily tor line work in which 


| 
there were no large open areas that did 


not print However, in making regula 
zinc plates for letterpress printing, it 1s 
necessary to etch to depths tar greater than 


those required tor the revenue stamps if 


the “dead metal” is to be kept from print 
ing. In order to do this, the necessary etch 


ing depth is obtained by giving the metal 


a number of “bites” with the etching so 


To prevent undercutting of th 


I 


hution 





Standard Lithograph Co., Los Angeles, cele 
brated its 31st anniversary recently with in 
stallation of a Miehle 49 two-color press and the 
appointment of Jack Wright, top LA lithographer 
as superintendent of the firm. Inspecting the in 
stallation are Mr. Wright; Leo Quick, partner 
Lyle Hoffman, sales manager; and Helen and 


Lawrence Owen, partners in the litho company 


rinting plate 1s powdered and 


! 
1 1] 
the powder tused by heat against the walls 


if the etche 1 portions Cru i¢ methods ot 


! 
burning-in the resin to prevent undercut 
ting were developed tor use with “high 
etched plates, but these methods wert 


hardly comparaDle to those used by the 


highly skilled photoengraver in making 


either line or halftone letterpress plates 


Furthermore, conventional photoengrav 


ing methods were hardly applicable t 


I} 
lates of the size required tor lithographic 
oftset 


resses, and the resses were not 


' 
indercut enough to permit the use of a 


h 


plate of sufficient thickness to allow for 


very great depth of etch 


Magnesium for Dry Offset Plates 

The introduction of magnesium meta 
to the graphic arts industry, following 
World War II, by the Dow Chemical Com 
pany appears to account largely tor th 
rOocess 


present interest in the dry offset | 


In searching tor new uses tor this metal 
which had been produced in large quan 
tities to Meet wartime requirements, this 
company turned to the graphic arts indus 
try as a possible market. Because the metal 
is very similar to aluminum in many of its 
properties, it was thought that it might be 
suitable for lithography, but it was re 

jected tor this purpose. However, in thi 
letterpress industry magnesium showed 
considerable promise. In addition to being 
exceptionally light in weight, it will etch 
much more uniformly than either copper 
or zinc, and the etching action tends to go 
straight down, showing much less ten 

lency to undercut. This means that fewer 
bites and less powdering are required 
More recently, methods have been devel 
ped which permit etching this metal 
without any powdering 


The 


make high-etch plates to run on offset 


possibility of using magnesium t 


presses thus became apparent. A number 
of different printing Companies and fre 
search organizations began investigating 
the use of this material, and most of th 
information which is available concern 
ing the dry offset process has come from 
these investigations. Press manufacturers 


too, have participated in the investigations 
As a result, cylinders with an undercut of 
Q21-inch or more are available even in 


small size equipment. Some of thes« 


presses have been constructed exclusive ly 
tor use with dry oftset 

Although the introduction of magne 
provided a metal which could be 
used for making plates, there is not yet 
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a standard method of platemaking. That 
is to say, there is no standard outline avail 

able such as there is for making deep-etch 
or surface lithographic plates. In general, 
the steps which are followed closely re 

semble those followed by a photoengraver, 
and it appears that many photoengravers 
are equipped to make magnesium plates 
However, some of the best oftset-reliet 
printing has been produced by firms which 
have developed their own platemaking 
methods. In some instances, exceptionally 
good work has been done with copper 
rather than magnesium. The production 
of plates for large size offset equipment 
is still far in the future, since etching of 
these plates will present a complexity of 


problems 


Other Difficulties Encountered 


Even if we could assume that all ot the 


problems concerning magnesium plates 


t 
either have been solved or are on the way 
tO be ing solved, there are sull other dif 
ficulties encountered in the process. In the 
research work thus far completed, it has 
been pointed out that both rollers and 
blankets play important roles. For ex 
ample, roller settings must be made ta 
more accurately than in either letterpress 
or lithography. One producer of dry off 
set work claims that he found it necessar 
to equip his press with micrometer ad 
justments on the roller sockets in order to 
set the rollers with the necessary accuracy 

Research has shown that both thick 
ness and smoothness of blankets are ex 
ceptionally important. One organization 
found that it was necessary to hand select 
the blankets it used in order to assure that 
they had a minimum of variation in thick 
ness. Variations of over 0.001-inch gave 
rather large variations in tones. In the 
thick portions the tones would be full or 
squashed out and anything less than a kiss 
impression did not print at all. It was also 
found that with the thin film of ink r¢ 
quired to print, every imperfection in the 
surface of the blanket disfigured the re 
production. Blankets which were entirely 
satisfactory for offset lithography would 
give a definite “blanket pattern” to the 
print. In lithography it is possible to in 
crease the ink film or the pressure and eli 
minate the pattern, but this altered the 
tone values too greatly in dry offset 

Ink, too, must be entirely different. Let 
terpress inks are normally greatly reduced 


Magill-Weinsheimer Co., Chicago printing and lithographing firm 
Chicago's northwest side. Plant will occupy about half of the site; the remainder will be 


in strength compared with those used in 
offset lithography. This is necessary be 
cause of irregularities found both in the 
paper and in the forms. It is necessary to 
print with a cushion of ink to compensat 
for these irregularities. If a regular litho 
graphic ink were put on a letterpress unit, 
the print would break up long before the 
ink film thickness could be reduced to the 
proper printing strength. However, a 
straight lithographic ink is far too tacky 
Anyone who has inked up an offset litho 
graphic press with heavy ink knows that 
as soon as the form rollers are dropped on 
the wet plate and water begins to mix 
with the ink, the press begins to speed up 
With no water on the press the tack is not 
reduced 

Although the dry offset process makes 
use of the many of the best features of 
both offset lithography and letterpress 
printing and eliminates some of the bad 
features of each, it introduces some new 
prol lems not found in either process For 
the first ume, the letterpressman must b« 
gin to worry about obtaining the sam« 
tones found in his proof. He must concern 


' 
packings and achieve 


himself with tissue | 


accuracy far beyond anything previously 
considered 
In spite of these added problems, som« 


dry offset work of exceptionally high qual 


NAPL Convention to 


The 22nd annual convention of the 
National Association of Photo-Lithog 
raphers, slated tor Sept. 22-25 at Hotel 
Statler, New York City, is shaping up as 
one of the largest gatherings in the or 
ganization’s history, according to the ex 
ecutive vice-president of the association, 
Walter E. Soderstrom 

A panel headed by Bernard Sears, 
Graphi Arts ¢ orp. of Ohio, will discuss 
bimetal, trimetal, presensitized metal and 
aper plates and their applications. A. J 
iy, Western Printing & Lithographing 
o., will lead a panel of buyers telling 
why they use lithography, and Frank R 


pi 
ki 
( 


Turner, Jr. will moderate a group of ex 


ecutives dealing with estimating, costs, 


marking up purchases, planning capital 
investments, and other lithographic man 
agement matters 

Purchasing litho supplies, material and 
equipment is the topic assigned to Jo 


ty is being produced. The writer has in 


his file a house organ, produced in black 


and white, in which the tonal range ot 
the halftones appears to exceed that of 
either letterpress or offset lithography, 
with especially good rendition in both the 
deep shadows and the middle tones. An 
other example on file is a four-color proc 
ess job made from copper plates. This has 
a certain harshness rather characteristic 
of letterpress and yet it was run on arough 
stock, completely unsuitable for fine screen 
letterpress, which softens the effect 

Dry oftset—or more correctly, oftset 
letterpress—could be considered as an en 
tirely new process, or at least a different 
process. Although some problems are com 
mon to one or the other ot the traditional 
processes, dry offset has its own character 
istic problems. Most of the information 
presented here has been gathered from a 
number of different sources, and anyone 
who 1s interested in the process will have 
to examine everything he can find on the 
subject. Confirmation for most of the stat 
ments made here may be found in the 
Proceedings ot the 195 
of the Technical Association of the 
Graj hic Arts TAGA) and the Proceed 
ings of the first and second makeread 


annual meeting 


conterences of the Engineering and Re 


search Council 


Be in New York Sept. 22 


president, Edward 
Philadelphia. George 
Mattson, labor relations director of the 


Lithographers National Association, will 


seph F. Matlack, vice 
Stern & Co., Ine 


explain human relations as the key to 
successtul labor relations. Eastman Ko 
dak’s Robert D. Schulz will detail a prac 
tical approach to color reproduction 

The final day agenda calls for a ques 
non-and-answer session with William J 
Stevens, Eastern offset division manager 
of the Michle Printing Press & Manufa 
turing Co., presiding over the follow 
ing by-subject panel 

Platemaking, Joseph Mazzaferri, Col 
orcratt Co. film and camera, A. H. Clair 
Eastman Kodak; paper, John Kronnen 
berg, S. D. Warren Co.; ink, Ted Makar 
ius, Pope and Gray; presses, Roy Tyles 
Harris-Seybold Co., and Alf Kuehn 
Michle; technical, Michael Bruno, Litho 


graphic Technical Foundation 


broke ground in June for this $1'4 million air-conditioned plant in Lincolnwood, on 


landscaped as a recreation area for the company’s employees 
f f y ploy 





QUESTIONS AND ANSWERS 


King will answer questions on offset 


Worried About Tone Values 


| am basicall i letterpress man, 
I have been forced to become 
icquainted with the operation Of offset 
ithograph There is one thing which 
others me more than all others. Ever 
ne in the lithographic business seems to 


yrried about tone values. In letter 


st try to make a plate print 

which are on the plate If it is 

) it 18 too red, for instance 

ick on the amount of red ink. We 

the ume thing tor any color that 1s too 
ng, and pile the ink on if it 1s too 
if it 18 too red, somcone 


| late 1s too full, or 


that the 
floes not have enough color 
This throws me for a complete loss. Can't 
ou take off or put on ink to match the 
{ 
I can see what you mean, sinc | 
im constantly dealing with both offset 
ind letterpress printing in about equal 
quantities, but I had never thought of the 
oblem as you have stated it. In letter 
press printing, it 1s the duty of the photo 
ceneraver to see that the correct tones are 
made into the plate. He proofs and re 
proots, etches and rectches, and even hand 
tools to be sure that the tones are as nearly 
pertect as it is possible to make them. It is 
then up to the pressman to reproduce these 
tones cither from the original plate on 
which the engraver has worked or from 
an clectrotype or stereotype which should 
be an exact duplicate of the original 
Therefore, the tones on the engraver's 
proot and those on the press sheet should 
match. At least the dots on the plate ar 
the same size and in the same relation 
shay to each other 
The lithographic pressman has abso 
no assurance that the dots on his 
late are even similar to those on th 
is expected to match. This is truc 
whether he is matching a proot or a sheet 
a previous run. Although many im 
rovements in control methods in plat 


} 


making have been made in the past few 


cars, there are sull many, many variables 


which alter tone values from plate to plate, 
ind | believe it would be sate to say that 
there are seldom two plates which are 


| 
lontical in ever 


} detail The press plat 
way, theretore, be tar trom even a reason 
ably exact facsimile of the plate from 
which the proof was pulled or trom which 
} 


' 
the previo job was run 

In addition to the tact that tone values 
ire different between press plates and proot 
lates, varying the amounts of ink and wa 


r may not only alter the intensity of the 


lor printed, but also the size of the print 


84 





Write to him in care of The Inland Printer 
ed dot. The same is true of pressure 
whether it is between the blanket and the 
plate or between the blanket and the im 
pression cylinder. Although a plate may 
have dots on it which are the correct siz 
plate is made, the press 
man has it within his power to distort 


at the time the 


these tones Over an extremely long rangi 
of values. Therefore, the lithographer 1s 
constantly attempting to control tone val 
ies and 1s continually conscious of them 


and their effect on the printed job 


Stripping and Stripping 
Q.—1 am confused by the term “striy 
ping. Apparently, there are at least twe 


meanings to the word. | learned that ther 
was a course being offered locally and had 
a man take it. He did not learn anything 
about stripping as I understood it. All hi 
learned was how to stick pieces of film 
into a layout on orange paper. I do not 
consider this stripping. I call this ‘stick 
ing up a flat,” and has to do mainly with 


planographing 


A.—I know what you mean. When you 
speak of stripping you are referring to the 
use of strip film, where the emulsion ts re 
moved from the base and “stripped” into 
position on a glass on which has been 
printed a key. This is the same type of 


stripping as photoengravers use, and al 


gh there are plants which use it for 


phy, I believe that numerical] 
lichographers mean the other type 


f stripping when they use that term. It is 


I 


confusing, and the courses oftered 
seem to be those which teach to profi 


in handling strip film 


Difficulty in Technical Terms 


Q.—I am not a printer, but a fitter and 


{ 


rector of offset presses and am employed 

a company which manufactures thes« 
presses in Germany. My difficulties in this 
particular line are the technical terms in 
English. | would like to know if there is 
a book from which | can learn all of the 
technical terms and expressions concern 


ing Offset printing 


A.—There ts in the course of prepara 
tion a dictionary of the graphic arts. When 
this book becomes available, I believe it 
would help you considerably. In the mean 
time, vou may be able to discover some of 
the terms which are bothering you in the 
training material available from the Lith 
ographic Technical Foundation, 141 East 

Oth St., New York 16, N.Y. 1 can fully 
appreciate your problem. I have tried to 
do service work where not a word of Eng 
lish was spoken. Also, I have paid to have 
translations made of foreign language ar 
ticles by translators who were not a 
quainted with the jargon of the printing 


INnduUst{L\ 


Ice May Stop Scumming 

Q.—I have heard that in some shops 
which do not have air conditioning, ice is 
sometimes put in the water fountain on 
very hot days to keep the plate from scum 
ming. Does this do any good? 


A.—There have been many attempts to 
discredit the use of ice in water fountains, 
but I have seen scumming stopped 
through its use. | would therefore suggest 
that you try it. It can do no harm 


Department of Commerce officials view winning entries in the LNA Fourth Lithographic Awards contest 


as displayed June 14-25 in the Commerce Building lobby, Washington, under sponsorship of the De 


partment’s Forestry Division and lithographers in Washington, Baltimore, and vicinity; (from left) Joel 


Ware, Forest Products Division director; Charles Honeywell, administrator, and John Field, assistant 


administrator, the Business and Defense Services Administration. Exhibit is on a tour of major cities 
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iLius ATION CREATED BY BUDD STEINHIL BER USING HOWARD BOND 


COLOR...makes paper-work hustle! 


BUSINESS FORMS printed on 
Howarp Bonp colors dig in and 
get going. These clean, atten- 
tion-getting hues speed form 
identification, minimize error, 
simplify handling and filing. 


These same colors make other 


HOWARD PAPER MILLS, 


INC. 


business printing look alert . . . 
price and catalog sheets, inter- 
office correspondence, special 
bulletins, to name a few. 

Ask your printer or paper 
merchant to show you samples 
of Howarp Bonn in all twelve 


colors, as well as whitest white. 
There's a world of vigor for a 
hundred business needs in this 


colorful, quality bond. 


7 7 7 


PRINTERS! This message appears in adver 
tising magazines read by your customers 


* HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard. bond 


Companion Lines: Howard Ledger * Howard Mimeograph 


“The Nation’s 


Business Paper” 


Howard Writing © Howard Posting Ledger 








Doecint color reproduce beiter on Ytanweld G 2? 


Howard Paper Mills, Inc. / MAXWELL PAPI! OMPANY DIVISION / Franklin, Ohio 


We'd be pleased to send you samples of our seven finishes and two tints 








Devo'ed to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


WES Technical Committee 
Will Meet August 23-27 


The Technical Committee of Printing 
Industry of America’s Union Employers 
Section will conduct a seminar on print 
ing industry collective bargaining Aug 
23-27 at Hotel Moraine, Highland Park, 
Ill. The committee consists of John W 
Seybold of Printing Industries of Phila 
delphia, Cyrus MacKinnon of the Frank 
lin Association of Chicago, and Matthew 
A. Kelly of New York Employing Print 
ers Association. Other participants will 
include Norman Goddess, Chicago at 
torney specializing In printing labor mat 
ters; John O’Keete, Chicago Newspaper 
Publishers Association; W. Willard 
Wirtz, labor arbitrator; and Edmund J 
Flynn, PIA industrial relations director 


PIA Web Offset Printers 
Formulate Research Program 


Web oftset users laid plans for supplier 
research of industry problems at a meet 
ing of the Web Offset section of Printing 
Industry of America in Chicago July 8 
and 9. The meeting was attended by mor« 
than 60 users and suppliers of web offset 
equipment. The need for further research 
was discussed 

A committee of web offset printers 1s 
being formed to work in close liaison with 
printing suppliers to bring about solu 
tions to problems confronting this section 
of the printing industry. The web offset 
printers will also appoint a committee to 
coordinate efforts with the Printing In 
dustry of America Trade Relations Com 
mittee to bring about a satisfactory solu 
tion to linting and other problems that 
are encountered with paper 

This new section of PIA will hold its 
next meeting in Detroit in conjunction 
with the annual convention of Printing 
Industry of America, Nov. 15-19 


Photoengravers Elect Reeves 


Winston Reeves of Lubbock, Tex., was 
elected president of the Southwestern 
Photoengravers Association at the conclu 
sion of the group’s annual meeting at Gal 
veston in June. He succeeds W. Leonard 
Mizzell of Little Rock, Ark. Other officers 
clected were R. S$. Guenther of Memphis, 
vice-president, and Fred W. Mackey of 
Houston, secretary-treasurer 


Two high school graduates will attend the Carnegie Institute of Technology with $2,400 scholarships 
given by Printing Industry of Philadelphia, Inc. James A. Crawford, chairman of the PIP scholarship 
committee, makes the presentations to Andrew A. Dick (left) and Edward R. Raupp. Looking on are 
Noel Rippey, PIP executive secretary; Elmer Briggs, principal of Murrell-Dobbins Vocational Technical 
School; Joseph F. Matlack, the PIP president; and Thomas H. McCabe, Jr., PIP public relations director 


fs Ls 


Among more than 35) Craftsmen and guests at the Third District Conference in Rochester, N. Y., were 
these Craftsmen leaders: James Eilinger, conference general chairman; Henry A. Schneider, Interna 
tional second vice-president and conference speaker; William Biracree, the president of the Rochester 


Club; and Frank Eichorn of Rochester, chosen as the Third District's Outstanding Craftsman of 1954 


A new slate of officers for East Bay (Calif.) Craftsmen’s club includes (front) Bill McCarthy, secretary; 


Ollie Beckwith, treasurer; (back) William Kitto, the president; and Lyn Aldrich, the vice-president 





ising Service Award 





New officers of Gravure Research, Inc., shown after their election at the annual meeting in Chicago, 
Ted J. Stulz, president; M. J. Romano, technical committeeman; and Robert Hazzard, 


Martin Walters, secretary-treasurer; and directors John Briggs, M. N. Davis, and 


ssociation members include most U.S. publication and commercial gravure printers 





Atlanta Typographer Is Winner men, a member of the Typophiles and the 


American Institute of Graphic Arts, and 
has served as a part-time faculty member 


Arthur, president of the on typography for Emory University’s di 


r Co has bee an } 
™ cen name vision of journalism 


of an annual award pre 
lanta Advertising Clul 


Elect Kansas City Officers 


service tO advertising in 
The bronz | laque was A new slate of officers for the Gra| hic 
fth annual Atlanta Ad Arts Association of Kansas City took over 
linner on June 12 their posts recently, following installation 
has been active in the ceremonies at a dinner meeting. Led by 
since he worked on small President Hy Vile of Vile-Goller Print 
Q years ago. He has de ing Co., the group includes William J 
faces and was the first to Smith of Smith-Grieves Co., vice-presi 
typ solel for use b cent: Santord Stuck ot Western Type 
an honorary member of setting Co., secretary; and John Colgan 
of Printing House Crafts ot Coigan Engraving Co., treasurer 


Richard N. McArthur, Atlanta typographer, receives Atlanta Advertising Club’s “Advertising Man of 


award from Ed Harris, the award committee chairman, and Louis Gordon, Jr., club president 








New Officers Named for 
Printing Plates Research 


The election of new officers and 
announcements about research develo; 
ments highlighted a special meeting of 
Printing Plates Research, Inc., held June 
5 in Cleveland. New president of the 
organization is Joseph Schwartz of Wes 
cott & Thomson, Inc., Philadelphia. Den 
nis Hoynes of Central Electrotype Co., 
Cleveland, was named first vice-president 
Charles H. McNellen of Bomac Electro 
type Co., Toronto, second vice-president 
and Ray E. Kreber of Van Bolt-Kreber 
Electrotype Co., Columbus, O., became the 
secretary -treasurer 

A year’s contract was signed with Bat 
telle Memorial Institute, Columbus, O., 
covering research work on improvements 
in the manufacture of duplicate printing 
plates. As part of an expanding research 
program, a project was authorized on im 


' 
proving some Operations 1n the process 
ing of sheet plastic electrotype molds 
The research group, now in its 13th 
ear of sponsoring technical studies, is 
managed by J. Homer Winkler of Battelle 


Memorial Institut 


Gravure Research Elects Officers 


A new slate of officers to lead Gravure 
Research, Inc., was chosen at the group's 
recent annual meeting in Chicago. Serv 
ing as president during the 1954-1955 
term will be Ted Stulz of Parade Publi 
cation, Inc., New York, and he will be 
assisted by Oscar Smiel of Intaglio Serv 
ice Corp., New York, first vice-president 
The dual post of second vice-president 
and secretary-treasurer will be filled by 
Martin Waters of Art Gravure Corp., 
New York. New members of the board 
of directors include Robert Hazzard of 
the Detroit ( Mich.) Gravure Corp.; M 
N. Davis, Kimberly-Clark Corp., Neenah, 
Wis.; John Briggs, R. R. Donnelley & 
Sons Co., Chicago; and Allen Black, 
Crowell-Collier Publishing Co., Spring 
field, O 


Byron Weston President Dies 


Hale Holden, Jr., president of Byron 
Weston Co., Dalton, Mass., died June 30 
at the age of 54. He had been president of 
the papermaking 
firm since 1942 
and was a grandson 
of the company’s 
founder. He also 
was president of 
the Writing Paper 
Manufacturers As- 
sociation. As presi 
dent of Byron Wes 
ton, Mr. Holden 
carried outa polic j 
of mill expansion 
that included the 
construction Of a 
new addition linking the Weston Def 
ance and Centennial mills and the instal 
lation of advanced papermaking equip 
ment. He was also active in directing the 





Hale Holden, Jr. 


company $s product improvement, quality 
control and market research programs 
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Leaders of Silk Screen Workshop in Cleveland 
included Milton Grant; George Wise, workshop 
chairman and International Craftsmen member 
ship chairman; and Bert Zahn. Over 70 attended 


Craftsmen’s Silk Screen 
Workshop Attracts 70 


Another of the workshop sessions spon 
sored by the International Association of 
Printing House Craftsmen in cooperation 
with local Craftsmen’s clubs was held in 
Cleveland June 19, this one devoted to 
silk screen process printing. Cosponsor 
of the session was the Cleveland chapter 
of Screen Process Printing Association, 
International 

The workshop was held at the plant ot 
Silk Screen Process, Inc., operated by Mil 
ton Grant, Cleveland Craftsman and vice 
president of the international screen proc 
ess organization. More than 70 persons 
who attended the workshop were divided 
into small groups to be shown all of the 
plant operations from layout and camera 
work through the final printing stages. 
Assisting Mr. Grant in guiding groups 
through the plant was Bert Zahn, a direc 
tor and educational chairman of the silk 
screen association and manager of the 
Glidden Co. graphic arts division 


O'Sullivan Is Linofilm Specialist 


Mergenthaler Linotype Co. has an 
nounced the appointment of Herbert 
O'Sullivan as Linofilm applications spe 
cialist. Mr. O’Sulli 
van is a printer 
and typographic 
expert of wide ex 
perience. He was a 
foreman for Kurt 
H. Volk, Inc., New 
York typographic 
house with which 
he was associated 
for ten years. More 
recently he was 
production manag 
er for Gilcar Corp., 
a New York firm 
which specialized in phototypesetting. 
Mergenthaler announced Mr. O’Sullivan’s 
appointment as part of the company’s 
plan to enlarge its staff of Linofilm ex- 
perts. “He will continue his intensive field 
study of printing and typesetting require 
ments as related to photocomposition so 
that Linofilm will incorporate every im 
provement that is desirable and practical,” 


Herbert O'Sullivan 


the announcement said 
program is also regarded as the realistic 
method of interpreting Linofilm applica 
tions in terms of profit for the user 


Foster Gets ‘Pioneer’ Award 

Hubert S. Foster, advertising director 
of the Mead Sales Co. and the Mead Corp. 
for the past 20 years, has received the Pio- 
neers of Industry award presented year 
ly by Murrell-Dobbins Vocational Tech 
nical School to the Philadelphian who 
through his own efforts, without benefit 
of inherited wealth or position, achieved 
leadership in crafts and industry.” Mr. 
Foster has been active in the graphic arts 
for 52 years 


This long-range 


Donnelley Exhibits Best Books 

An exhibition of 145 outstanding 
books designed and produced in the 
United States during the past 41 years 
will be open through Sept. 40 at the Lake 
side Press Galleries of R. R. Donnelley & 
Chicago. A retrospective show, 
it is based on the annual competition of 
the American Institute of Graphic Arts, 
which has chosen 50 books for excellence 

1923. From these 1,550 
135 representative entries 


Sons Co., 


each year since 
volumes, the 

in the current exhibit were selected. The 
books are considered to be typical exam 
ples of the styles, tastes, and mechanical 
advancement of the year in which they 


were pre rduced 





in tuis... THE MOST COMPLETE LINE 
OF PAPER CUTTERS...vou can Fino 


A CUTTER TO MEET YOUR NEEDS! 


=== 
TT 
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aaaeenaenl 


37” FULLY AUTOMATIC 


34 


7 
j 


39”, 44” and 50” FULLY AUTOMATIC 


BENCH CUTTER 


26 LEVER CUTTER 


Complete bulletins describing any of these cutters are 


yours for the asking. Or see your nearest C&P dealer. 


Bult by American Workmen 


THE CHANDLER AND PRICE COMPANY 


6000 Carnegie Avenue * 


¢ 


Cleveland 3, Ohio 





100 Hear Personnel Management Talks at PIA Conference 


1 


| hy the Printing Industry of America, June 


Printing Managements need to apy 


relations the same de ’] and 22, 1n Washington 
arch, study and a More than 100 registrants heard talks 


levoted t } ind took part in seminar discussions Of 
) of improvement the parley theme—getting dividends from 


juction lealing with people. Mr. Eastin stressed 


plant, however small, has a per 


initial ste} more cette that every | 


of personnel with inanima onnel policy, however informal. The con 
ypment of sound ference concerned itself with definite, 
designed to as announced, understood and accepted per 
management in achieving its basi sonnel pol s enabling personnel from 
oat s0 said Ro Lastin, Government rhe to} lown to work together as a team, 
Printing Office executive officer, at the with minimum musunderstanding 
Professional Conference for Top Man loo often printing managements tend 
ement and Personnel Executives s to regard personnel policies as window 





Accuracy Assured! 

















The new variable sized Carbon Tissue Transfer Machine, designed and 
built by George F Motter’s Sons, provides all of the features required 
for the accurate, positive transfer of the carbon tissue to rotogravure 
cylinders of a wide range of lengths and circumferences 

These machines are now being used in production plants where 
rotogravure cylinders of various lengths and circumferences are etched, 
in order to obtain a high degree of accuracy 

These machines are available for inspection and demonstration at 
our plant——or write today for complete data on George F Motter’s Sons’ 
Carbon Tissue Transfer Machines in both fixed and variable sizes 


GEORGE F. MOTTER’S SONS « YORK, PA. 
f + 
Designers and Builders of Rotogravure Presses 
High Speed Foiders, and Auxiliary Equipment 


iressing and not as basic to plant opera 
tion,” said Mr. Eastin. “What can be more 
basic than the people who operate a plant? 
Why is not a policy concerning personnel 
just aS important as a policy concerning 
company finances, Customers and produc 
tion methods? Except in very small plants, 
there should be available to all concerned 
a printed policy directly aimed at assist 
ing in the production of printing which 
ustomers want, when they want it, at a 
competitive price which will keep the em 
ployees steadily working at going wage 
rates, and the owners satisfied with the 
return on their investments in the light 
of the financial risks they assume 

How a personnel policy is developed 
and the benefits that accrue from it were 
letailed by Walter H. Arader, Edward 
Stern & Co., Philadelphia, a commercial 
printing house empioying 190 cratt union 
members and 50 nonunion office and 
sales personnel. Stern management set 
up two fair wage plans, one for nonunion 
personnel, the other for union employees 
Under these plans, the personnel depart 
ment revicws, at least annually Its ¢ valu 
ation of the jobs, wages and salaries of 
all employees except top executives and 
salesmen. Other Stern POLICies 1n¢ lude fur 
ther training of cm} loyees needing it 
iMaginative recruiting, scientinc testing 
and careful interviewing of incoming em 
ployees; counseling with newcomers after 
they have gone on the job, with any em 
ployee who has a problem, and with those 
who are leaving the compan 

Referring to counseling, Mr. Arader 


aid: “Alert management will always wel 


CONVENTIONS 


WHAT - WHERE - WHEN 


ALGUSI 
PIA Union Emplovers Section, Seminar on Col 
clive Bargaining Hotel Moraine Highland 
Park, Ul., Aug. 2 
SEPTEMBER 

National Paper Trade Assn., fall meeting, Con 
rad Hilton Hotel, Chicago, Sept. g-11 

Southern States Apprenticeship Conference 
Dinkler-Plaza Hotel, Atlanta, Ga., Sept. g-14 
Canadian Graphic Arts Assn innual conven 
tion, Bantl Springs Hotel, Banff, Alta., Sept. o 

PLA Protessional Conference for Financial Ex 
ecutives, New York, Sept. 14-14 

National Assn. of Photolithograhers inmual 
convention, Hotel Statler, New York, Sept. 22 

International Tvographic Composition Assn 
inual convention, Hotel La Salle, Chicago, Sept 


National Industrial Packaging and Materials 
Handling Exposition, Coliseum, Chicago, Sept 
OCTOBER 
Amerian Photoengraver Assn inmual ¢ 
vention, Hotel Jeflerson, St. Louis, Oct. ri-t 
Book Manufacturers Tnstitute, annual con 
tion, Hotel Hershey, Hershey, Pa., Oct. 18-20 
Advertising Evpographers Assn. of Am 
tal meeting, Sans Sous Hote Miam 
International Assn. of Electroty pe ind Ste 
per innual convention, the Greenbrue \“ 
Sulphur Spring "w.Y Oct. 2h Ne i 
Screen Process Printing Assn. International 

ial convention, Hote Jeflerson, St. Le 
o Nov 
NOVEMBER 
Printing Industry of America, Ine mnua 


Hotel Statler, Detroit, Ne a 
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Positioning is exact. Massive, rigid castings are Clamping is secure. Seybolds have the right 
machined to close tolerances. Back gauge stays exact clamp lead to settle the pile, and a built-in clamp leveling 
parallel to knife and exactly perpendicular to side gauges device that provides uniform pressure over any width 
at all tmes—even when split for pamphlet work. Pressure is easily adjustable to handle all types of stock 





Z-Action Cutting. There’s a lot to Z-Action, and Extraordinary safety record. Pyery protec- 
we hope you'll send for details. They're important to every tion for both machine and operator, including a positive 
cutter user, Z-Action gives you the clean precise cuts non-repeat mechanism. Note ease and safety of knife chang 


Seybolds are famous for, and more cuts per Knile change ing. You see why unbolted knife can’t fall aecidentall 


The American graphic arts industry uses more Seybold power cutter 


and trimmers than all other makes combined. Behind this marked 


preference are facts which may mean more profit to you. These fact 
are yours for the asking just mail the coupon below 
HARRIS-SEYBOLD COMPANY 
Harris Division « Seybold Division « Chemical Division ¢ Special Products Division 
C. B. Cottrell & Sons Company « Macey Company ¢ Harris Seybold (Canada), Limited 


Harris-Seybold Company, 4510 E. 71st St., Cleveland 5, Ohio 


Please send me information on the Seybold cutter | have checked 





34 40 44 50 64 85 94 
Nene 

Maintenance is no problem. Seybolds ar 

engineered to reduce shock and wear to a minimum. And a 

of course, Seybold parts and service are available on a Sireet 

nat iwide basis Note The average life of a Seybold 

( ars City Jone Stat 
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ad nev nere 18 a strong and na 
tural tendency to take the Opposite course 
Such information must be evaluated as 
best single source of knowledge about 


¢ spor 


{ frictions and potential dan 


Ihe important thing is that this in 

formation is usually available while there 

time for management to take pos 
COrrective action 

As over-all benefits lowing from the 

Stern policy, Mr. Arader listed good 

rkcer morale jom of executives, 

remen and Ss visors to accomplish 

} 


4} 
rimar functions 


etter employees 
} 


clection and testing 


R. E. Alexander, special activities di 
rector of the Standard Register Co., Day 
ton, Ohio, discussed personnel counseling 
in terms of that company’s experience 
Three councils provide a direct line of 
communication between foremen and the 
board of directors. This was the human 
mechanism that enabled the company t 
improve its handling of exit interviews 

An objective means of evaluating the 

al cause Of employee separation was 

ded for reducing turnover. The need 
was met by setting uy 
sive exit interview method. Main put 


a more compre hen 


pose 1s to uncover the true facts by xetting 





MACBETH 
ARC LAMP 
COMPANY 


SERVING 

THE GRAPHIC ARTS 
INDUSTRY 

FOR NEARLY 

HALF A CENTURY 


WELCOMES 


INTERNATIONAL CRAFTSMEN'S CONVENTION 


TO PHILADELPHIA 


A most cordial invitation 


is extended to visit our plant 


during your stay in Philadelphia 


The Lighthouse of the Graphic Arts 


> 
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S Arsen _ 
MACBETH ARC LAMP COMPANY 


141 Berkley St., Philadelphia 44, Pa. 


the employee himself to state why he ts 
leaving. The interviewer tries to get the 
outgoing man’s opinion about his work 
ing conditions and hours, earnings, trans 
portation to and from work, induction 
and job training, communications, rela 
tions with other employees, and working 
equipment Such information is the basis 
tor adjusting factors that need correction, 
thus helping to reduce turnover 

Mr. Alexander explained other Stand 
ard Register personnel policy phases, such 
as planned personal contacts and the Stan 
Reco Family Security Program, which he 
lescribed as “wrapping up in one pack 
age all of the em} loyee’s personal prob 
lems.” The package is a loose-leaf book 
arrying the employee's name stamped 11 
gold and explaining the company’s in 
surance and retirement plans in relation 
to Federal Social Security. One section 
provides charts on which the employee 
lists his insurance, financial and other per 
sonal papers 

Glen U. Cleeton, dean of the School of 
Printing Management, Carnegie Institute 
ot Technology, explained and stressed the 


value of managerial personnel audits as 
periodic reviews Of administrative func 


tions and appraisals of the people assigned 
to Carry them out 

Discussing the revolution in personnel 
management, Aaron Levenstein, Research 
Institute of America, said that modern 
personnel management is addressing it 
self to the problem of restoring ‘the lost 
stewardship of talents by building lines 
of communication between management 
and employees so that in common under 
standing a sense of purpose can be 


achieved 


Fry Heads LA Printing Group 


Peter S. Fry, partner in the Pioneer 
Printing Co., Glendale, Calit., has been 
chosen president of Printing Industries 
Association of Los 
Angeles. He suc 
ceeds George Rice 
Ill, partner 
Geor ge 
Sons, who 
the group during 
the past year. Other 
officers elected to 
serve with Mr. Fry 
included Ed Male, 
partner in Male & 
Stanton, vice-pres! 
dent; and Larry Jet 
fries, partner in the 
Jeffries Banknote Co., 
New members of the 
are Irl Korsen of Eureka Press; Charles 
Woolever, Woolever Press: Ray Smith, 
Bookman Press; Art Stewart, Rapid Lith 
ograph Co.; and Ralph Shepherd, Bryan- 


Peter S. Fry 


treasurer 
lirectors 


Brandenburg Co 


Publish LA Trade Directory 


Graphic Arts Industry, Inc., Los An 
veles trade group, has released the third 
edition of a comprehensive directory Cov 
ering all types of graphic arts services 
available in the Los Angeles area. The 
124-page, plastic-bound book lists more 
than 200 classifications of products and 


Services 
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EAGLE-A 


VS 


PAPERS 





FAGIE-A 
OFFIC 
PAPLRS 


U.S.News 


& World Report 


BUSINESS | 
WEER 22" 





More ads in leading magazines will tell millions of 
i businessmen about Eagle-A Office Papers this fall. Your 
customers and prospects will see this Eagle-A advertising 
campaign in Business Week, U.S. News & World Report, 
Vanagement Methods, The Office and other national maga- 
zines. Cash in on this campaign—use the Eagle-A sales helps 
shown in this ad to build extra printing business. 








Another good-will builder for you—this handsomely 
illustrated Paper Making Chart for your customers. Step 
by step, it shows how world-famous Eagle-A Papers are 
made...from raw materials to finished paper. Printed in 
‘ 2 colors, it’s 17” x 21” —folds into a mailing envelope. 
These charts are available in limited quantities for presen- 
tation or mailing to your special customers. 












Your customer’s ‘‘Girl Friday’’ will appreciate this 
unique typing aid. It will make a hit with her boss, too! 
This Eagle-A Letter Placement Guide, inserted in a type 
writer under letterheads, helps the secretary center every 







typed letter perfectly. Printed in 2 colors with space for 





your imprint, they’re free for your salesmen to give to 






customers...to make friends and stimulate sales. 





tae 
Agi 


( ONtray t 
Bong 





Other sules helps for printers are available free, in 





addition to those shown. They'll help your personal selling 





.pep up your mailings. You're also welcome to samples 





of any of the fine Eagle-A Papers that are listed above. 
Contact your Eagle-A paper merchant or write to Dept. P: 


AMERICAN WRITING PAPER CORPORATION 
HOLYOKE, MASSACHUSETTS 
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The Graphic Arts in Washington 


GPO’s Higher Wages Won't Increase Prices 


{ iymond Blattenberg uid Mr 


cn heads ) cauc 


Blattenberger, “bu have been 
overhea OSts through 
s granted Gov ) re ¢ and economical methods 
which 

by the 


make It pos 


craft emplo 
higher wag 


ind Dinding I or me to 
j na charg é | 


{others wert Mr. Blattenberger announced Fel 


becn set u 


resent icvcis 
on com 


| fuction, the 
have m } I t tin GPO printing charges tor 20 


eT ruar i MVE er cent price re 
ce scale rs, and closely tollowed that with the 
> million cash t Federal 


is GPO’'s contribu ion to the 


grants ma 





iN SEVEN Yuan o 


y 
f 


>; | 
a] 
;76 
yl. 


tar Quadders 


In Usa 


(...many of these repeat orders!) 


FIND OUT TODAY 
BY WRITING FOR 
COMPLETE 
INFORMATION 


LINOTYPE PARTS 


— Compltay Wi 


SOUTH HACKENSACK, N. 


ADWAY. KANSAS CITY MO 
MINNEAPOLIS 
DENVER BOSTON 


Eisenhower Administration's economy 
program 

The Public Printer pointed out that 
GPO must pay wages comparable to com 
mercial printing scales if it is to attract 
and hold an adequate force of skilled 
craftsmen, and that it must recover the 
cost Of its Operations from its customer 
arzencics because if has no sustaining ap 
At the time of the February 
knew that wage in 


propriation 
price reduction, he 
reases were coming, so he intensified his 
ring about further increases in 


effect of 


efforts to 
efhiciency that would have the 
still lower costs 

By 2rceate! 


have achieved throughout our | roduction 


ethciency,’ he said, “w 


divisions decreases in the cost of nonpre 


ductive operations which exceeded our 


expectations. | am mindful of the Ad 


ministration’s pledges to reduce 


| vovern 


mental expenses, and I have concentrate 


on this program during my first year in 


othice. | shall continue to seek the most 


economical procedures, and ways to pro 
vide the printing service which our cus 


tomer agencics require | lave not lost 
announced goal of 


sight orm pre vious! 


operating the GPO in such a manner that 


ther Government agencies will have their 
rinting done by the GPO, not only b« 


cause the law requires it, but because each 


obtaining the service it 


a fe asonabl 


Approve Communist Press Control 


Senate Bill 66, recently approve 

s that any Organization registered 
a Communist action or front group must 
gister all printing or publishing equiy 


ment in its possession, Custody, ownershiy 
or control. Committee hearings indicated 
that Communist underground printing ta 
cilities in various sections of the countr 
are part of the Communist conspiracy 
Che bill aims to bring these clandestine 
yperations into the Open and them 


under ) I surveillance 


Proposed Labor Order Would Stop 
Minors, 16-18, Operating Machines 


At this writing, mid-July, there were 
no new developments in connection with 
Secretary of Labor James P. Mitchell's 
proposed Hazardous Occupations Order 
No. | 


vision of the Fair Labor 


, which, under the child labor pro 
Standards Act 


declare Operation of power-driven 


would | 


products machines and sheet-fed 
laten hazardous for 


presses particularl 


| 
minors between and I$ 
In June, Edmund J 


relations director of the Union Employers 
Printing 


years Of age 
lynn, industrial 
Section Industry of America, 
suggested that the order should not covet 

ipervised minors in established 
apprent cooperative school training 
programs also suggested that the or 
r should apply only to minors actuall 
Operating machines, and not to those who 


would come under the broad wording, 


assisting CO Operate 

Mr. Flynn was speaking for the Book 
Manutacturers Institute as well as PIA 
Groups generally supporting PIA’s posi 
tion include the National Paper Box Man 


ufacturers Association, the International 


THE INLAND PRINTER for August, 1954 










1953 
februery 








LAWSON 
ELECTRONIC 
SPACER 


Hydraulic Clamp 


(patented) 





WRITE TODAY FOR illustrated folder and specifications of Lawson 39”, 46” and 52” Cutters 


EF Lawson Co: 


MAIN OFFICE: 426 WEST 33rd ST, NEW YORK. 


BOSTON PHILADELPHIA . 
176 Federal St. Bourse Building ° 
CHICAGO . 

628 So. Dearborn St. . 


SALES AND Service 
HARRY W. BRINTNALL co. 
Los Angeles, San Francisco 


A. E. HEINSOHN PRINTING MACHINERY 
Denver, Colorado 


E. C. PALMER & CO. 
Dallas, Houston, New Orleans 


WESTERN NEWSPAPER UNION 
Tulsa, Little Rock, Oklahoma City, Shreveport 


SOUTHEASTERN PRINTERS SUPPLY CO. 
Atlanta, Georgia 


SEARS LIMITED 
Toronto, Montreal, Winnipeg, Vancouver 


PIONEERS IN HYDRAULIC CLAMP CUTTERS-PROVEN AND ACCEPTED INDUSTRY-WIDE 
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x4 Of Bookbinders, and the In 
ional Printing Pressmen and Assist 
Union of North America. Various 
resentatives Of gray hic arts education 
1 excluding apprentices 

chool trainees trom the 


Public Printer Directed to Study 
Possibility of Dropping Plants 
A pa the House of Representa 
the Le lative 


rinting 


not the re 


these 
cravions 
The volum 


to be 


field offices 

about $4 million per year 
Orders come from Federal agencies in the 
spective areas. At a House Appropria 
ms Committee hearing, Public Printer 
lattenberger testified that in the areas 
has visited there is sufficient commer 
g capacity to handle the work 

the Government field plants 

Walt Horan of Washing 
of the House A 


imittee, protested what he 


ppropria 
{ the growing tendency of Govern 


branch plants to install expensive 


He tavored having 





Count on Econo materials 


and field engineers 


FOR RUBBER PLATES 


¢ 


UNIFORMLY ACCURATE B 


MATERIALS and METHODS for BETTER PRINTING 
FROM MOLDED RUBBER PLATES 


132 Humboldt Street 


Rochester 10. New York 


icral agencies in 10Cal arcas dom 
inder contracts between the Government 


and commercial printers 


Small Business Administration 
Offers Managerial Courses Series 
Speaking at a Small Busine 
ence staged by the Industr 
Board in Hotel Commodor 
City, Wendell B. Barnes, adn 
the Small Business Administration, said 
that this government ager 


ss Conter 
mfrerenc 
York 


rator of 


TPRaAniz 


ing, with cooperation fr 


UNIVETSITICS, a SCTICS ¢ 
on Managerial 

proprictors and nonown 
small business concert 


Among other SBA servi Mr 


Barnes 
LISTE aid tor small sines n getting 
government Contracts Or suocontracts 
from larger concerns; h training 
Management, and loans not compctl 
n with banks. He reported that SBA 
has Made 442 loans totaling 400,000, 
ut halt the imount 
for this | 
Ask Halt to Government Competition 
Hendrickson and Rey 
Ir., both w Jerse 


anion 


Sen. Robert ¢ 
Osmers 
| 


iblicans, have ny 


bills to terminate or limit rnment 
activities Competing with priva enter 


prise, and to set up an anti-Government 


competition board. The Hendrickson bill, 


S. 3547, holds that Government competi 


tion ‘deprives the people of opportunities 


t 
for private employment and enter] 
thereby reducing their ability to pay taxes 
without which the Goy 


rise. 


cannot 
CXISt 


Baltimore Printer Publishes 
Mergenthaler Keepsake Book 


As part of the general observance of 
Ottmar Mergenthaler’s centennial birth 
day anniversary, book 
let, New Wangs for Intelligence has been 
Schneidereith & Sons, 105 


a special K Sak 


published by 
The story 
Linotyp. 


nning with the un 


year-old Baltimore printing firt 
traces the development of th 
by Me rye nthale = be LZ 
successful attempts of other inventors and 
including an account of Mergenthaler’s 
early years as a studen prencice 
watchmaker in German { his later 
work in Washington and 

In a forward to the stor 
Mergenthaler, only surviving son of the 
inventor, notes that “Louis C. Schneide 
reith and Ottmar Mergenthaler, both of 
Baltimore, Maryland, had 
in typ. A mutual goal 11 
areas of endeavor 


interests 
spective 
that by 
the proper use of such pe mankind 
should be the beneficiary with high re 
wards in culture, knowled ooks and 
the facilities of the printed word that 


never dies 


Plan Canadian Convention 
Members of the Canadian Graphic Arts 
Association are making plans for their 
154 convention, which will be held at 
the Banff Springs Hotel, Banff, Alta., Sept. 
)-11. The Calgary association will be host 
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Your customers 
will see this ad 
in Time Aug. 23 
and in the Sept. 11 
Saturday Evening Post 





fetter thaw Quyone 
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FOR OVER 40 YEARS 
AMERICA’S MOST USED BOND PAPER 





HANO MAKES 


ra 1954 





Leading Stationers watch Hano for headlir 
deve mer in Aut 1 phic PD anicts { 


forms, Contin 


Sensational Hano N.C.R. Business Forms with 
leveloped by Natior Legis! 


/ 


= ay *% 4 cf . i ‘ 
Co. Write up to tour copies, e up to seven 
pie r caroon required 





models, sizes tor every need 
f! Don't mi 
Le tine iat Aan bes 


IC} » 4 


*New Branch Plant at Mt. Olive, | 





| | 
Central COMPOUNDING COMPANY | 
1719 North Damen Avenve © Chicago 47, Illinois | 


EXPORT: Guiterman Co., Inc., New York 4 “a 
CANADA: Canadien Fine Color Co., Ltd, Toronto Py General and Sales Offices: HOLYOKE, MASSACHUSETTS 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| Hano Refolder Registers, the ne ‘ 4 
| ee 
| 
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| 
| 
| 
| 
: 
| 


Branch Plant: MT. OLIVE, ILLINOIS 
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PSY ee WR OPE Sy 


DO YOU 


KNOW THAT... 





CHARLES EDSON, plant manager tor 
Kable Printing Co., Mount Morris, IIl., 
since last year, has been named vice-presi 
dent in charge of manutacturing 

ALFRED W. LYELL, a veteran of 34 
ears in pressroom and other graphic arts 
positions, has been named Tennessee rep 
resentative for Ideal Roller & Mfg. Co 

FOSTER MFG. Co. has announced a 
move to new offices at 210 N. Broad St., 
Philadelphia where the company has 
announced it will display the largest se 
lection of composing room equipment in 
the area 

D. E. EDWARDS has been elected vice 
president and controller of ‘the Miller 
Printing Machinery Co., Pittsburgh. He 
will be responsible for the operation of 


Miller's European subsidiaries 





B. W. McDowell 


D. E. Edwards 


B. W. MCDOWELL, who will make his 
headquarters in Seattle, has been appoint 
ed b; Michle Printing Press & Mfg. Co. as 
its sales representative in Oregon, Idaho, 
and Montana 

MARSHALL B. NUNLIST has been 
elected treasurer and vice-president in 
charge of finance for R. Hoe & Co 

ALFRED ALLEN WATTS CO., which 
operates plants in New York City, New 
ark, and Belleville, N.J., has a new ware 
house in Clifton, N.J., and plans to build 
a plant there for producing carbon-inter 
leaved business forms on high-speed ro 
tary presses. 

OTtro F. WEBER has retired after 50 
years of service in the Guide-Kalkhoff 
Burr pressroom, New York City 

F. L. WURZBURG heads a new product 
application engineering department set 
up by Interchemical Corp. to handle prob 
lems of chemistry and physics in the ap 
plication of Interchemical inks and chem 
ical coatings. Willis E. LeClair is Mr. 
Wurzburg’s assistant. 

GERARD E. NISTAL, formerly in adver 
tising and public relations positions with 
Philco Corp. and Radiomarine Corp. of 
America, is now assistant manager of Mer 
genthaler Linotype’s advertising and sales 
promotuon department 

HENLEY PAPER CO, has been aj 


of Virginia and West Virginia, as well as 
lennessee 

PAUL J. SHILLING has been appointed 
a vice-president and continues as sales 
manager of Bergen Press, Inc., Engle 
wood, N.] 

GLOBE TICKET Co. of Philadelphia 
has completed arrangements to take over 
the ticket printing department of Allen, 
Lane & Scott, Inc., as well as the ticket 
punch and gauge punch business of that 
company 

JOHN WILLIAMSON has been aj 
pointed to the sales-service staft of Bensing 
Bros. and Deeney, makers of BBD print 
ing inks, to represent the company in the 
Pittsburgh area 


J. V. LANDAU has resigned as sales en 
gineer and manager of the printing equip 
ment division of Lake Erie Engineering 
Corp. to accept a position with the Im 
perial Type Metal Co 

JAMES D. Russo has been appointed 
sales representative on the E. P. Lawson 
selling staff covering the New York met 
ropolitan area 

MorkrIs $. GORMAN is the new sales 
and promotion manager of Spot Carbon 
Products, New York specialists in hot 
spot-carbonizing 

WILLIAM F. CROWELL has retired as 
secretary-treasurer and business manaret 
of the Brooklyn Eagle to devote tull time 
to the Brooklyn Eagle Press, commercial 











B., the Kid was wanted by sheriffs 
throughout the West back in the late 1800's 
Today, smart hombres all over the 

country want flat-as-a-pancake gummed 
papers because they print better 


stick tight, seal out dust and moistur 


‘ 


and lay flatter ‘n one of Billy’s victims 


You'll want our new Idea Book 
it's chock full of valuable sugges 
tions on how you can increase 


your flot-as-a-pancake gummed 


paper sales 









— 


ORDER 
YOuR Copy 
TODAY - 

; (& 
irs FREE» \—~ 


—_— 






m 
Made by those gumming specialists 


The Brown Bridge Mills, Inc, Troy, Ohio 


SAN FRANCISCO 


4720 Market St 


pointed distributor of the printing and 
converting papers of Oxford Paper Co 
and Oxford Miami Paper Co. Henley will 
serve North and South Carolina and parts 


PHILADELPHIA 


203) Pine St 


CHICAGO ST. LOUIS 
608 S Dearborn 4378 Lindell Blvd 


WEW YORK 
6 East 45th St 
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Baldwin Ink Agitators 
cut costs 4 ways 


Assures uniform ink distribu- Saves time and effort needed for 
tion for better results with less manual ink fountain attention. 
spoilage. 

(2) Keeps ink on the job—makes it () Separate motor drive keeps ink 


go further, without waste. in mill condition, whether press 
is running or not. 


Applicable to almost any offset or letterpress ink fountain. 


Press records all over the country clearly prove that with 
Baldwin Agitators on the job, production and quality go up 
. costs come down! Typical of the comments from hundreds 


of Baldwin users are: 


"The Baldwin Agitators installed 
on our Cottrell five-color presses 
are our insurance for good color 
control...indispensible for red 
and yellow." 

Herman Dreyer 

Art Color Inc NS Y 


"Paid for itself on the first 
run in money, time, tempers, and 
work well done, on our Miehle #41 
2-color press." 
John Flaherty 
Scott Printing Co 
Jersey City, N 


"Amply proven its worth, particu- 
larly with carbon ink, on our 
Miehle 29 and horizontal." 

Wm. J. Smith 

Baker Mfg. Co 

New Bedford, Mas: 
vecifically, the Baldwin traveling cone ftorces the ink against the fountain 
ers to feed a uniform supply at all times—even with the smallest amount o 
bneineered toi simpli ity and long life with minimum mamtenance 
will pay you to investigate fully all the cost reducing advantages of Baldwin 
Ink Agitators for your presses. Sold on go day free trial basis. Get complete in 


lonmation by sending press make, model and size to 


William Gegenheimer Incorporated “<4 > 


80 Roebling Street . Brooklyn 11, New York 


One screw is opened in seconds to remove the 
individual traveling cone for quick wash 


Manufacturers of: 
BALDWIN INK FOUNTAIN AGITATORS ° BALDWIN VIBRATING ROLLERS ° BALDWIN 
PRESS WASHERS . BALDWIN WATER STOPS . BALDWIN WATER FOUNTAIN LEVELS 
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printing tirm. Mr. Crowell purchased th 
printing firm trom the newspaper in 194] 
and has been its president for 13 years 
DAYTON TYPOGRAPHIC SERVICE has 
moved to new plant and office quarters at 
W ilkinsor { Court Sts., Dayton, O 
FRANK J. CUMBERLAND is the new 


Detroit branch manager for Sinclair & 





Valentine Co 

BRANDTJEN & KLUGE, INC., has 
moved its New York office from West 
Broadway to new and larger quarters at 
86 Beekman St 

FLOYD E. BARMEIER, a 40-year veteran 
of the printing ink industry, died June | 
at his home in Riverdale, Ill. He was 63 
years Old. Unul last year, Mr. Barmeier 
was midwestern production manager of 
Sun Chemical Cory 

DOUGLAS BOGART has been elected a 
vice-president of Lathrop Vandewater Pa 
per Co. He will specialize in sales pro 
motion for Lathrop Vandewater and its 
newly-acquired Washington division, the 
John Floyd Paper Co 

THOMAS A. PISARRA has been ap 
pointed regional manager for Heidelberg 


Eastern, Inc., in Illinois, Wisconsin, and 


upper Michigan. He previously was a Het 
delberg salesman in the New York area 





T. A. Pisarra J. S. Hayward 








JAMES S. HAYWARD, 
owner and business manager of the Cor 
dele (Ga.) Daily Dispatch and once an in- 
structor at the Technical Trade School, 
Pressmen's Home, Tenn., has been named 
Florida sales representative for the Ideal 
Roller & Mtg. Co 

HEIDELBERG SOUTHERN SALES CO 
has moved its Atlanta, Ga., branch office 
Cheshire 


formerly part- 


to enlarged quarters at 1847 
Bridge Road, N.I 

EUGENE H. KLINGELFUSS, former] 
president of the Klingrose Machine Cor, 
Brooklyn, has established a new company, 
Eastern Foil Corp., to serve the foil lami 
The company expected to 
lant at Pompton Plains, 


nating held 
Occupy a New 
LESLIE K. STRASZEWICZ has been 
named production manager of Cullom & 
Ghertner Co., printers and lithographers 
with plants in Nashville and Atlanta 
RAY ARMSTRONG has been appointed 
plant superintendent of the Press of H 
N. Cornay, New Orleans. WILLIAM SAN 
DERS is now night superintendent, the 
post formerly held by Mr. Armstrong. 
ERICH BRINKMANN, formerly with In 
taglio Service Corp., New York, has been 
appointed vice-president in charge of pro 
duction for the Inta-Roto Engraving 
Corp., Richmond, Va 
LEO CARMAIN, production manager of 
Herbick & Held Printing Co., Pittsburgh, 











is checking new printing methods and 
machinery during a five-country Euro 
pean tour 

WALTER J. ASH of Consolidated Lith 
ographing Corp., Mineola, N. Y., has been 
named executive committee chairman ot 
Point-of Purchase Advertising Institute 

WADE HARMON of National Publish 
ing Co. has been named president of the 
Washington (D.C.) Printing Guild 

GEORGE G. FETTER, JR., announced 
his retirement as president of Fetter Print 
ing Co., Louisville, Ky., at the company’s 
annual meeting in June, and he was 
elected chairman of the board. To succeed 
him as president, the directors chose 
HAROLD W. BRAUN, the company’s exec 





utive vice-president tor the past two years 

EDWARD FECKTER, formerly superin 
tendent of Ross Gould Co., St. Louis, has 
been appointed production manager of 
the Calvert Lithographing Co., Detroit 

DONALD REICH became secretary of 
Mergenthaler Linotype Co. on Aug. 1, 
succeeding John E, Walsh, Jr., 
signed to resume law practice in Phila 
delphia. WILLIAM H. KISTLER, formerly 
administrative assistant to the president, 
is now filling Mr. Reich's previous post, 


who re 


manager of planning 

GEORGE A. POOLE, JR., president of 
Poole Bros., Inc., Chicago printers, has 
been elected a member of the board of 
trustees of the University of Chicago 





In MON 





Like 
ball 


I or 1On. 




















a good infielder charging, catching the 


egging to base in one smooth 
Keine 


overhand arc, the driving gears of the 
Miller bed motion engage the hangar, slowing, 
stopping and reversing the bed in one smooth 


harmon 


motion. The shorter travel of the 


bed and the jarrless stop give Miller 
yresses smoother operation and higher speeds 
} g } 


Whitt, for thi, Bulletin, 


"ww 
MILLER PRINTING MACHINERY CO. “18 
1115 Reedsdale Street Pittsburgh 33, Pa yet we 















. . 
pelectina 
in selecting 
eee are all very well. There’s nothing against claims . 
ye . ‘ 
an offset paper A ifthe pape lives upto them, 
ve sut that’s a trial-and-error method. There’s a better way, today. 
’ 7 Ad Ya ¢ {ll you do is compare actual performance records of any paper 
check LLS i] YO ie) pare ac perlormance reco 0 y pape 
you are considering . . . with the established industry standards. 
o St. Regis Rocket can make claims—some rather impressive 
) { h i & {¢ >i *] B | } Aan (° eC ones. But you don’t have to rely on them alone. For St. Regis 
furnishes performance records on its Rocket grade. See below. 
You can always get St. Regis performance records from the St. 


~ ‘ . 7 
] ul I 4 ; ‘ony Regis Paper Merchant. Ask him. St. Regis makes a complete line 


of commercial printing papers for offset, letterpress and gravure 






































rer 32 pages. 82” x 11”. in 4-color process, 
close register. printed | side only 
Record : 
ars Sista ord a ik os Tan lg alba bi sa Go sa waa sve 39,000 
of the use of y 
. a Serer PWO 2-color forms run through Harris 
SM. Regis 60 Lb. Rocket Offset 2-color 41” x 54” Offset press 
EE Sc sicitabarauaktoeenunseaeikenon mae” 
Industry Rocket 
Standards Performance 
, ¥ . > . 
Results Obtained Makeready time 4.45 hours 6.00 hours 
r Running time 
I FOR AN UNUSUAL Secanniiounent taut 2,868 per hr. 2,800 per hour 
I DEMONSTRATION OF 
“FINE PAPER FOR 
+ FINE PRINTING” — = ee 
SEND FOR A COPY 
OF THE ROCKET 
PAPER DEMONSTRATOR Rocket Offset is a low cost sheet that can be depended upon 


IN FULL COLOR, to produce attractive finished jobs with low pressroom 








OR ASK YOUR Work ability and bindery production costs. It is an inert sheet. 
PRINTER 1d ; : ri . - 
Advantages This inertness, due to the types of pulp 
be used in the furnish, assures dimensional stability 
which is so important in offset lithography. 
St. Regis Printing Papers are manufactured by — ° . . ‘ 
St. Regis Paper Company, one of America’s largest + @ Regis Sal 5 ( sO] pol al lon 
paper manufacturers, with resources ranging from R Sales Subsidiary of the St. Regis Paper Company 
raw materials in its own forest preserves to modern mills 299 Park Avenue. New York 17. N. ¥ 
PA arh Ave €, ive OTK “5 iY. . 


and plants and its own nation-wide distribution. 


St. Regis printing papers are backed by performance records 





The Pickering Press 
Of John Anderson 


Conclihded } 
memorable excerpt from this brief essay 
Starting from scratch, late in life; self 


taught, creating his own techniques 


4 
haunted by the spectre of want; he went 
his own sweet way and without fuss built 
a record of achievement in the graphic arts 
that will outlive the granite dedicated t 
the conquering heroes. Books persist, ideas 
cannot be burned, and as long as civilized 
thought continues much of it will be read 
in the characters that Goudy drew and cut 
and which other men throughout th« 
world, unheeding, have set and printed 

For the Paul Bennett testimonial din 
ner tendered him on December 3, 195 


in New 


printed the keepsake of the Ampersands 


York, Anderson designed and 


of Philadelphia. This was one of the jewels 
in the collection. Its title, set in Van Krim 
pen’s Open Capitals, had a sculptural 
vigor, and the text was set in Greek caps 
which gave a classic effect. The very ay 
pearance of the cOMposition Zave one an 
intuitive discernment into the Hellenistic 
alphabet 

On the occasion of a visit of the Am 
persands of Philadelphia to Pickering Press 
in November, 1953, 


each member a broadside presenting the 


Anderson gave to 


first setting and printing of Monotype 
Goudy Thirty. The historic text incorpo 
rated Goudy’s own comments on the type 

When Mr. Best of the Monotype Com 
pany suggested that the Company might 
bring out a type after I had passed on, to 
be called ‘Goudy Thirty, this design, 
which I had been working on at odd times, 
struck me as particularly adapted for the 
purpose. As | worked on it I had deter 

mined to make it, as far as | was able, my 
last word in type design, a type in which 
I would give my imagination full rein, and 
a type by which as a designer of types | 
would be willing to stand or fall, even 
though not here in the flesh to defend its 
possible vagaries and idiosyncrasies. The 
type pleases me; it will please some read 


ers; it may be execrated by others; I wish 
that | might know how it will be received, 
and maybe I shall! 

One of Anderson's jobs for Lanston 
printed at Pickering Press is the keepsake 
issued in honor of Beatrice Warde on her 
recent visit to this country. Anderson made 
this a multiple salute, a brilliant typo 
graphic gesture of welcome composed of 
inserts designed by Mrs. Warde’s many 
friends. Dwiggins, Rogers, Beilenson, Blu 
menthal, Ellis, Rushmore, and many others 
selected quotations from Bea Warde’s elo 
quent writings on the graphic arts which 
they designed in their manner. Each in 
sert was printed on a different paper in 
a type that was a favorite of the designer 
Anderson took the contributions and 


blended them into an impressive ensembl 


Master Anderson has a droll sense of 
humor. which is now and then evidenced 

bracketed asides in his printings. For 
i credit line on a piece done gratis, or for 
a fee, he will tack on: “Printed by Picker 
ing, of course.” On his informal billhead 
there is a line that reads: “Checks may be 
written (and how comforting when they 
are!) to the order of John Anderson 

7 

In March, 1769, Abel Buell, a silver 

| 


Killingworth, Conn., 
in Colonial America. A 


smith from cast the 
first font of ty] 
grant from the Connecticut Assembly en 
abled Buell to establish what is considered 


to be the first American type foundry 


A Good Money-Saving Idea 

If your customers are not already tak 
ing advantage of it, you can point out this 
money-saving idea to them. The idea ts 
not new and it has been used for years but 
right now is a good time to push this type 
f business. Many advertisers are looking 
for ways to cut costs of production on 
mailings of postal cards. Many are still 
using the 2¢ government stock postal 
cards. You can save them money on stock 
and give them a choice of sizes, colors 
finishes and weights, instead of the ordi 
nary manila postal card. You can save 
them money by running in larger sheets 


or work-and-turn on larger runs 





To publicize a new telephone number 


THERE'S NOTHING LIKE 
A SALES BLOTTER 


Keeping its telephone number be- 
fore customers and prospects is a 


MUST for every business. 


When a telephone number is 
changed, it’s doubly important to 
get it on every customer’s desk — 


and keep it there! 


For this purpose, there’s nothing 
like a sales blotter — one form of 
printed advertising that people just 


don’t throw away. 


So, as a service to our printer 
friends, we have designed four new- 
phone- number blotters and put 
them up in a pocket portfolio. Our 
service includes furnishing (at 
actual cost) electros of the illustra- 
tions for letterpress printing, glossy 


prints for offset reproduction. 


We'll be pleased to send you a copy. 


Please use the reply card in this issue. 


THE 


NEW 
TELEPHONE 
NUMBERS 


WRENN PAPER COMPANY 


Makers of Fine Blotting apers 
MIDDLETOWN, OHIO 








. 
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Harris vibrates the ink rollers with a 
simple metal disk—and everybody profits 


One of the big reasons why the Harris inker lays a smooth, uniform 


film of color on the plate like no other inker can, is the regular, 





oscillating motion of the vibrator rollers. To give these rollers a \ 
positive action back and forth across the inker—in correct rhythm « 4 
— Harris engineers developed a special oscillator disk. It is surpris- P) AMOUNT OF arnarin 
ingly simple, yet is so basic an improvement that it was awarded ren BRATION 5s 
U.S. Patent No. 2,520,688. 9 y 

, 
The sketch shows the principle. Since the disk is inclined on its shaft, {| J 
it describes an oscillating path as it rotates. This oscillating action iain ial v 


is then transferred directly to the vibrator rollers. 


Pressman’s profit: better inking —easier 


Driven from the main press gears, the vibrators oscillate once for every two revolutions 
of the printing cylinders. This produces an optimum vibration speed for proper dis- 
tribution and even build-up of ink. Each vibrator changes direction at a different time 
in the cycle—an absolute must for good distribution. The operator can easily adjust the 
vibration stroke from zero to maximum for different kinds of ink and different kinds of 
jobs. With the Harris vibrating system, the pressman can get better ink lay with less 


fussing and fuming. 


Foreman’s profit: steadier production 


There are five vibrators (plus an auto-vibrator) in the patented Harris inker. Vibrating 
them could have required a very intricate mechanism. But the Harris oscillator disk 
solves a problem of involved mechanical motion with sheer simplicity and soundness of 
design. It has very few parts, requires very little maintenance. It is one of the many 


shop-tested features that keep a Harris running with less down time 


Plant owner’s profit: more sheets to sell—at a better price 


Phe Harris vibrating system helps lay a more even film of ink across the full width of 


the plate. It minimizes “starving” of certain parts of the plate. These things add up to 
more good sheets in the delivery pile—premium-quality sheets that command a buyer 
respect that command top dollar on the market 

7 a i 
The design and manufacture of soundly engineered graphic arts equipment is the 


yusiness of Harris-Sevbold. Products include Harris offset presses, Seybold power pape! 


cutters, Cottrell letterpresses and gravure presses, Harris litho-chemicals, Macey colla 
tors, and other fine graphic art equipment. Consult Harris-Seybold Company in all 
prin¢ ipal cities, or at 4510 East 71st Street, Cleveland 5, Ohio 


HARRIS-SEYBOLD 


fine graphic arts equipment .. . for everybody’s profit 





Harris Model 145A, single-color, 35 x 45” offset press at Great Lakes 


Lithograph Company, Cleveland, Ohio. Color photograph by Cornelius 





Stickin Aroun 


with KLEEN-STIK 


LIFE Can Be Beautiful ! 


To your P.O.P. customers, there's 
nothing so beautiful as displays that 
make their products come to LIFE! 
And it’s easy to turn the trick with 
self-stickin’ KLEEN-STIK. This mir- 
acle moistureless adhesive, cleverly 
combined with folds and die-cuts, 
helps you produce many super-life- 
like displays that “POP” right out 
like these: 


Chili’s a “‘Hot”’ Item... 
Especially the way H. J. HEINZ 


CQO. displays theirs! Famous for 
variety, Heinz wanted a shelf-edge 
display with plenty of ‘spice’ —so 
O.C. ROESEMETER of their Sales 
Promotion Dept.and A. J. ADAMS 
in Advertising “cooked up” this 
lifelike dish. Beautiful production 
job by WM. G. JOHNSTON, ex 
pert Pittsburgh color printer 
double scored to “pop out” the 
die-cut illustration for even greater 
appeal. And of course, KLEEN 
STIK supplies the sticking power, 
with its simple peel-an’-press appli 
cation that sticks and sticks and 
sticks! 


How 
to 
"Wax" 


Eloquent 


4 


gi 


Do it with PRIDE! That’s the 
sales message S. C. JOHNSON & 
SON, INC., gets across by strategic 
use of this novel “‘strong-arm”’ tech 
nique. The die-cut arm and hand 
holding a bottle of Pride projects 
from the store shelf with startling 
realism, held firmly in place by 
strips of super-stickin’ KLEEN 
STIK —and it’s highly visible from 
both sides! JOHN RASMUSSEN 
of Johnson's handled this neat job 
through WESTERN PRINTING 
& LITHO of Racine, with precision 
die-cutting by WELLS-BADGER 
CORP 


Put more LIFE in your customers’ 
P.O.P displays with wonderful, ver- 
satile KLEEN-STIK. Everything 
from 3-dimensional die-cuts to sim- 
ple—but effective—window stream- 
ers, back-bar signs, and plenty more! 
For full details and ideas galore. 
write for your big free “Idea Kit” 
right away! 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue « Chicago 1, lll 


Pioneers in Pressure Sensitives to the Trade 
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tO an untrim 

Converting this 

asurcment, we 

because this 

ement varies from the incl 

measurement, both measurements should 
be converted to decimal inches for 

of comparison 

51 picas 70 picas 11.620 

8,),/ 3 1 11.562 

difference 058 

this that the even pica 


difference 

It can be seen 
measurement is larger than the inch meas 
ment allowed. However, to reduce the 
makeup to 5014x691! picas would skimy 


the trim too close. The obvious thing t 


is to use the 51x Q pica 


asurement 
base uvntrimmed siz 

picas 8.466 70 picas 11.620 

8'4 8.250 11% 11.250 

difference 370 

Less Head Trim 185 


difference 216 


Tail Trim 185 
for side trim is OK 
for head trim is OK 
185” (approximately ") for tail trim is OK 


216” (approximately 
185” (approximately 


Thus we can make a tentative decision 
that 51x70 picas will be the makeup size 
This is also the base untrimmed size, and 
multiplying it out in decimal inches we 
arrive at a base requirement of 23.240% 
864 inches, just under 2314x33 
inches, for the eight-page press sheet 
We must now give thought to all the 
other things which may affect the speci 
fications. First, by checking press stand 
ards, we determine that the smallest chase 
in which this job will fit is the chase that 


) 


is standard tor a x41 press 


The gripper bite requirement is ! 


inch S50). This, added to the 24.240, 


makes 23.490 inches 

The crossbar requires ')-inch (.500 
This, added to 864, makes 34.364” 

Comber margins are not required in 
this nstan 

In considering drag on the tail of the 
sheet, the weight of the paper does not 
require extra stock in this instance. The 
determination will depend largely on the 
quality of printing desired. However, 
other allowances may aftect this, so we 
can set this aside until the binding con 
iderations are completed 

Under bindery requirements, we must 
consider what effect uneven folding or 
laps will have on the operations. Sheets 
developed by the method outlined here 
will have to be folded to the base untrin 
med size established. This means that ex 
tra stock allowances will cause laps or un 
even folding. In this case the extra allowed 


for gripper bite will at the tail, and 
*Based on 1 pica 166 inch. For information on 


where to obtain conversion charts, write The In 


land Printer 


lar 
la 


pping 


it. The tail lap would cause no trouble 
The side lap might be an advantage when 
hand-feeding stitchers, or it might be a 
necessity On some automatic machines 


Whether lay 


ps are required or undesirable 
must be determined according to the bind 
ing method and specific equipment used 
Let's assume the lay s will cause no trouble 

This method of approach is used when 


the problem of using the smallest possi 


sheet size is a factor and when special 
per sizes are to be ordered from the 
mill. Obviously in this case we can’t ver' 
well do any more skimping to save paper, 
since we have already established mini 
mum trims. One thing might be changed 

the allowance for the crossbar—by de 
ciding to undercut plates at this place in 
the form. This would save '-inch of 
stock, but undercutting mounted plates 
to overhang the cross bar is an expensive 
and hazardous operation at best 

One other problem should be consid 
ered before proceeding with the makeuy 
standard. Suppose we wanted to put this 
job on a inch press instead of a 41 
inch press. The critical point in this cas« 
is that we would find that the form will 
not ZO into a precision chase for this size 
press. A decision must then be made as 
to the practicality of making a bed-lockup 
One thing is very definite and that is, with 
precision makeup if 75 more practical to 
make bed-locks than to use skeleton chases 

It is more economical to use a larger 
press than to use bed-locks when the run: 
are short. On long runs it can be quite 
practical. However, when bed-locks are 
used, consideration for an allowance must 
be made for the time standards. Don't 
bed-lock a job that has been estimated on 
the basis of chase-lockup without proper 
authority or understanding as to the extra 
ost. Changing from chase-lockup to bed 
lockup would eliminate the need of ! 
inch extra stock for the crossbar, and this 
too may be a factor in your planning 

However, we decide that the job will 
run on the 41-inch press, and we arrive at 
the tinal required sheet size 23.490x34 
364 inches (approximately 2312x34%% 
inches), and to meet mill requirements we 
make it 2315x3415 inches 

Proceed now with the makeup stand 
ard based on original size of 51x70 picas 

Che lockup standard should always be 
roughed out by the planner for his own 
use even if it isn’t required in the sho; 
This is advisable in running out meas 
urements for various checks 

\ compicte lockuy standard will per 
mit even a novice to lock a form accurately 


It will be seen that all de 
idicated and that by fol 
lowing the specifications the result will 


be an accurately positioned form 
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Production goes up, costs down with 








Ansco Reprolith Ortho Stripping Film 












kor putting your shop on a more 


he ttel 





you can't do 





basis 





ether nt 





than choose hr ¢ prolith Ortho Ytrip 


ping kilm Lhat’s because it permits 






you to mcrease production and re 





duce make overs You Save both 






| isted he low are 





time and materials 






some of the Ways this superior strip 






ping lm can beneht you 









Reprolith Ortho Stripping Film offers: You Get: 
EASIER STRIPPING and restripping. [he SAVINGS IN 


adhesive layer between membrane and low TIME 






shrink safety base dissolves cleanly and 
quickly after brief soaking. 


7 HIGHER RESISTANCE TO PHYSICAL FEWER A [ ISCO 













aa | DAMAGE because it’s designed to be tough MAKE-OVERS 
Binghamton, New York 
my SMOOTHER CUTTING for new freedom SAVINGS IN A Division of General Aniline 
3 from wasteful burring and tearing MATERIAI & Film Corporation. 
AND SUPERIOR RESULTS BESIDES “a noes enearee te Reaiany.” 






4 EXCELLENT SIZE-HOLDING PROPERTIES ¢ HIGH CONTRAS1 
AND RESOLVING POWER ¢ SHORT DEVELOPING TIME ¢ GOOD 
SPEED ¢e FULL ORTHOCHROMATIC SENSITIVITY 







For maximum density and contrast, be sure to develop in Ansco 






Reprodol, laboratory-packaged for your protection. 






INTHE GRAPHIC FIELD rrs ANSCO 
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NEW 
LITERATURE 


Those interested in literature described are asked 
to write direct to the company listed in the item 


Long-Run Plate Coating 


[he Army Map Service has released a 
; age booklet, AMS Bulletin No. 42 


the characteristics, use, and re 


ned with a new photosensitive 
Metalite, tor offset plates. Copies 


of the bulletin are available from Sun 
Supply Co., 1010 44th Ave., Long Island 
City, N.Y. Detailed procedures are given 
for preparing both grained and grainless 
plates, and the booklet also describes the 
ability of Metalife coating to produce 
plates for exceptionally long runs 


Relation of Artwork to Printing 


A Picture Is More Than An Image, 
is the most recently released title in the 
Library of Print Shop Helps” issued by 
Henry Lindenmeyr & Sons, 480 Canal 
St., New York 134. A discussion of the re 
lationship between the techniques of the 
artist and the printer who reé produce s his 


work, the book sets out to describe the ef 





ONLY THE NEW 


Cc. B. NELSON 


COST-CUTTER SAWS 
Point the way t GREATER EFFICIENCY 


NEW 
MODEL *‘C"’ 


ADVANCED DESIGN FOR 
SPEED, PRECISION, ECONOMY! 


The Cost-Cutter provides never-before 
safety! Improved saw guards and 
waste chutes protect the operator from 
flying chips! 

Available in Bench or Cabinet models, 
strip cabinet or self-contained waste 
truck 


SMOOTH OPERATION 


Full-sliding Ball-bearing Table 
with exclusive Adjustable Brake. 


GREATER CAPACITY 


Larger table for plates up to 24” 
- Super powered, large motor. 


PERFECT SQUARE-CUT 


Exclusive Adjustable Saw Head 
eliminates taper, Life-time lubri- 
cated spindle. 


MICRO-ELEVATING 
TABLE 


Self-cleaning, ball bearing. Point 
graduated dial indicator for ex- 
acting accuracy, 


SEE YOUR DISTRIBUTOR TODAY OR 
WRITE... FOR FULL DETAILS 


C. B. NELSON COMPANY 


508-514 South Kolmar Avenue 
Chicago 24, Illinois 





fects of all factors concerned in the finest 
possible reproduction of artwork and 
photographs. Relationships are outlined 
between each art technique and its re 
production by either letterpress or offset 
lithography. Descriptions are given of the 
paper surfaces recommended as most de 
sirable for each kind of art 


Safe Truck Operation 


Suggestions for safe operation of indus 
trial trucks are detailed in literature avail 
able from the Elwell-Parker Electric Co., 
4205 St. Clair Ave., Cleveland Photo 
graphs illustrate such unsafe practices as 
carrying off-center loads, carrying loads 
that are piled too high, using trucks fos 
elevators, and many others. In all, 31 rules 
for safe Operation of trucks are pictured 
and discussed. Operator training sugycs 
tions are included, and the literature is 
designed for use by company administra 
tive personnel and truck operators 


Increasing Waste Paper Value 


Helpful tips tor increasing the recover 
able value of waste paper are given in a 
booklet, “Prohibited Materials and Out 
throws in Paper Stock,” published by the 
Waste Paper Uulization Council, 122 E 
i2nd St., New York 17. Pointing out that 
many of the prohibited materials must be 
eliminated at the source because no other 
practical method exists, the booklet goes 
on to outline the most common contami 
nating materials, their sources, and the 
reasons they cause trouble in reclaiming 
processes. Listings include 29 classifica 
tions of troublesome materials, as well as 
standard marking systems approved for 
use by manufacturers using these mat 
rials in their products 


Die-Cut Novelties 


An illustrated bulletin prepared by 
Freedman Cut-Outs, 34 Hubert St., New 
York 13, offers advice in the preparation 
of die-cut novelties for direct mail and 
point-of-purchase displays. Numerous ex 
amples of attention-winning “pop-up 
mailing and merchandising pieces are il 
lustrated. Also available on request are 
samples of paper glasses in various styles, 
for viewing three-dimensional reproduc 
tions, and a plastic “Eclipso-Glass” for 
viewing solar eclipses 


New Safety Council Manuals 


Three new publications of the National 
Safety Council, 425 N. Michigan Ave., 
Chicago 11, are of potential value to both 
large and small printing plant operators 
A 16 page cartoon booklet, “What's In It 
tor Me?” stresses the theme that no one 
is immune to accidents if he is not careful, 
and drives home the fact that “it is not 
where you work but how you work” that 
makes for satety 

Safety Devices and Ideas” describes 
more than 90 safety devices that have been 
tricd and found effective in plant use. Al 
though designed by chemical plant per 
sonnel tor their own use, the devices have 
applications in other industries as well 

A recent addition to the Council's safe 
Two-Wheel Hand 


spiral-bound, 


tygraph series is 
Trucks, 


18- x 24-inch pages that can be set up to 


consisting of 12 
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THE HOE MAGAZINE PRESS inicets today’s most [ PNG ge oe see as = 

exacting quality and production standards for . m-iHiF he SE ERA PAM 
| eo — “ % 


printing America’s leading magazines. Embody- wail 
ing many distinctive Hoe features, the Magazine A -« 
Press is designed and built to insure the lowest 
possible production costs, with a minimum of 


down time and maintenance expense. 





For top-quality production 


LETTERPRESS 
GRAVURE 
OFFSET 


there is an outstanding 


Oh OE PRESS 


eo ae ee 


THE HOE WEB-FEED OFFSET PRESS (illustrated) is designed ex 
pressly for printing telephone directories and other long-run 
books most economically. It will handle either collect or non 
collect: products at speeds up to a thousand feet a minut 
printing simultaneously on both sides of the web. Additional 
units can readily be installed whenever required 


et 
% 


RF: & CO, MWC, THE HOE ROTOGRAVURE PRESS is built for high vs press run 


in the millions — with fine quality production matlordes 


910 East 138th Street New York 54,N.Y. catalogues, and Hie Wspapel COMES upplements and 


BRANCHES: BOSTON © CHICAGO © SAN FRANCISCO sections. It meets such exacting PCQUITCTINICHIES 4 hethe printing 
BIRMINGHAM ® PORTLAND, ORE. in monotone or multi-color 


Havas 





EAR 


\ estinghouse 


STRIKING COVER DESIGN DRAMATIZES 
WESTINGHOUSE ANNUAL REPORT 


The design, in beautiful full color lithography, depicts the contribution 
of Westinghouse to the beginnings of the age of industrial atomic power. 


It portrays dramatically the artist's conception of tomorrow's atomic 


power plant and the atomic submarine of today. 


We are proud that Buckeye Cover was selected for this superb pro- 
duction. If you are planning an annual report, catalogue, brochure, or 
other fine printed piece, remember that the selection of the cover not 
only as to design but as to the quality and texture of the paper itself is 


of primary importance. 


There's a world of inspiration 
for the creative man in the 
wide range of colors and fin- 
ishes in the Buckeye Cover 
line. Complete sample book 
will be sent on request to any 
cover paper user. 


THE BECKETT PAPER COMPANY 
MAKERS OF GOOD PAPER IN HAMILTON, OHIO, SINCE 1848 
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form an easel for group demonstrations 
Clear, accurate drawings show proper 
maintenance and use of hand trucks 


Business Form Presses 

Available from American Type Found 
ers, 230 E. Sanford Blvd., Mount Vernon, 
N.Y., is a new folder entitled, “ATF-Web 
endorfer High-Speed Web-Fed Business 
Form Presses Can Spell Profits for You.’ 
The folder illustrates, describes, and gives 
specifications for standard and special 
presses built by ATI 


Fork Truck Specifications 

A new Safety Silhouette electric fork 
truck is described in detail and its fea- 
tures are illustrated in a four-page, two- 
color booklet Bulletin 5001 jusc 
published by the materials handling divi 
sion of the Yale & Towne Mfg. Co., Phil- 
adelphia, Pa. A table of dimensions and 
complete specifications are included for 
the truck, which was designed especially 
for Operation in close quarters 


Infrared Heater Bulletin 

A four-page illustrated bulletin released 
by N. J. Thermex Co., 535 Bergen St, 
Harrison, N. J., describes a new radiant 
heater, Infralite, that produces heat at 
more than 100 watts per square inch of 
lamp surface. The bulletin also suggests 
various drying and heating applications 
for the device and includes specifications 
for the range of standard sizes 


Inexpensive Head Composition 

A booklet showing 43 lettering styles 
available on transparent sheets for head 
line paste-ups has been prepared by Tran- 
stik, 305 E. 45th St, New York 17. The 
alphabets, with caps and lower case on 
separate sheets, are designed to provide 
an inexpensive substitute for hand letter 
ing in all types of display composition for 
camera reproduction 


= * 
Answers 


to Its a Quiz 


Here are the answers to the quiz 





y) 


on page 60 What is your score 


l. Linofilm 
2. Lighter construction to hold 1.6 
pound plates in place of 46-pound 
stereotypes 

Waiting for slack times to print 
False. First came Constance Mis 
sal by Gutenberg; three are 
known to exist 

Reclaim leftover ink and stand 
ardize stock 

Oil causes slippage if register 
racks are worn 

False; plates available in only a 
few cities 

Prue 

100 

Engraved by hand; rotegravure 


suggested for speed and color 
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\ CARTONS 
\ WRAPPERS 
LABELS 








STAUDE ROTARY LETTERPRESS 


Best known for making paper milk bottles 
at a production rate of over a quarter 
million a day. Printing cylinder circum- 
ference; maximum 32”; minimum LO": 
26” actual printing width 


STAUDE BUTT SPLICER 


makes a perfect splice without stopping 
the press. 



























) ROTOGRAVURE 


Consider such features as integral assembly for 
fast changeover . . . 1,000 ft. per minute . . . 360° 
running register... exclusive doctor blade 
mounting for easy accessibility. Printing width 
26” to 42”; circumference 23” minimum; 
\ 46” maximum. A letter or phone call will 
\ bring complete information on this versatile 


) , inline equipment. 
E.G. SGrae MFG. COMPANY, INC. 


2675 University Avenue 
St. Paul 14, Minn. @ NEstor 7151 
























Aqua-Trol unit on ATF Chief 20 press (left) provides automatic balance between inking and dampening systems. At right, Aqua-Trol on ATF Mann L-136 press 


ATF Aqua-Trol Device Automatically Controls Inking, Dampening 


American Type Founders, Inc. has ac easier presswork and longer plate life 
quired world-wide exclusive sales rights better blacks and colors; reduced ink con 
for Aqua-Trol, a device developed by thi sumption and less paper waste; no imagi 
Interstate Printing Co. of Houston, Tex., blinding or scumming caused by too much 

viding automatic balance between or too little water 
and dampening systems on offset Aqua-Trol demonstrations staged at 
ATH describes the unit as a prac ATF's Elizabeth, N.J. plant on July 12 
ver to what many Offset pressmen showed how the unit, mounted over the 
as their biggest problem—control of press inking system, removes excess Mois 
lampening or excess moisture in ture by air turbines, heaters and air baf 


ink. Other advantages claimed include fles that control evaporation. For prov 





Get COMPLIMENTS, 
instead of KICKS on your MAGAZINES i 


¢ 


Shabbily wrapped, slovenly labeled magazines don't win subscription 
renewals. “ ~ s why so many publishers are turning to MAGNA- 
CRAFT to solve this vital problem. Wrapped the MAGNACRAFT 
way, your magazine gets there in good shape meat, attractive, 
inviting and with its label exactly placed where it ought to be 
These two jobs are done speedily, accurately . with a precision that 
ends the mailing-deadline headache Any employe handles the opera- 
tion What's more. YOU can afford this equipment, whether your 
circulation is small or large. You'll save time, 
save dollars, please subscribers. See for your- 
self. Get he facts Compare the work, 
Write us today for literature 


@ 


The FASTWRAP 


FLATWRAP, FOLDWRAP, BAND.- 

WRAP your magazine this modern way 

45 times faster than enveloping and 26 

times faster than handwrapping. Adjust- 

ments for setting up are simple, thus Magazines can be labeled as fast as the oper- 

making possible short runs on an eco ator can stack them into the hopper. Labeling 

nomical basis heads for the addressed labels in roll strips or 
pack form for either the standard or the elec- 
tronic strip can be furnished 


FREE LITERATURE 
Write for either 
the wrapping ma 
chine or the label 
ing machine folder, 
or both 


3138 W. Chicago Ave., Dept. C, Chicago 22, Ill. 
MAILING MACHINES 
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ing that the device removes large amounts 
of excess water, a Chief 22 press was run, 
with the unit idle, until good printing 
quality was obtained. Then a water-filled 
sponge was used to flood the dampening 
rollers unul printing quality was lost. Next 
normal step would be to stop and wash up 
the press, or run several hundred sheets 
until good printing quality was restored 
Instead, that result was achieved by turn 
ing on the Aqua-Trol and letting the press 
idle for one and a half minutes 

Another test showed Aqua-Trol’s abil 
ity to remove small amounts of excess 
moisture. The press was run continuously 
with excess moisture and without affect 
ing printing quality. Then came a test 
showing that when frequent press speed 
changes or stops are made the device as 
sures high quality reproduction by kee; 
ing the ink clear of excess moisture 

ATF representatives pointed out that 
excess moisture picked up on the plat 
gets into the inking system, emulsifies th 
ink and water, and creates an acid-carry 
ing solution which causes plate image 
blinding, and by diluting the ink weak 
ens reproduction quality. It was said that 
by giving pressmen control of this ink 
moisture relationship Aqua-Trol in some 
cases has increased normal plate life two 
to three times. Better moisture-ink bal 
ance makes blacks and other colors print 
stronger, which often means ink savings 

Trade press editors viewing the tests 
were also told that Aqua-Trol practically 
eliminates wastage of below-quality sheets 
and makes faster production possible, and 
that wetting agents in fountain solutions 
can be used to full advantage because re 
duction of moisture in the ink offsets the 
problem of increased ink emulsification 

Aqua-Trol can be used on any make 
offset press trom a 10-inch duplicator to 
a large web-fed machine. The only pos 
sible exception, according to ATF, is the 
new Michle Rotaprint 17, which mixes 
water and ink in the fountain 

Interstate Printing’s president, Robert 
Tucker, working with his plant associates 
Warren Childers and S. E. Nevampa, be 


san developing Aqua-Trol four years ago 
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NEW ELECTRONIC ENGRAVER FOR 
PRINTERS ANNOUNCED BY FAIRCHILD 


SIMPLE ADJUSTMENTS WILL PERMIT ENLARGING AND REDUCING 
AND SELECTION OF 85-LINE OR 120-LINE SCREENS 


A new electronic engraver called the 
“Scan-a-sizer” is being developed by 
the Fairchild Camera and Instru- 
ment Corporation for use in com- 
mercial printing. This electronic 
engraving machine will produce 
high-quality plastic halftones di- 
rectly from photographs or artwork, 
at a fraction of the cost of metal en- 
gravings. Its operation will require 
no special skills. 

The Scan-a-sizer will automati- 
cally enlarge and reduce as much as 
4s times the size of the original art. 
The flat bed scanning table will ac- 
commodate art up to 18” by 22%” in 


size. The machine will produce a fin- 





ished engraving of any size up to 11 
inches by 14 inches. 

A gearing mechanism will permit 
preparation of 85-line halftones for 
newsprint and 120-line halftones for 
coated stock. Simple dial adjust- 
ments will provide control of tonal 
values to assure faithful reproduc- 


tion of difficult illustrations. 


SCAN-A-SIZER DEMONSTRATED 
AT SOUTHWESTERN EXPOSITION 


\ preproduction model of the new 
machine was demonstrated at the 
Southwestern Graphic Arts Exposi- 
) 


tion in Houston, Texas, July 3 


through 11. The Scan-a-sizer will be 





marketed under a leasing arrange- 
ment which will include servicing 
and instruction of personnel in the 
proper use of the equipment. Fair- 
child expects to make the machine 


available in 1955. 


For more information on the new 
Scan-a-sizer, write to Fairchild 
Camera and Instrument Corpora 
tion, Robbins Lane, Syosset, Long 
Island, N. Y., Department 100-83U1. 


ARIRGHILD 


CAMERA AND INSTRUMENT 


CORPORATION 





Neventitically TESTED... auc 
TESTED again 


by TAME 


Tested step by step through manufacture in 
America’s most modern roller-making plant; 
tested as to raw materials; tested for proper 
balance of ingredients; tested for size, for rugged- 
ness, for potential performance ... yes, tested 
scrupulously for each and every factor that may 
influence ultimate service—that’s the impressive 
record of each and every AMERICAN ROLLER 
that leaves this plant. No wonder they later test 
out perfectly on the presses of so many leading 
printers and lithographers. They’ve got what it 
takes because rigid controls gave it to them; 
they’re tough because competent know-how 
instilled them with toughness under the most 
relentless factory regulations known in the indus- 
try. That’s why they’re supreme on today’s high- 
speed presses. Order them for your plant and 
see the difference! 


M.ERICANS 


Es. 


Ail. SyNtwer 


aueere ROVERS f ee 
cComPposrion us s j 
LITHOGRAPH ROLLERS oat 
MAKE READY Paste pom — - 
PADDING Givt hia — 
. _—_—— 
1OnG ive BOWER . » 
2 tee 
EE ! : 3 papery « 


DaTSSING 


—_oe 





AMERICAN ROLLER CO., 1342.N. Halsted, Chicago 22 « 225 N. New Jersey, Indianapolis 4 
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Heidelberg Eastern Sales Co. offers a 

| portfolio of printed samples — ranging 

from a four-color label to a business card — 

showing what the Heidelberg press can do 
under ordinary conditions. 


Embossing is a reviving art that offers 

printers the opportunity for extra profits. 
The Beckett Paper Co. offers information on 
how to do it in your plant. 


A two-color broadside, No. 754, contains 
3 the step-by-step procedure — fully illus- 
trated — fer processing Harris presensitized 
aluminum offset plates. 


The new Davidson Dual Model 251, a 

4 press that will handle either offset or let- 

terpress jobs in sizes up to 10x14, is described 
in a broadside available from Davidson Corp. 


Staude Mfg. Co., in bulletin No. 7, tells 

about a new feeder for the Staude Mas- 
ter Gluer and other carton folding machines 
that is designed to handle hard-to-feed, waxed 
and coated carton materials. 


6 New MarV-Al letterpress packing is said 

to reduce makeready time by about 20%. 
It is described fully in a free folder offered by 
Tileston and Hollingsworth Co. 


7 “You'll score a hit every time with the 
new Dayco Gold Seal offset blanket,” ac- 
cording to a new folder by Dayton Rubber Co. 
Both the folder and a free sample are yours 
for the asking. 


8 ACA adjustable speed drives for printing 
equipment, giving you DC performance 
and control from AC power, are described in 
Bulletin GEA-5568A published by General Elec- 
tric Co. 












































4 Is static a troublemaker in your plant? A 

new folder tells how Statikil, a harmless 
liquid available in self-spraying containers, 
can eliminate your static worries. 


1 When slow drying slows up press pro- 

duction, you can consult this J. E. Doyle 
Co. portfolio that tells all about use of the 
Doyle Infrared Dryer in printing plant applica- 
tions. 


1 Something for the boys—in the offset de- 

partment—is the subject of an Ideal Rol- 
ler & Mfg. Co. folder giving specifications and 
working advantages of Graytone litho rollers. 


1? “Shaping a Better Future,” the printer's 
die-cutting manual, and “A Barrel-Full of 
Money Making Ideas” contain valuable die- 
cutting tips from Accurate Steel Rule Die Manu- 
facturers. 


| A handsome folder from C. B. Cottrell & 

Sons Co. describes a handsome and 
profitable piece of equipment, the Cottrell five- 
color rotary letterpress, a big press for big 
profits. 


] Binderymen will be interested in complete 

specifications and operating descriptions 
of the N-D Multiple Spindle Drill, all included 
in a folder from Nygren-Dahly Co. 


] Specifications, typical installations, in- 

structions, and prices for anti-offset spray 
units are all detailed in data sheets prepared 
by Paasche Airbrush Co. 


16 “t's easy to make your own color plates,” 
says Ti-Pi Co., and they'll send you de- 
scriptive folders as well as samples of their 
rubber and plastic printing plates. 


K% Here are printers ’ helps. a 







available to you at no cost 


17 Craftsman Line-Up Table Corp. gives all 
the details on three of its line-up and 
register tables—one is for letterpress work, one 
for lithographers, and one for general layout. 





“Electri-Facts,” some proven reasons for 
13 buying an electric fork truck, will be sent 
by Clark Equipment Co., and you can also have 
a sample copy of “Material Handling News.” 


19 Fifteen outstanding lithographed letter- 
heads, together with production notes, 
are all in “Gilbert Lithographed Letterheads of 
the Year,” by Gilbert Paper Co. 


20 “Gather, Stitch, and Trim in One Con- 
tinuous Operation,” says a folder from 
the Dexter Folder Co., and you'll realize bigger 
profits from your bindery operations. 


Bothered by noise, vibration, and shifting 
21 of heavy machines? Read ‘Why It Pays 
to Anchor Your Printing Machines With Uni- 
sorb,” facts and photos published by the 
Felters Co. 


2? You can cut costs of cleaning offset 
dampener rollers in half, according to 
Jomac, Inc., and they give you the secret in 
folders describing the Jomac roller cleaner. 


23 If too-dry air plagues your pressroom or 
bindery, take a look at Armstrong Ma- 
chine Works Bulletin No. 1775, “Controlled 
Humidification’—a description of Armstrong 
steam humidifiers. 


274 “Rotary Web Printing Presses” is a folio 
of specification sheets prepared by the 
Hamilton Tool Co. to describe its business form 
machines—presses, collators, and rewinders. 


25 “Six Keys to Better Letterpress Produc- 
tion,” a colorful catalog from the Miller 
Printing Machinery Co., gives you specifica- 
tions for six top-production presses. 


26 “lens and Images” describes an unusual 
system of control measures employed by 
Harris-Seybold to protect offset press users 
against variations in plates and chemicals. 


? Floor loading of heavy paper rolls is no 

problem with the Staude Turn-Over Roll 
Stand, which takes rolls up to 70 inches in 
diameter. “Folding Facts No. 8” tells about it. 
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Please send me, without cost or obligation, material described under the key numbers | have circled below 
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My Name ___. scsi ae ee 


Company 
Street 


Number of presses: Platen 


Cylinder 








_ Title or position 






City . State 





Rotary Offset 





OUR COMPANY DOES [_] Commercial Ptg. [_] Newspaper publishing—[_] Daily [|] Wkly. Circ 


[] Lithography [] Gravure 


[J Our own composition 


[_] Trade composition 


















[_] Photoengraving 





(] Electro and stereo [] Engraving [_] Bookbinding [] Stationery—Office supply 





This offer expires January 1, 1955 














28 N-D rotory perforators build profits, ac- 
cording to a folder from Nygren-Dahly 

Co., and specifications for a complete line of 

perforators are listed for your information. 


29 If you're looking for both speed and 

accuracy in an automotic cutter, you'll 
be interested in a bulletin describing the 
Chandler & Price 37-inch automatic paper 
cutter, 


30 “Fastest folder of its size’ is the way the 

Cleveland “Double-O” folder is described 
in @ bulletin published by Dexter Folder Co. 
Pictures and specifications are included, too. 


3] “Printing That Looks Like Dollars” is the 

title of a Hammermill portfolio that will 
give you ideas for printing that makes dollars 
for you—printing on Hammermill safety pa- 
pers. 


3 Kleen-Stik’s “idea Kit” is packed with 
examples of labels, two-way window 

signs, bumper strips, and price tags, all finish- 

ed with self-sticking moistureless adhesive. 


3 3 “Ludlow Time Records” gives an interest- 
“ ing summary of average times required 
to set small jobs; records are from public 
demonstrations at the Sixth Graphic Arts Ex- 
hibition. 


34 Photos and technical data, in a six-page 
folder by E. P. Lawson Co., tell the story 
of the three-knife Lawson Rapid Trimmer that 
will gear your bindery to mass production. 


3 5 Acraplate equipment for rubber and plas- 
tic plate molding is detailed in an eight- 

page booklet from Lake Erie Engineering Corp. 

that includes specifications for five models. 


Mount your own cuts? “Are You Missing 
36 a Good Bet?” and “There's a Big Dif- 
ference,” two folders from Irwin Mfg. Co., 
give advantages and prices for wood blocking 
material. 


Just about all the details you'd ever need 
37 on photo arc lamps are given in a loose- 
leaf catalog and price list prepared by Mac- 
beth Arc Lamp Co. 


3 2 If your bindery bogs down on ruling jobs, 

John McAdams & Sons Catalog DR-49 
may hold the answer to your problems—it has 
detailed descriptions of modern disc ruling 
equipment. 


Anyone who's ever seen an issue of 
39 Mead Corporation’s “Better Impressions” 
knows how much useful and entertaining in- 
formation it contains. A ple of a current 





issue is waiting for you. 


SS A cy 





4 tf you haven’t a composing room storage 

problem, you probably aren't an “aver- 
age” printer. A Mayville Metal Products folder 
depicting galleys and cabinets may hold your 
answer. 


Mid-States Gummed Paper Co. has pre- 
4| pared a file folder sample book that con- 
tains generous specimens of just about every 
type of gummed stock your customers might 
call for. 





4 The 1954 edition of H mill Paper's 
“Working Kit’ contains samples and 
valuable suggestions that you can use in help- 


ing customers design effective letterheads and 
office forms. 





4 Th ds of b were asked 

what they liked and didn’t like in letter- 
head design. The results of the poll are in the 
Neenah Guide to Preferred Letterheads, along 
with samples. 





Formula for happy stonehands is Blatch- 
44 ford magnesium mounting base, the light- 
est plate mounting material—40 ounces per 
square foot. It’s described in a booklet from 
E. W. Blatchford Co. 


size folder that unfolds and unfolds into 

th broadside packed with specifica- 

tions and recommendations for letterpress and 
offset papers. 


A5 Oxford's Paper Selector Chart is a file- 
a 





4 Paper Manufacturers Co. has prepared a 

series of information sheets giving help- 
ful hints for handling, storing, and printing 
gummed paper —hints that should prevent 
gummed stock headaches. 


47 A new six-page folder points up 12 dis- 
tinct features designed to insure safety, 
accuracy and dependable production for users 
of Lawson 46- and 52-inch automatic cutters. 


“Some Reasons Why Printers Prefer Lud- 
48 low” is a 32-page book explaining in de- 
tail the Ludlow system of composition and 
telling how it can bring you greater composing 
room economies. 


4 If you have customers looking for fresh 

ideas in cover designs for menus, pro- 
grams, annual reports, or promotion booklets, 
the Hammermill Kit of Cover Designs offers 
valuable inspiration. 


50 Any folding machine operator or esti- 
mator will find Dexter Folder’s “Book of 
Impositions and Operating Instructions for 
Cleveland Folding Machines” a valuable work- 


ing tool. 
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5 How makeready time is reduced as much 

as 40% by eliminating use of platen 
screws is described in a bulletin on Chandler 
& Price Craftsman 12x18 and 10x15 automatic 
presses. 


52 “How to Get What You Need in Record 
Keeping Papers and Index Cards,” by 
Parsons Paper Co., tells you how to select the 
proper stock for any business record. 


53 The complete line of Vandercook pre- 
press equip t—proofing, makeready, 
and premakeready devices—is shown and de- 
scribed in the company’s current price list. 





54 For the offset department, a folder from 
American Type Founders tells all about 
the Mann sheet-fed, one-color press, a unit 
designed to produce top-quality work. 


The Miehle 17 Lithoprint, recently intro- 
55 duced, employs a new concept in ink 
and moisture control for offset work, and a 
new folder published by Miehle gives all the 
details. 


56 “Want to Make a Better Impression?” 
asks a folder from Western Printing Ma- 
chinery Co. The secret, you'll find, lies in using 
the WPM Honeycomb cylinders on your ro- 
taries. 


57 “Keep Paper Knives Sharp” might seem 
to be obvious advice, but this booklet 
from Simonds Saw & Steel Co. contains many 
hints that you may be overlooking in knife 
maintenance. 


58 If you do offset work and haven't heard 
of ATF’s Aqua-Trol, you've missed news 
of an important development in press moisture 
control. A new folder tells all about it. 


59 Something new has been added, and the 
Miehle 29 letterpress now has a com- 
pletely new inking mechanism with three form 
rollers. The details are in Miehle’s catalog. 


60 “Commercial Rotogravure Printing,” a 
new book from the Champlain Co. is 
about the most comprehensive book available 
on the subject and one that should be in your 
own library. 


6 Most of your customers will welcome 

suggestions for new ideas for sales blot- 
ters, and a new portfolio of samples from 
Wrenn Paper Co. should give you plenty of 
ideas. 


62 For your growing file of paper samples, 
International Paper Co. will send two 
comprehensive sample books, one on Ti-opake 
and the other showing Ticonderoga Offset 
stocks. 


6 3 If you’re looking for those “greener pas- 

tures,” better first read a booklet pre- 
pared by Graphic Arts Employment Service. It’s 
called “Should You Use an Employment 
Agency?” 


hy 4 “Hudson-Sharp machinery for processing 

poper products” describes in words and 
pictures specialty machines for winding, crep- 
ing, laminating, waxing, embossing, wrapping, 
and folding. 


be 5 if you have occasion to order envelopes 

(and what printer doesn’t?), you'll find 
valuable help in Old Colony’s “Envelope Die 
Manual,” a complete list of sizes and classifi- 
cations. 

















Why We Bet Our Life — — — 


1954 WOULD BE THE GRAPHIC ARTS 
BEST YEAR EVER!! 


MONEY —so plentiful the savings banks deposits keep on rising month by month. (Note—and now the govern 


ment is making money more plentiful 











UNEMPLOY MENT — people out of work in ‘54—only a fraction of previous years when we had much smaller 


population—when times were considered good. And, today unemployment compensation keeps the few unemployed 






eating without dipping into their savings. Watch unemployment drop this fall (sure as shooting 










RUSSIA = INDO CHINA a KOREA situation sells newspapers, but nothing untoward has happened 


and pitiless publicity today throughout the world will (methinks) make the Machiavelian machinations of the war 






mongers die a-borning; their conquests by stealth are over 










AMERICA —at the adolescent age where it will grow like lowa corn you can see it growing—billions being 


spent to take care of more business in the next ten years than the previous thirty—all of which requires tremendous 





more printing (and most printing has to be FOLDED), and the BaumFolder Gold-Mine, on pay-for-itself terms—is 






yours for the asking. Which size may we ship? 










14x 20...17x22 RUSSELL ERNEST BAUM, INC. 
22 x 28 awe 25 x 38 Boe 30 x 46 615 Chestnut St., Philadelphia, Pa 
























ADVERTISING ART 


A 
COMPLETE 
SERVICE! 








COMMERCIAL PHOTOGRAPHY 






LETTERPRESS PLATES 


OFFSET PLATES 





. a ROTOGRAVURE PLATES 
iemmpeee BOF FE 7 
prepreg ERED 






Makers of Fine 
Printing Plates 












~a2¢ 


GRAPHIC ARTS CORPORATION OF OHIO 


110 OTTAWA STREET + TOLEDO 4, OHIO «+ PHONE GARFIELD 3781 


DETROIT BRANCH CHICAGO NEW YORK 
825 West Elizabeth Street 222 West Adams Street 122 E. 42nd Street 
WOodward 2-9122 RAndolph 6-5383 OXford 7-2387 
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Here’s why FALPACO 
Quality brings out 
the most in EYE APPEAL! 






New Gleem Toothpaste for people who 
cant brush after every meal! 


Before car cards can put over their sales message success 






fully, they must first get and hold attention! When they 
are lithographed on FALPACO Coated Blanks, they 


start with a ‘hree-way advantage in this important phase 


JUST ONE BRUSHING 
destroys decay- and 
odor-causing bacteria! 








of Eye Appeal, namely 





1. Uniform printing surface that assures the finest 
reproduction. 2. The elimination, by the FALPACO proc 


ess, of most of the tendency to curl, shrink or stretch 







due to atmospheric conditions. 3. Special offset coating 





100% casein-sized. Brilliant blue-white color 





These FALPACO qualities mean Excellence in the final 


job, either by offset or letterpress—for car cards, displays 





and calendars, etc. This eye appealing car card was 











Only Procter & Gamble’s GLEEM ha w Gl 
to fight decay... freshen mouth all day! 


produced by oftset lithography for Procter and Gamble 
Co. by Spurgeon Tucker, New York, in 6 colors on 5 ply 
FALPACO, coated one side, special coating for offset 








sam ple 5 and price Sf, 


lyk your paper merchant for 


FA LU LA H PAPER ee 


New York Office—500 Fifth Ave 360 Mills: Fitchburs 




















“Araog, 


- = wach ine~» ; \& ’ ’ Lo 

a5 West A) yy) inos | a th & 

1419 4, 1} DIRECT malt 
Chicaee ~ =| 


NS) 


NE 


educe MAIL costs 


with CHESHIRE AUTOMATIC LABELING ee 
FAST, ACCURATE, ECONOMICAL : 


Addressed labels in roll strip or continuous pack form 









automatically cut, glued and attached at operating 
speeds up to 18,000 per hour, Permits economical 






off peak pre-addressing from master records at any 





point removed from actual mailing location, elimi- 





nating mail room bottlenecks, and maintaining 





schedules, reducing customer complaints. Full range 





of specially designed machines for all types of mail. 





Earlier models still operating after 25 years constant 
use. Today over ONE HUNDRED MILLION mailings 
per month by CHESHIRE machines. Let us analyze 






your mailing methods, perhaps CHESHIRE equipment 





would be profitable for you too. A brief outline of 





type, size and quantity of mail will facilitate an accu- 





rate evaiuation of your requirements. Write today! 


CHESHIRE MAILING MACHINES, INC. 


1415 W. ALTGELD ST., CHICAGO 14, ILLINOIS 
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Welcome 
Printing House Craftsmen 


—_— 


MANUFACTURING COMPANY 


First in Composing Room Equipment 


cordially invites you 


lo visit our new showrooms at 


210 N. Broad St. 
Philadelphia, Pa. 


We sincerely hope your visit to 


Philadelphia is a memorable one. 


If we, in any way, can make your 


stay in our home town more pleasan t. 


please call on us. 














MAKE YOUR OWN RUBBER PLATES 






Available in 110 volt, 
220 volt, or other 


specifications 


SPECIFICATIONS 
Platen 11” x 13”. 
inside chase 10” x 12”. 


Over 50 tons uniform 
pressure. 


Electrically heated— 
thermostatically controlled. 
Requires 17” x 28” floor 
space. 

Stands 37” high. 

Mounts on bench 23” high. 
Shipping weight 600 ibs. 


IN THE 


EVA-PRESS 


e EASY TO OPERATE 
e ECONOMICAL 

e PRECISION MADE 
e FAST 


The EVA-PRESS makes it eco- 
nomical for every printer to 
make and print from rubber 
plates. Years of development 
and testing stand behind every 
EVA-PRESS. A quality press that 
makes both matrices and rubber 
plates. Only 4 minutes actual 
operator's time; 20 minutes vul- 
canizing while operator does 
other work. Makes rubber plates 
of any desired thickness for 
use in letterpress and offset 
presses. 


AMERICAN EVATYPE CORP. 


735 OSTERMAN AVENUE 


DEERFIELD, ILLINOIS 








This combination cuts 
gathering and stitching costs 


as much as 50‘: 





The McCain Signature Feeders, Christensen Gang Stitcher 
and McCain Three-knife Trimmer 


This combination of three machines, coupled to form 
an integral unit, feeds the signatures, saddle stitches 
and trims the booklets or magazines in a single, con- 
tinuous operation, at speeds of up to 7,500 completed 
books per hour. 


The feeders are built in units of two, three or four 
stations, line-assembled to handle any desired number 
” 


of signatures, which may range in size from 54 x 7 
/ ” 
to 112 x 16”. 


An extremely accurate caliper, adjustable to operate 
at any point ina 7” range, detects and rejects gathered 
booklets with the wrong number of pages. If book is 
too thick or too thin, stitcher heads will not operate 
and the imperfect book is diverted to reject table 


without stopping the machine. 


This Christensen-MeCain three-machine combination 
breaks the bindery bottleneck, steps up production 
and brings down gathering, stitching and trimming 
costs as much as 50°. No time is wasted between 
operations and floor space is saved since there are no 


skids of work awaiting the next operation 


The three-knife trimmer is automatic and fast, taking 
the books singly and trimming three sides with unex- 
in thick- 
ness. A heavy duty special is available to trim books 
of 1” thickness. 


celled accuracy. It handles books up to 4,” 


Our representative is ready to give you figures showing 
the economies you may expect from this combination. 
Circular giving more detailed information will be sent 


on request. 


Dexter Folder Company 
General Sales Offices 
330 West 42nd Street, New York 36, N. Y. 


Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 
Agents in principal foreign countries 
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HARRISON VERSATILITY 


Solves Many Printing Problems 


The Harrison Model EB All-Size Rotary Printing 
Press (by means of interchangeable cylinders) will 
print a web 26 inches wide by 16 to 28 inches in 
circumference ...in variations of 14 inch. This press 
will print 4 colors face or 3 colors face and 1 
reverse, number, line-hole and file-hole punch, 
cross and parallel perforate, rewind or sheet. 












It is compact and utilizes a minimum of 
floor space and is designed for profitable 
operation for the smallest shop on 
through to the largest of plants. 









The Harrison press is constructed in 
a manner that successive operations 
immediately follow each other, 
eliminating paper stretch and insuring 
a more perfect register. 



















MODEL EB PRESS 






HARRISON STANDARD 
8 PART COLLATOR : 
pee Write for 

bbe < Complete 


Information 
















MODEL EB PRESS WITH 
4 PART COLLATOR ATTACHED 







D. L. HARRISON 
oe} i te] F-Galel, 
3923 Elm Street, Dallas, Texas 


RICHARDS’ ELECTROMATIC 


Handy BOWS | |_|, DOES 


Are just what the name implies EVERYTHING 
| 










& 

| 

MACHINE || 

© 3 Motors DELUXE || 





@ Many Exclusive 
Patented 
Features 


An assortment of necessary but little 









used characters, in all sizes, packed 






conveniently for easy access. 







Also a vast array of ornaments and 






corner pieces, that add to the ap- 


pearance ol every composition job. 






Packed in convenient and strong 










containers, they can be stored on 





| SAWS, TRIMS 
| ROUTS, PLANES 
| MORTISES, ETC. 
| 
| 


galleys for a permanent file. | | 
| 

metal around the shop to buy an | | 
| 

| 

| 

| 

| 








You probably have enough old 






assortment of these Handy Boxes. 





Precisioned 


Your dealer can supply you or write Plates Save 






Press Time 







direct. 





| || WRITE FOR 


BALTOTYPE | | | rorconir 


| || CATALOGUE OF 
15 South Frederick Street = ¢ Baltimore 2. Md. | OUR LINE 


CHICAGO: 422 South Plymouth Court «5, IIL 
ina seine | J.A.Richarps Co. “322 so 






















> 
Ll 
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GOOD REASONS 
YOU'LL PROFIT 
BY USING 
EITHER ONE 

OF THESE 








Giebold 


“SLIP-ON” 
DAMPER COVERS 


I. Made from special long-wearing Molleton cloth 














MEMBER Litho- 
graphic Technical 
Foundation National 
Association of Photo 
Lithographe Na- 
tional Association of 
Printing-Ink Makers 
Nationa! Printing-Ink 
Research Association 
N. Y. Employing 
Printers Association 


"“ 


ER A 
HALF CENTURY” G7ITqHTH 
OF SERVICE 






t 


WITH A 
TAYLOR 


REGISTERSCOPE 


YOU CAN — 
SEE THE 
PROFITS 





Try our 
FRENCH 
MOLLETON 








You can see that forms are register—before 
they go to press—-when you install a Taylor Reg- 
isterscope on your present, semi-steel imposing 

surface. Form Makeup is speeded up. Press | 
standing time to secure register is virtually elim- 
inated. You gain hours of productive press time. 
TRIAL PLAN- Write for details of our trial in- 
stallation plan. Without 
prove to yourself how 


| 
obligation you can | 
Registerscope will 
save time and increase production in your own 
plant. We'll show you how its moderate first cost 
can be quickly earned through increased profits. 


Other Registerscope models are available for 
smaller presses and for rotaries. 


TAYLOR MACHINE CO. 


Rm. 302, 210 Guilford Avenue 


fabricated to our exacting specifications. 


2. Stitched by a precision-machine method which 
assures great firmness and strength—yet positively 


prevents any indentation on plate. 


3. Treated by an exclusive Siebold process which 
provides a silky finish that reduces lint and shedding. 


4. Made to exact damper sizes, Siebold’s SLIP-ON 


5. 






Covers can be easily pulled on by hand or with 
your own machine. 


And they fit like the paper on the wall—wait till 
you see how even and tight the dampers are when 
completed. 


qasure you a true and perfect roller 


4H.8G.B INC. 


MANUFACTURE 
PRINTING, LITHOG 


150 VARICK STREET * Dept. A » NEW YORK 13, N.Y 








Baltimore 2, Md. 








PROFITABLE COLLATING 





Fvans GATHERING RACKS 
and SPEEDY JOGGER 


More than 3,500 sheets an hour can be gathered by one 
unskilled worker. Pace maintained without fatigue 
THINK WHAT THIS MEANS TO YOU 

Your list price for collating is $1.25 per M. 

With Evans Gathering Racks it costs only $.35 

per M A NET PROFIT TO YOU OF $.90 

PER M. 
GUARANTEED to produce quicker and more accurate 
results than any other collating aid on the market 
Racks are all aluminum, with 6, 12 or 18 sections. Each 
section holds 500 sheets at inclined angle. Non-skid in 
use, Racks collapse for setting aside 
Jogger is aluminum; fits end of any TU Rack as shown 
Worker drops gathered sets criss-cross into Jogger, taps 
handle as hand moves forward to resume gathering—-and 
sets jog neatly for removal. 

SHOWN: 12-section TU Rack at $16.50. 7 other Racks 

$10.00 to $25.00. Jogger $10.00 
See Your Dealer or Write 


EVANS SPECIALTY CO., INC., 419 N. Munford St., Richmond 20, Va. 
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Our dampening roller service is available to you. We have the 
latest in machinery — including our breqhing-in machine, to 


























Suemaey 1804 


A as 
RiLPOSITORY, 195 f 


Then as now tt was 











Johnson 
for quality inks! 


cs Guart 
BE JONNSON a sony, INC. 


a ob GOOD INKS SINCE 1804 
the 
sarcmitie be 9) gree] NEW YORK CHICAGO BOSTON ST. LOUIS 


PPoint, 


. retideng IME evolu. CLEVELAND _ DETROIT BALTIMORE KANSAS CITY 


Af 
STHEW on a PITTSBURGH ATLANTA DALLAS 
Rr, Pre hide 
‘tleny, 


10th and Lombard Streets, Philadelphia, Pa. 











AMCRICAN 
NUMB@RING ° MACHINGS 
FOR ALL NUMBERING REQUIREMENTS 





SMALLEST 
STOCK ALL STEEL 
MACHINE MADE “BLUED LIKE A GUN” 


BIG BOY 





You're safe with Seneca Stitching 
Wire high quality and proven 
dependability for bookbinding, 
box stitching and many similar 
operations. Made with the know- 


PAPER BOXES 
how of nearly half a century. / 
Available in galvanized, tinned, 
or copper coated finishes ... in A > 


~ * at 
all popular sizes, round or flat on BOOK MATCHES ¥ | f sta, °1 2 
spools and cores. For assured H ; So. 
satisfaction—specify Seneca! HIGH SPEED r ANY SPEED 
SAFETY LOCK PAWL ANY PRESS 


SENECA ieee WRITE FOR SPECIAL FOLDER 


WIRE & MFG. COMPANY AMERICAN NUMBERING MACHINE CO. 


FOSTORIA, OHIO COIL BINDING ATLANTIC AND SHEPHERD AVES., BROOKLYN 8, N. Y. 
BRANCH — 105 WEST MADISON STREET, CHICAGO 2, ILL 




















Representatives in practically All Principal Cities 
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Setting New Standards in For fast, dependably accurate 
¢ A [ [ a y and lower cost folding 
look to Cleveland 


and 
Accuracy 








Choice 


of 


BLACK BEAUTY STEEL 





The Rust Resistant Steel of greater | Cleveland Model “MS” with Cleveland Continuous Feeder 
oak ° | Maximum sheet 25 x 38" (oversize 26 x 40"). Minimum sheet 
accuracy, al competitive prices, or 5 x7”. 


ALUMINIZED STEEL | 


. Sp . = | Whe ot leaks Nites : 
of high precision uniformity, | When you buy a Cleveland, you buy the best that more 
| 


: ° than fifty years experience, sound engineering and the 
al slightly higher cost. ith | . S 


finest materials can produce. For all-around depend- 


ALL HAVE ners EXTRA ability, trouble-free operation and long life, nothing 
QUALITY FEATURES — Safety | else compares with a Cleveland. Only Cleveland has 
Rolled Edges and — Reinforced these features: 

Corners! 





| Diagonal roller feed table 








Diagonal roller cross carrier (no “hickey roller” 


ALL STEEL 


GALLEY 
CABINETS 


with One-Piece 
Full Length Galley 


Supports 


needed). 
Each fold plate equipped with its own swinging deflector 


Once set, your Cleveland stays set to the end of the run, 
no matter how long. Should your Cleveland require ser- 
vicing, you know it is backed by expert service available 
promptly. 

The experience of users over half a century proves that 


the cost of Cleveland maintenance is among the lowest of 
Reinforced Construction 


25-50-100 Galley Sizes 


any bindery equipment. 





There are eight Cleveland models, handling sheets from 
| 14 x 64” to as small as 3 x 4”. One or more of these 





models will meet every folding need economically, whe- 


Special Size Galleys and Galley 
Cabinets Made to Order 


ther you operate a small printshop or a trade bindery. 





OTHER QUALITY MAYVILLE PRODUCTS We will be glad to survey your folding problems and 
Movable Stock Racks — Offset Filiny Cabinets make recommendations. Write for literature. 
Several Excellent Dealer Territories Still Available 
See Your Dealer 
or write for literature ’ ’ 
Dexter Folder Company 
General Sales Offices 
ETAL(VPRODUCTS C 330 West 42nd Street, New York 36, N. Y. 
O. Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 


MAYVILLE, * WISCONSIN Agents in principal foreign countries 
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The versatility of Hess & Barker's Multi- 
color Web Fed Letterpress increases 
sales and profits for printers producing 
folders, booklets, magazines, food con- 
tainers and all other classes of letter- 
press printing. And, because of Hess & 
Barker's unique frame design, you can 
start with 4 colors one side or 2 colors 
2 sides. As your requirements increase 
add up to 5 colors both sides. Speeds 
up to 10,000 sheets an hour, roll de- 
livery up to 600 feet per minute. Special 
fountain keys hold full color for entire 
run. Quick accessibility reduces change- 
over time. Tapered gear teeth guarantee 
100% hair line register. Plates last 
longer on solid steel cylinders. 


Write for additional information today. 


Manufactured by 


HESS & BARKER 


Printing Press and 
Equipment Manufacturers 


212-22 S. DARIEN ST., PHILA. 7, PA. 


Telephone: WAlnut 3:0248 


Slide-in Door 


(not shown) PADDING PRESS 


Keeps 
Stocks Even FAST, ECONOMICAL 


to the. Nu degree | 14” x 24” ... $24.00 


18” x 24” .... 30.00 


) i“ e N EW | ee 43 “J Order Today 


CHICAGO PRINTERS 


MACHINERY WORKS 
609 W. LAKE STREET, 
CHICAGO 6 — RA 6-1877 


y i A new formula, to give you the best surface coating 
his on the market today. LITH-KEM-KOTE “N” will give 
‘ smoother, easier coating, reduce humidity problems 9 hard - -to- clean ink 


to a minimum, enable plate storage after coating 


but before developing, will give long press runs, can melts away like magic! 

be used full strength or diluted and you'll need less 

per plate. Write for your sample today! You'll be surprised at how little effort it takes to remove 
oe oe om oe oe ow oe oe | the toughest inks with Phenoid. Just a few drops of this 
! LITHO CHEMICAL amazing cleaner dissolves red-process, high-gloss and quick- 

7k Mantes Paes, bpabeesk, 1. 1. 0% ¥ drying inks. Works fast om encrusted press parts, type and 
| We want to try LITH-KEM-KOTE 
Send sample and all details 











cuts. Harmless to wood, metal, fabric and your hands. Lead 
ing printers have preferred it for 30 years — you will too! 


Order from your supplier. Write us for complete facts. 
Name 


= . HENOID we 
: —————Sa_ 


CLEANER 


City - TRADE MARK 


Chalmers Chemical Company, 123 Chestnut St., Newark 5,N.J. 
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for low cost addition of 
third and fourth colors 


for Mickle Plat Bed. Presses 


Western Printing Machinery’s Extra Color Letter- 
press Unit for Miehle flat bed presses is the answer 
for low cost addition of third and fourth colors 
Precision built in several sizes, it will make a three 
or four color press of any standard 2-color Miehle 
flat bed. Production specifications are the same as 
the press to which it’s permanently attached. Syn- 
chronization is perfect. Only minor changes are 
required for its installation. 

This unit is low in cost and requires no additional 
floor space as it is mounted on top of the Miehle 
units. Operates efficiently and economically with 
the Miehle. 

Write for further details. 


WESTERN PRINTING MACHINERY CO. 


3519 N. Spaulding Avenue 
Chicago 18, Illinois 


© has been serving you, the 


Yo. pe =" graphic arts 
aa industry with 


better new, used 
y 
Ab & “remanufactured” 


equipment for over 25 years 


For over a quarter of a century at The M. L. Abrams 
Co., men throughout the printing industry have come 
to rely on manufacturers such as: Bauer Types, Chal- 
lenge, Hamilton, Chandler & Price, Morrison, South- 
worth and many, many others of the greats. 

When next you plan a purchase, large or small, let 
The M. L. Abrams Co., an organization with an envi- 
able reputation, help you buy wisely . . . economically. 


"Exclusive distributors of Roll-a-skid. The invention that allows one 
operator to flop a ton of paper in less than 8 minutes 


Write today for 

complete listing i; or ” 

of new, used & WT REMANUFACTURED'” EQUIPMENT 
remanufactur 

ed equipment 


FILE FOR 





Portable Putomatic 


SHEET COUNTER and MARKER 
for Press Delivery Skid Loads 


Eliminates counting time—builds profits. 
Fits all press sizes and sheet sizes. 
Count set by simple toggle arm selector. 
Count easily adjusted for zero start. 


Count readily corrected for spoiled or pulled 
sheets. 


This compact, portable unit automatically counts and marks 
sheets being stacked at the delivery end of presses, sheeters, 
die cutters, etc. Costly hand counting is eliminated—absolute 
accuracy is insured. 

The solenoid-operated counter is activated by a count 
pick-up switch on the machine, with uniform marking tabs 
inserted into the stack at pre-determined intervals. The standard 
counter permits marking sheets at intervals of 50, 100, 200, 
500 or 1,000. For odd counts, a Cyclo-Monitor control is 
furnished, permitting selection of any count interval from 
I to 2,000. 

Counter & Control now offers a complete line of automatic 
marker inserters for every type of job—general purpose or 
special. Compare your present sheet counting costs and the 
savings obtainable with one of these new units. Ask for recom 
mendations (no obligation). 


WRITE NOW FOR BULLETIN 401 


OUNTER & 
ONTROL CORP. 


5217 W. Electric Ave. 


MILWAUKEE 14, WISCONSIN 
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Imprint and Number Checks the New Automatic Way 
with McAdams Amazing, Completely Automatic Press 


McAdams newly invented press is highly endorsed by the trade for its out- 
standing and perfected performance in automatically imprinting and number- 







ing bank checks 

Accommodates sheets of 3, 4, 5 or 6 checks. 
Job after job is consecutively turned out at high speed with only minutes 
intervening for preparation. 

One operator does everything. Only one set-up of type composition required. 
Sheets delivered with first number on top of pile. 








McADAMS 
PRODUCTS 


JOHN 'McADAMS & SONS, Inch. rm swine wscrne 


© DISC RULING MACHINES 

Albert Broaodmeyer, President * PAGING MACHINES 

* PHEUMATIC PILE FEEDERS 

* ROLL CUT-OFF FEEDERS 
ELECTROWIC IMSERTERS 


20-22 KNIGHT STREET. ~ NORWALK. CONN., U.9.A. 
ESTABLISHED 1842 = 


© RULING INKS 


McAdams Check Imprinting and Numbering Press Write for Check Press Builetin IP-1 © RULING PENS 
* SOOKBINDERS TOOLS 






















“Die Cut Labels 
Direct from Sheets!” 


Hobbs -“Strong” 
Label Cutter 
Saves You One 
Entire Operation 

























Now there's no need to cut sheets into squares you 
can die cut directly from plain or printed sheets. That's 















why the Hobbs. Strong’ Label Cutter enables you to > 
Seve ‘2 or more in labor costs 
Seve in machine investment Get the complete facts 
Save in floor space today om this time and 
Save in material money-saving Hobbs | 
machine | 







Here's a label cutter that's easy to set up, simple to y 

operate. It all ty adjustment of dies end seginer 7/70 for free | 
t ate { allows ready adjustment of dies and register illustrated 
catches. And it gives you exact register folder. No 

obligation 










You can produce more than | million units (single die) 
per B-hour shift with the Hobbs. Scrong” Label Curter 
Ic will handle labels, tickets, small wrappers, display 
cards, discs, shaped cardboard blanks and other products 



















MANUFACTURING CO 
66 Salisbury St., Worcester 5, Mass 
New York Office: 132 Nassau Street 
Chicago Office: 549 West Washington Bivd 














oun MANUFACTURING COMPANY, 
nn ee ai GARLAND, PENNSYLVANIA 














THE FASTEST, 
MOST MODERN OFFSET PRESSES 


JOB PRESS! 
FOR IMMEDIATE SALE 
































for mailing pieces, 1 Webendorfer 17 x 22 $ 5,000 

oe 1 Harris LSB 17 x 22 POTS 

all types f 2 Harris LTC 21 x 28 .. each $10,000 

iia : 1 Miehle 29 — 2 years old ........... $10,500 
Orville D & Son, } : : 

1206 der Ave. eee 15, Cali - 1 Miehle 29 — practically new ....... $12,000 

' | SPEEDFLEX 1 Harris LTW 21 x 28 — practically new $16,900 






Box N-18 
Care of THE INLAND PRINTER 


\ « 

bedenten Bhpnn ; 

produc in the es x 
COUPON BRINGS DETAILS a ad ta ; 309 W. Jackson Bivd., Chicago 6, Illinois 

Sees e ewe eee ee eee oe eS 
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os mioeooeies | HUES 


BINDERY SERVICE 




















DIVISION OF C. O. OWEN & CO. 
EDITION BOOKBINDERS 
“Books Bound by Us Are 


Bound to Satisfy” 


2200 Maywood Dr., Maywood, Iii. 
Telephones: Fillmore 3-9000 and 








EStebrook 8-8787 (Chicago) 





BRONZERS 
MILWAUKEE BRONZERS — For all 


presses. Some rebuilt. C. B. Henschel 
Mfg. Co., Mineral St., Milwaukee, Wis 


BUSINESS FOR SALE 

PRICED BELOW COST of Equipment 
alone. One of leading printing, office 
supply firms in N. Ohio city. Will net 
$13,000. Plenty of undeveloped potential 
Down payment $15,000. Larry Towe 
Agency, 1807 S. Shore, Holland, Mich 


CALENDARS AND CALENDAR PADS 
WHOLESALE CALENDARS, MATCHES, 
FANS, ADVERTISING NOVELTIES — 
Do your own imprinting. Sell your regu 
Fleming Calendar Co 
, Dept. S, Chicago 


lar customers 
6535 Cottage Grove 
CALENDAR PADS—67 Styles and Sizes 
Write for catalog. Calendar backs for 
advertising sheet pictures Wiebush 
Calendar Imptg. Co 80 Franklin St 
New York, N. Y 


CARBON INK 


C4mcolt0T SPOT 
CARBON INK ........ 


not to dry out * minimum penejration * Up 
to 12 clear legible copies * ‘available in 
black, blue, red. Write for details, prices 


AMERICAN CARBON PAPER MFG. CO. 


Ennis, Texas ° Chatham, Va. 


ENGRAVED STATIONERY 

ENGRAVED STATIONERY 

Wedding it tation letterhead 
lity t ter i 

! M« 


EQUIPMENT FOR SALE 


THE DOYLE 
INFRA-RED DRYER* 


for all types of printing machinery 


THE DOYLE 
VACUUM SHEET CLEANER* 


Removes dirt, dust, lint and dry spray 
from paper while printing 


*Patented 
J. E. Doyle Co., 1220 w. 6th St., Cleveland 














SEYBOLD-WRIGHT HDC 4-Spii 
ver Drill & Slotter, Ne n 1946. ¢ 


109 S. Clinton, Chicago 6, I] 


EQUIPMENT FOR SALE (Continued) 


7 Items of ECONOMY". 


No. 3 Miehle—4 roller, hand feed 
Kelly B Special 
12x18 Rice Units | 
10x15 Rice Unit | 
Southworth Post Envelope Press 


24 pt. Economy Model Rouse 
Miterer 


all above have A.C. equipment 


e BAUM FOLDER Model 333, 
25x 38 with suction pile feed 


@ WRIGHT Multiple Head DRILL 


Complete sales and service 
on all 
CHANDLER & PRICE 
equipment 














ECONOMY PRINTERS 
PRODUCTS CO. 


65 DUANE STREET NEW YORK 7, N.Y 


MHLEPHONE WORTH 23296 


? MILLION BLANK SHIPPING 
TAGS ALWAYS IN STOCK 





EQUIPMENT FOR SALE (Continued) 





FOR SALE 


56” 2/0 S. C. Miehle—Pile Feeder, 
ext. del. 

62” 3/0 2-color Miehle with feeder 
and ext. del. 

70° 6/0 2-color Miehle with Cross 
feeder and ext. del. 

62” 4/0 S.C. Miehle, 
ext. del. 

No. 4-3 Miehle Swingback Unit, bed 
30” x 42” 

25" x 38” 2-color Miller Press 

27" x 41" 4-track Miller Press 

28" x 41” 4-track Miller C GC 

No. 1 and No. 2 Kelly Presses 

38'’—44” Seybold Paper Cutters 

3 Knife Seybold Trimmer 

G2-2 Intertype 

Linotypes—Intertypes—Monotypes 


NORTHERN MACHINE WORKS 


(Tel. MArket 7-3800) 
323-29 No. Fourth St., Philadelphia 6, Pa 


pile feeder, 








Soundly Depreciated to 
Assure Outstanding Value 


2 Harris Model LTC units 21x28 
Clean, bright and shining. New 1949 
immaculate maintenance 


Typical example of top-grade 
minimum price offerings: 
Rosback Pony Gang Stitcher new 1950 
Miller Major & Miller Two Color units 
Seybold Cutters 38, 44, 50 & 74” 
Miehle (Straightline) Horizontals 
Miehle V-45 Verticals 

Baum Model 433 Folder 25x38 

Model 00 Cleveland folders 

Models W & E Cleveland folders 
Model B and No. 2 Kelly presses 


TYPE & PRESS 
of Illinois Inc. 

3312 North Ravenswood 
CHICAGO 13 








NEW ERA COLLATORS 
FOR SALE 
$5,000.00 EACH 
THE DUPLICATE FORMS CO. 


MENTOR, OHIO 











FOR SALE 
Single Web Printing Press 
22” cutoff. Takes 36” width roll 
Excellent Condition. Price $10,000.00 
THE DUPLICATE FORMS CO. 


Mentor, Ohio 








AN EATENSIVED LINE f 


e | 


STOCK CUTS 
trate t 





AN GUARANTEED 

SC 

co\, MACHINERY 

6/0 70” T.C. Miehle, Dexter pile 
feeder, ext. del. 

5/0 65” S.C. Miehle, 

4/0 62” S.C. Miehle, 
feeder 

2/0 56” S.C. Miehle, pile fdr., 
high ser. no. 

No. 4-4R 41” Miehle, Dexter 4 
post feed 

Miehle Horizontal, straight line 

Dexter Quad Folder, Model 121 

50” 13Z Seybold cutter, rebuilt 

38” Seybold auto. cutter 


Samuel C. Stout Co. 


343 S$. Dearborn St., Chicago 4, Ill 
Phone: HArrison 7-7464 


ext. del. 
stream pile 
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EQUIPMENT FOR SALE (Continued) 


A LOW-COST 
SADDLE 
STAPLER 


For dummies and short runs 
of booklets and folders 


BOSTITCH B8S 





ony $12.95 


Slightly higher in the West 


and Canada 
No need to interrupt the work on your 
regular stitching equipment to staple a 
dummy or a few folders. This new, simple 
saddle stapler will handle a folded signa 
ture from & pages to a 128-page issue of 
Time, Page width up to 12 inches 


Try your stationery supplier, 
or write direct to 


BOSTITCH, cssurments, west. 0.1 


AUTOMATIC COLLATOR 


PEARCE SIX STATION 





EQUIPPED WITH GUMMING 
AND CUTTING ATTACHMENTS 


VERSATILE MACHINE FOR FORM, SPECIALTY AND 
COMMERCIAL PRINTERS. PURCHASED NEW, 195! USED 
LESS THAN 900 HOURS. EXCELLENT CONDITION 


GENUINE SACRIFICE 


NO REASONABLE OFFER REFUSED 
“As is’ F.O.B. our plant 


INSPECTION BY APPOINTMENT 
FULL DETAILS 


WRITE FOR 


Department 4-D 
Box 226, Church Street Station 
New York 8, N. Y. 








tie 








MILLER SIMPLEX, 20 x 26 
latest model, automatic oiling 
NO. 2 KELLY, 24 x 35 
automatic oiling 
Model 8 LINOTYPE, fan type 


ERNEST PAYNE CORP. 
82 Beekman St, N. Y. 38 BEekman 3-179! 

















THE MOST 
PRACTICAL 
ALL-ELECTRIC 
RUBBER 
PLATE 
MOLDING 
MACHINE 


available 


sooner: 


MODEL V-103A 
12” 15” Platens 


Write for complete 
information and 


prices on this and 





other models 


ELECTRO-COPYST, INC. 
205 East 42nd Street, New York 17,N. Y. 








HILL RUBBER CO., inc. 


THE GREATEST NAME IN RUBBER 
2728 Elston Ave. * Chicago 47, Illinois 
Southern Litho Sply., Little Rock, Ark. 
Hi-Speed Litho Sply., Houston, Texas 

Monk Brothers, Dallas, Texas 
Automatic Printing Equip., Mpls., Minn. | 
Modern Photo-Offset Sply., Ind., Ind. 
Cleveland Prtg. Ink Co., Cleveland, O. 
| 


HILCO 
GOODSYEAR 


VELVA-TONE 
OFFSET PRESS BLANKETS 


4% 6IN CHICAGO STOCK *¥ 


Prices on Request 





“SERVICE IS OUR BUSINESS” | 








Insist on Megill’s| 


Remember. Only Megill Makes 
Spring Tongue® Gauge Pins 


MEGILL’S PATENT 



































$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 



















BOOKS 
for 
PRINTERS 


from 


THE INLAND 
PRINTER 


Send for our 


FREE BOOK LIST 


Progress is made through study. You 
will be a better printer, a better busi 
ness man if you read books that will 
add to your knowledge. Every person 
in the printing business needs a library 
of books for reference, for study, for 


loan to young men just starting. 


135 BOOKS 
Which can be ordered 
the easy way 


No need to write to 25 or 30 different 
publishers to get the books on printing 
you should have. With the Inland Printer 
Book List, you can check off the items you 
want, send a check or money order to 
our Book Department and your books will 
come postpaid 


Art, Layout, Typography 
The largest classification; there are 33 
books from which to choose 


General Printing 


Books which wouldn't fit in any other 
group; some of them are textbooks 
which cover the whole field—25 items 
mentioned under this heading 


Presswork, Ink, Etc. 
20 books give you a wide selection 


Offset Lithography 
10 different volumes about this fast- 
growing field 


Books, Bookbinding 
Nine books in this group 


Management, Estimating 


Eight books in this group will help you 
make more money. 


Advertising 
Eight books listed 


Silk Screen Printing 


Six books in this fast-growing new 
field. 


Proofreading 
Five books, some of which are essen 
tial to accurate printing 


Photoengraving 
Three books. 


Book Department 
THE INLAND PRINTER 
309 W. Jackson Bivd 

Chicago 6, Illinois 
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EQUIPMENT FOR SALE (Continued) 


COTTRELL PRESSES FOR SALE 


3 web fed, sheet delivery 





Cottrell presses—serial nos. 
LO797, 10980, 10981. 

44” web—57” cut-off 

Prints 2 colors on each 


side of web 


PRICE $10,000 EACH 


Write: MR. E. NYMARK MACLEAN-HUNTER PUBLISHING CO., LTD. 


481 UNIVERSITY AVE. TORONTO 








HELP WANTED 


WEB DRYING Amsco SALES MANAGER 
APPARATUS | Carbon-Interleaved Printed Forms. Nationwide 
sales area. Medium size company. Must be 
‘ ROTOGRAVURE Cc h qa SS e 'y experienced in sales field of this branch of 


printing trade. Salary $8 to $12,000 
e WEB-OFFSET tr Recutetteheed THE DUPLICATE FORMS CO 
e LETTERPRESS * Square and True 
TWO SALESMEN—to sell \ 


Mentor, Ohio 
e ANILINE * Absolutely Guaranteed line of PLATEN PRESSES in Se 
Southwest for aggre ve well « 
B OFFEN & CO SOLD BY ALL DEALERS | lished firm, outstanding product 
e . demonstratior We are intere 
hearing only fron ce ful, re 
Tae. noes AMERICAN STEEL sible, confident men with previous capl 
tal goods SALES experience in printing 
CHASE COMPANY or allied machinery Salary first three 
31-31 Forty-Eighth Ave., Long Island City,N.Y months while in training, later comn 
sion basi with mall expense ! 
bursement Abundance 
nished Good reference 
record essential Lot 
volved ingele men 


+e 44 vithout children preferred 
Magnifiers | | it mieren, preferred 


earn from $10,00( ) to 






































ol | ») arrange for art interview 
we . q Photo-Engravers Purnia) 
~~ 


avi wT) i ré jine IN tik 
rE -=_—r ' Photographers ncl. awe. education. fami]; 
RICHARDS’ EXPERIENCE PAYS OFF | | . emake || sees history. and voteconc 
Let us help you sell Die-Cut Printing Printers | trictly confidential. Box M-9 
Ask for Goose Book full of ideas i 
J. A. RICHARDS CO., Kalamazoo, Mich. 











PRINTING SALESMAN — | 
port ty for experienced p 





Spraying 
> = #20 12-Power. .$10.00 


Has very flat field and great covering power 


THE DOUTHITT CORP. 


ut bt <SP-WMEGE ee | | 680 €. Fort St. Detroit 26, Mich. 


1220 W. 6ST. CLEVELAND.13,0n10 

















HELP WANTED (Continued) 





Wanted 
Typographer 


Mid- 


western company doing 


A long-established 


creative-advertising print- 
ing lithography, 
wants a young, ambitious 


and 
typographer - compositor 
who can set type and do 
make-up of outstanding 


merit 


We have a good posi- 
tion open for this type of 
man. Give full informa- 
tion about yourself and 
abilities in letter. Please 


send samples. 





STEWART-SIMMONS COMPANY 
Waterloo, lowa 














MEN WANTED — POSITIONS OPEN 


Plant Manager— Metal 
Decorating MIDWEST to $10,000 
Superintendent—O fiset 


N.Y.C 

Superintendent—L etter press 
Sheet Fed Rotary N.Y ¢ 

Letterpress PENN 


Pressroon $10,000-12,000 
$10,000-12,000 
$7,000 


Superintendent 


Foremar Offset Pressroom 

4 color MID. ATLANTIC $7,000 
Sales Manager Business Forms 

Age 0-4 W ENGLAND $7,000-9,000 


Printing & Lithographing—experienced 
needed for our clients in all sections of 
the country 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr 
Dept. 1D.8, 307 E. 4th Street, Cincinnati 2, Ohio 
List Your Confidential Application With Us 


Salesmen 
salesmen 
















PRESS DEPT. FOREMAN - $8,000.00 


Must be 


Midwest experienced in carbon 


interleaved forms industry 


Box N-15, THE INLAND PRINTER, 
309 W. Jackson Blvd., Chicago 6, Illinois 











COMPOSING BROOM Liay Foreman. Must 
be experienced in Publication and Get 
eral ¢ el il work, Excellent oppor 
! ir ‘ nplete hi 

of background and ilary expected 

\ \ Werle Haywood Publishing Co 
Haywood Buildir Lafayette, Indiana 


CREATIVE PRINTING AND LITHO Man 
experienced, Pre tablished volume 
vith good potential tart $7 
THE 


ent es 
800 con 


INLAND 





IMPRINTING SERVICE 


WORLD'S LARGEST 
IMPRINTERS 


McKENZIE 


SERVICE, INC. 
NEW YORK, N. Y. 





INSTRUCTIONS 
Linoty pe-Intertype Instruction 
Ohio Linotype Schoe 


Logan, Ot 


MOTOR AND CONTROL EQUIPMENT 


CLINE BLECTRIC MFG. CO. Cline 
Westinghouse Motor and cont l equip 
ment for printing machinery 105 W 
i7th Street (Chicage , IThlir 


POSITIONS WANTED 
ASSISTANT FOREMAN in typesetting 
roo 


plant or composi Iixperienced 
in hand composition, make-up and proof 
readir for f typography and trade 
typesetting. Also advert ng agency and 
publ re expe (operate lino 
ty pe A we Write Box N-24, THE IN 
LAND PRINTEI 

EXPERIENCED printing salesman (Vol 
$200,000) A nt to nvest I (Chicago 
Li Angel r Sar Francisco offset 
plant with ew to purchase when pre 

ent owner wishe to retire Box N } 
THE INLAND PRINTER Ooo W Jach 
on Blvd., Chicago 6, Illine 

YOUNG EXECUTIVE would like po 

tion a adt ! trat ea tant to mar 
iger of offset or combination plant. Ex 
perienced in estimating ale produc 
1 ! i I per ! | relation Carnegie 
Tech graduate THE INLAND 
PRINTER 


ESTIMATOR — Offset and Letterpre 
kully « peri ed in weneral commercial 
Inting (College 


d pub tion pr gradu 


ite eel opportunity now acking in 
W rite to N 0, THE 


pre ‘ 1 pre tie 
RINTER 


INLAND 1 


PRINTING SUPT, AVAIL. We ersed 
iit Ir heatset & hit ic re tl 

had Knwldpge | dery plate X nh 

Wie rele ite, be N IN 


Da 


alelillamelite Mitel) Jan adlalilal* Male) 


Materials. Sold by le 


Supp y Dealers y 
Rubber Engravers Free same 
Ti-Pi, 1000 Bdwy, Kansas City 5, Mo. 





STITCHING WIRE 


SPECIFY PRENTISS Stitchin Wire 
Over 93 years of wire drawing experi 
ence, Supplied in coils or on spool Sold 


by leading dealer everywhere 


TYPE FOUNDERS 





many other fine, useful types 


CENTAUR 


M&H Foundry Type 


MACKENZIE & HARRIS, INC, 


CALIFORNIA 


650 FOLSOM STREET, SAN FRANCISCO 
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CLARK’s 
L.P.—-GAS CARLOADER* 


1. Greatly reduces engine maintenance: 
Eliminates unburned carbon deposits and crankcase dilution. 
Eliminates fuel pump and complicated carburetor adjustments. 

2. Eliminates obnoxious exhaust fumes: 


L.P.-Gas provides almost perfect combustion, excellent for indoor 
operations. 


3. Provides safe, efficient operation: 
Vacuum ignition switch is interlocked with fuel line and mani- 
fold, impossible to spill fuel or load-up engine. 


High compression head (8.5 to 1) gives maximum economy and 
power from high octane L.P. Gas. 

Quickly demountable tank takes 3 minutes to change. 

Stellite valves and seats prevent burning from high flame tem- 
perature of L.P. Gas. 


Now you can have the advantages of liquified petroleum 
gas-powered (butane, propane) materials handling, with 
complete safety. For details, call your local Clark dealer, 
listed under ‘“Trucks, Industrial’ in the Yellow Pages. Or 
send the coupon for specifications. 


*4000 Ib. capacity, available with standard shift, Hydratork or Dynatork 


Industrial Truck Division CLARK EQUIPMENT COMPANY 


Battle Creek 85, Michigan } Send details on LPG truck 
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BY WAYNE V. 


HARSHA, EDITOR 





*& Its not generally known by members of the current crop 
of Printing House Craftsmen, but Bill Stock, last years pres 
ident of the Cleveland Club, is responsible for the name 
of the International Association's official publication, Share 
Your Knowledge Review. \t was away back in 1929, the 
year most of us remember as “The Year of the Great Stock 
Market Crash,” that Bill entered a contest sponsored by In 
ternational for a new name for the magazine. After pawing 
through 167 suggestions, the board of governors came up 
with Bill's title as winner. Now he’s just as active in the Cleve 
land Club as he ever was and still sells electros for Lawrence 


bec troty pe ( ompany 


& We are always amazed at what our friends turn up in Ii 
braries when they start looking. Herb Ahrendt, New York 
City printer and thermographer, went into his local library 
the other day and staggered out with the information that as 
far back as 1855 Robert Crosse was granted a patent in Eng 
land for casting types with a letter on each ¢ nd so that “the 
letters on each end might be printed simultaneously from 
the toy ind bottom of types What Mr. Crosse forgot to do 
or have done, was to invent a press that would make an im 
pression trom both sides of the same form at the same time! 
Perhaps modern type should be cast this way so that when 


one sicle wears out, all we have to do 1s fO just turn it Over 


& The last time we were in Cincinnati (vas you efer in Zin 
zinnati?!), we heard about a retired printer whose hobby is 
collecting letterheads—not the usual everyday variety but 
ancient ones, those used by many kinds of business in days 
long gon by 

George C. Trimpe of 424 East Third Street took us up to 
his attic and showed us orange crate after crate of old-fash 
ioned letterheads, representing every kind of business you 
can imagine. He's now 72 years old and claims he’s the only 
man in the United States who collects old letterheads as a 
hobby without a commercial angle 

Mr. Trimpe has been a printing instructor in Cincinnati 
high schools, a compositor, a proofreader, a pressman and a 
paper cutter. Now he just enjoys his leisure and hobby, and 
plays traffic cop for the school children every morning and 
atrernoon 

The attic collection contains now more than 14,000 differ 
ent letterheads and he hopes for 20,000 before he finishes 
Every time he learns the name and address of a company or 
organization, he requests samples of the firm's old letrerheads 
Hell welcome them from any source 

Now, in his later years, he’s even thinking of selling the 
collection—perhaps to a graphic arts training school or to a 
library. At any rate, he says he's open for an offer, after hav 


ing spent 54 years collecting the letterhe ads 


& To package its new perfume, “Noa, Noa,” Helena Rubin 
stein wanted a package that would suggest the exotic atmos 
phere invoked by the scent’s Tahitian name. So she hired the 


Lord Baltimore Press in Baltimore (Maryland, where else? ) 


to design the package. The trick was to make the prospective 





customer say “Yea, Yea,’ when the clerk trotted it out. On 
second thought, no perfume with such a name would ever 
sel] the second time—not if the man in the romance recog- 
nized it by its right name. Which is one thing a package, 
even a Lord Baltimore package, can't do 

%& Next time one of your employees complains about work 

ing conditions (not that he ever would in your plant! ), re- 
mind him of these conditions in Russia (according to Chan; 

ing limes) 

Minimum wage: None Absence from Work: You can 
be dismissed if you're away more than one day a month 
Late to work: If over twenty minutes, you can be fired on 
Long Lunch Hour: Punishment will probably be 
a stiff court fine Leaving Before Quitting Time: A fine 

Quitting Your Job Without Permission: Two to four 
months in jail Refusal to Accept a Job Transfer: Jail 
And they call that a worker's paradise 


the spot 


sCNrence 


* Among the many printers house organs we peruse each 
month, Topics in 10-Point, issued by the Lund Press, Inc. in 
Minneapolis, contains some of the best little selling messages 
interspersed with other interesting reading we have ever 
read. Here's a sample of one that particularly intrigued us 
(under the heading, “Gutenberg Would Be ‘Shocked’ ”’) 

We notice in a trade magazine where an enterprising in 
ventor has come up with a printing press which uses magne- 
tism in place of pressure to print. According to the explan 
ation (over-simplified, of course), the paper is charged with 
a negative electrical value, and the ink on a cylinder just 
ahead of the paper is charged positively. When the proper 
moment arrives, the ink jumps from the speeding cylinder to 
the paper because of the electrical attraction. The contraption 
isn't on the market yet, but you can bet your bottom Lino 
type machine that when it’s ready, Lund Press will be the first 
to investigate its possibilities to see if it can help to give you 
the finest printing at lower cost. For Lund knows that, in ad- 
dition to the fine craftsmanship of its experienced printers, 
the most modern equipment is necessary to give you what 
you need when it comes to printing. And at the Lund Press 
you'll find the men who know printing best, plus the modern 
equipment necessary to assist you in obtaining printing per 
fection 


*& A steel composing rule can be put to many uses. We had to 
reach clear back to 1896 for this story from Breckenridge, 
Minnesota 

B. Spence, a printer, was arrested here a few days ago for 
theft. Officers locked him up. Next morning they came to the 
jail for him but Spence was gone. He had unscrewed the lock 
from the jail door with his steel composing rule and taken 
leg bail 


*& We have never forgotten the advice of one of America’s 
best known printers (he once owned Roycroft Press, E 
Aurora, New York), Elbert Hubbard 


do nothing, say nothing, be nothing 


To avoid criticism, 
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printing was 
Black Magic, 
makeready was 








a mystery, too 





There’s no mystery to modern high-fidelity printing... it starts with 


Cromwell HIGH-FIDELITY TYMPAN specially prepared 


Known everywhere for: 


@ more impressions, fewer changes 
e extra-hardness, extra-toughness 


e uniform texture, free from high 
and low spots 


e absolute resistance to oil, moisture, 
cleaning solvents 


@ lowest cost in the long run... even 
for short runs 


Unconditionally guaranteed. Clipped, scored 
and trimmed for your press make. Ask your 
Cromwell jobber. 


A sample is our best salesman. Ask for working 


samples for your press—letterpress or offset. 


[‘romuell @ 


PAPER COMPANY 


SSS SS SSS SF SSS SS SSS SSS eeeeeeananaesasaey_ 
Cromwell Paper Company 
4801 South Whipple Street 
Chicago 32, Illinois 


Send working samples of Cromwell Special Tympan to me without 
charge or obligation. 


Name 
Firm Address 
City Zone State 


Press Make Top Sheet Size 


Check: Square Cut | Clipped Scored 
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2 fonts do the work of 16 
on the Intertype 


FOTOSETTER 


This means to you, Mr. Printer, that you save... 

/, As much as 90% on the number of fonts. 

2. 90% on the number of magazines. 

3. 90% of the time needed for handling the 16 extra fonts and 
magazines. 

4. 90% of the space required to store magazines and magazine 
racks. Here’s why: 


At the turn of the lens turret dial, the 
Fotosetter machine can provide thirteen 
sizes of each of two different type faces 
from Two fonts of 12 point Fotomats. 
Compare this saving and flexibility with 
your present methods of setting type 
on conventional casting equipment. 


These savings of time and money are an exclusive advantage of 
the circulating matrix principle utilized in the Intertype Fotosetter 
photographic line composing machine, which sets type directly on 
film from 4 to 36 points inclusive. 


If it isn’t made by Intertype 
it isn’t a Fotosetter 


Intertype Corporation 


360 Furman Street, Brooklyn 1, New York 


Chicago, San Francisco, Los Angeles, New Orleans, Boston 


In Canada : Toronto Type Foundry Co. Ltd., Toronto 
Montreal, Winnipeg, Vancouver, Halifax 


Set in members of Baskerville and Futura families » FOTOSETTER is a registered trademark 





